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Nowadays franchise has an important role to Thais lifestyle both goods and services 

business l.e. Mobile phone’s service center, beauty center, dry cleaner, restaurant, pharmacy, etc. 

Although franchise has been introduced in Thailand for several years, people might confuse about 

the concept of franchise, advantage and disadvantage that franchisee might receive from franchise 

system.

This study intends to analyze the advantage and disadvantage of franchise from both the 

franchisor and franchisee’s viewpoints. The study further examines the key of success franchisee เท 

Thailand. Case study of The Pizza Public Co., Ltd.

A qualitative approach is taken towards the method of the study and analysis. Data comes from both 
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