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The aim of this research is to study deconstruction method used — advertiserment.
The study concerns: first, the types of personality which are expressed; second, the use of
techniques for changing compositions, and last, the compasition structure.

The procedure of the research can be presented as follows. Frstly, related literatures
about deconstruction, personality, uses of techniques for changing compositions, and
principles of composition structure are reviewed. Secondly, 130 pieces of advertisemert,
which have been produced by means of deconstruction method, are collected. Thirdly,
questionnaires and the manual are produced. Fourthly, consultation with 5 experts in the field
of graphic design and advertisement is done.  Hnally, the result of the study is concluded and
interpreted.

The result of the study shows:
1 ) There are 15types of personality that can be expressed via deconstruction method. The
first 3 common types are daring, tough, and outdoorsy, respectively.
2. ) There are 11 techniques used in composition changing. The first 3 techniques are artistic,
blur, and naise, respectively.
3. ) There are 8 composition structures used. The first 3 frequently used structures are
similarity, concentration, and contrast.
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