21

22

2.3

24

211
212
213

221
222
223
224

231

232

233

241

242

243

(Brand image)
(Brandpositioning)

(Brand quity)

7 (Adobe Phoshop 7) :

:201



251
252
253



21
211

http:/AMmw.midnightuniv.org) !
(Jacques Derrida) 60
70
deconstruction

(to decontruct)u

1960 -

Husserlian , Saussurean ,

Freudian Lacanian

Barbara Johnson The Ciritical Difference (1981),

(deconstruction) " » (destruction)
(analysis) (Etymolog-
) "to undo" ( ,
) "to de-construct”.

(deconstructive reading)


http://www.midnightuniv.org

Heidegger)

. 1927

Problems of Phenomenology)”*

3
Destruction)

(Construction)

things apart”)

" (destruction)

“unbuild”

(Being and Time of Heidegger)

10

.o (Martin

(Basic

(Reduction, Construction, and
» (destruction)
» (deconstruction = abbau)

abbau  deconstruction



(deconstruct)

(Deconstructive criticism)

( Seamlessness )

11



(Logocentrism)

12



(deconstructing)”

(Nagativity)

(Destruction)



212

(Deconstruction)

(Yongyudh na Nagara ,

http://pioneer.netserv.chula.ac.th/~yongyudh/)

(Space Circulation) (Function)
(Effect)
(Program) (Cross programming)
(Detine space)

at zero degree)

(Chaos theory)

(
1 22 4-8-16 (Synergy)

(Displace)

14

(Start


http://pioneer.netserv.chula.ac.th/~yongyudh/

15

(Peter
Eisenman) (Bernard Tschumi)
(Jacques Derrida)
(Deconstructive

Architecture) ('space)

(Classic) (Structure and
Proportion) (Modern)

- (Post-Modern)

(Layers)
1
(Tschumi)

( Deprogram or Cross program )
(Tschumi)
(zone)

(Juxtaposion )



16

1 (Bernard Tschumi)
. http://pioneer.netserv.chula.ac.th/~yo gyudh/

. http://pioneer.netserv.chula.ac.th/~yongyudh/

“Form follows fiction”

Architectonic notation (Bernard Tschumi)

The Parc de la Villette
Paris, 1998 ( ) 125


http://pioneer.netserv.chula.ac.th/~yo%e0%b8%81gyudh/
http://pioneer.netserv.chula.ac.th/~yongyudh/

3 Le Fresnoy National studio for Contemp. Arts
. http://pioneer.netserv.Chula.ac.th/~yongyudh/

4 Int. Panorama-The Parc de la Villette in Paris

. http://pioneer.netserv.chula.ac.th/~yongyudh/

5 Int. Panorama-The Parc de la Villette in Paris

. http://pioneer.netserv.chula.ac.th/~yongyudh/

17


http://pioneer.netserv.Chula.ac.th/~yongyudh/
http://pioneer.netserv.chula.ac.th/~yongyudh/
http://pioneer.netserv.chula.ac.th/~yongyudh/

18

6 1 1 1

(Architecture and Disjunction)

1 (Technologies of Defamiliarization)
. 1970

1920s
18

6 Concert Hall & Exhibition Complex  Rouen, France.

. http://pioneer.netserv.Chula.ac.th/~yongyudh/


http://pioneer.netserv.Chula.ac.th/~yongyudh/

19

7 The School of Architecture Marne La Vallee, France

. http://pioneer.netserv.chula.ac.th/~yongyuclh/

2 (The Mediated
“Metropolitan” Shock )
Walter Benjamin
The Work of Art in the Age of Mechanical Reproduction”

" Gianni Vattimo


http://pioneer.netserv.chula.ac.th/~yongyuclh/

(De-structuring)

Leon Battista Alberti: “

20



notrsfinnii C

31 -
21
(Jacques Derrida) (Parergon)
4: (Superimposition)
(Deconstruction)
Post-Structuralist

1 1 113

Nietzsche *“

“Historicist Postmodernists”

20 Deconstructivism
113 (Style)ll

Post-Structuralist Deconstruction



22

( )

[ The Manhattan Transcripts (1981) or The Screenplays (1977)
Nouveau Roman
Transcripts ( ) ( )
( ) ( ) ( )
(Superimposition)
(Peter Eisenman) Romeo and Juliet
5 1 (Crossprogramming)

The Columbia University Rotunda



23

Andreas Huyssens

Jean Baudrillard

“Crossprogramming” “Transprogramming”

“Disprogramming”

6: (Events: The Turning Point)

. . 1970

Geborgenheit

The Manhattan Transcripts
( )



Michel Foucault John Rajchman

Foucault

(Peter Eisenman)

(Peter Eisenman)

. http://pioneer.netserv.Chula.ac.th/~yongyudh/


http://pioneer.netserv.Chula.ac.th/~yongyudh/

9 Carnegie Science Center Competition
. http://pioneer.netserv.chula.ac.th/~yongyudh/

10 1970 House Il Hardwick, VT
. http://pioneer.netserv.chula.ac.th/~yongyudh/

NIWA 11 LUL$ Diagram of House VI

A http://pioneer.netserv.chula.ac.th/~yongyudh/

P. Esenman

25


http://pioneer.netserv.chula.ac.th/~yongyudh/
http://pioneer.netserv.chula.ac.th/~yongyudh/

New York architects, The New York Fve
(John Hejduk, Michael Graves, Charles Gwathmey, and Richard Meier
)
. 1980

12 1989 Wexner Center Columbus, OH1989 Wexner Center Columbus, OH
1989 Wexner Center Columbus, OH
. http://pioneer.netserv.chula.ac.th/~yongyudh/

