,2540)
(Product era)
(Image era)
1
(Product Positioning)
(Brand Personality)
, 2544)

(Insight)

, 2543)



(Typographic)
(Photographic) (lllustration)

(Modern Movement)

(Bauhaus) (Mies van der rohe)
" (Less is more)
(Deconstruction)
(Jacque Derrida)
(Martin Heidegger)
(Phenomenology) 3 (Reduction) (Construction)
(Deconstruction)

60
10

(Postmodernism)



(Modem)

.1988

(Deconstructivist Architecture)

(Modem Art) (MOMA) (Philip
Johnsowi) (Mark Wigley)
2 (Peter Eisenman)
(Bernard Tschumi)

(Space)

(Graphic Design)

90
1 (Cranbook)
. . 1990 (David Carson)
(Art Director) ?  (Raygun) .. 1992 1995
(Lecture) (Work shop)

(Experiment)



(Typographic)

?
(Generation X) f
(Style)
(Pepsi-Coia), (Nike), (Microsoft)
.. 1977
(A Hero of Deconstruction)
(Deconstruction)
(Personality) (Technic)

(Composition Structure)

(Style)
(Style)



1987)

(Space Age)

12,434

, p.68, 2542)

(POP)

(Archive)

10

fin

(Bevel Lang, p.21,

.. 1997-2004
3

at)



o a A

®©

10.

1 (Deconstruction)
(Style)

(Composition)
(form) (space) (value)
(colour) (texture)

(Composition Structure)

(Technic)

(Personality)

(Honesty),
(Cheerful) (Up-to Date)
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