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1.3.4) 20,001 - 30,000
135 ) 30,001
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(Validity)
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(Rating Scale) (Alpha
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(k-1) Vt
a
k
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SPSS for Window

(Pearson’s
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5
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Moment Correlation Coefficient)

2)
2.1)

Analysis of Varience)

2.2)

Analysis of Varience)

5

(Pearson’s Product Moment

(Pearson’s  Product

(Descriptive Statistic)

(Inferential Statistics)

(One Way
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(One Way Analysis of Varience)
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