13 1990 Koizumi Sangyo Building Tokyo
. http://pioneer.netserv.chula.ac.th/~yongyudh/

26


http://pioneer.netserv.chula.ac.th/~yongyudh/
http://pioneer.netserv.chula.ac.th/~yongyudh/

14 1994 Aronoff Building Cincinnati, OH
. http://pioneer.netserv.Chula.ac.th/~yongyudh/

Anti-humanist*

Deconstructivism

Ideas of

21


http://pioneer.netserv.Chula.ac.th/~yongyudh/

28

15 . ,1993

. http://pioneer. etserv.Chula.ac.th/~yongyudh/

.. 1993 University of

Cincinnati, College of Design, Architecture, Art, and Planning at Cicinnati, Ohio

(Cartesian line)


http://pioneer.%e0%b8%81etserv.Chula.ac.th/~yongyudh/

29

2.1.3 (Rick Paynor, 2003)

. . 1960

The dils Bird club 1978
1 1

16 Jamie Reid. God Save the Queen by the Sex Pistols,/-inch single cover, Virgin
Record, UK, 1977

: No More Rule

NEVER MIND
THE BOLLOCKS

17:Jamie Reid. Never Mind the Bollocks Here’s the Sex Pistols
by the Sex Pistols, album cover, Virgin Records, UK, 1977

: No More Rule



Punk design
ID, Vogue

Street Fashion

18 Frank Edie. Concert poster, USA, 1978

: No More Rule

NN 19 Cliff Roman. The Weirdos are loose, concert poster, USA, 1977

: No More Rule

30



Instant design

(

) montage photocopy

N AN AL AR

‘

WA 20 Terry Jones. I-D, n0.28, magazine cover, UK, 1985. Photograph by Nick
Knoght

: No More Rule

3l



WERKEN
maandelijks 1

APRIL 1979 4
2

4gulden
21 Hard Werken, magazine cover

> No More Rule

ism Constructivism or Surrealism

1967

Material Process

Jonathan Culler

different

differ defer



33

Derridean

Sous rapture

22 Barnbrook design. Heathen by David Bovie, CD booklet page,
ISO Records UK, 2002 Photograph by Markus Klinko

: No More Rule

. . 1988

1 ( )

. . 1910 - 1920
1 ] ] 1 1



Tate Gallery
' ' ' [ |
(Peter Eisenman) (Bernard Tschumi)
Johnson Wigley seven MoMa
( ) .. 1990
De-Construction Typography
Philip Meggs
Style construction
John Wigley
Megges
Wigley
(
) Meggs

Torchsong (Neville Brody) Torchsong

34



23 Neville Brody. Magazine advertisement for Torchsong, UK, 1984

: No More Rule

Megges
(Underlying order)
1984 6 designs Brody
Contents The face
( ) ( )
. . 1990

<22 28’ -

35



36

ine L

symbelicdiagrammatie

acisclence

NN 24 Katherine McCoy. The Graduate Program in Design, poster, Cranbook

Academy of Art, USA, 1989

: No More Rule
1990 Chuck Byrmne
Martha Witte
' ICY deco
(The breaking down of something) ;
(Decode)
(Assumption) (Conviction)
Reinventing
(Visual)
page 50 (language =
)
Byrne Witte

(uniform) (Modernist)



. 1980
Cranbrook Academy of Art ‘
(Katherine Mccoy) (Michael Mccoy)
1971 Cranbrook design : The new discourse
Cranbrook Academy ( 1990)
Steelcase Design New York ( 1991)
Katherine Mccoy 1P Scott Makela Mary Lou Kroh !
(Fault)
Cranbook
. 1989 Darridean
(
) (Spine = ) The new
discourse  Cranbrook
The Mccoys

(Experiment)

37



38

3 -

25 Jeffery Keedy. Graduate Studies in Fber, poster, Cranbook Academy of A,
USA, 1984
: No More Rule

footnote

. .1980



39

26 Teffery Keedy. Event programme, Los Angeles Contemporary Exhibitions,

USA, 1988
. No More Rule
Teffery keedy
Roland Barthes Keedy
(Focus  Culture)

Barthes
Cranbook



40

27 Allen Hon. Typography as Discourse, event poster, American Institute of

Graphic Arts, USA, 1989

: No More Rule

Keedy

Emigré

Detroil focus gallery

Fella

(Distort) Fella

1990 Keedy Fella
Fella

( tile 1 column)

Poster André Elis

(typeface) (San serif)



41

STEPHANIE SARRE 11}

CAROL scHenmm VY
W

AND REAHHS e ‘{

: No More Rule
Baseline typo
Fella
Fella
3
Cranbook Barthes
Structionlism
Bitmap
Digital space
Fella
Cranbook Caiifonia Instituted of Arts
Experience Fella
Keedy Cal Arts

Los Angeles



42

Fell Keedy Keedy Sans ... 1990
Emigré Fella
(case)
Emigré

Wilfully contradict expectation

Keedy
Barry Dec 1
Gothic (typeface) Fella
Barry imperfect language of an Imperfect World
(typeface)
1980 (underground =
)
Academy
. 1990 .. 1985
Ketherine Maccoyand Dumber studio Dumber
Cranbook Studio Dumber

29 Studio Dumbar. Performance poster, Holland Festival, The Netherlands, 1987
Photograph by Lex van Pierterson
: No More Rule



1985 -1987 Dumbar

Why not Associates

.. 1980-

Number 7

Chicago

. . 1988 (Thist)
Fnancial at Chicago

. 1990

Cranbook

Allen Hori
1990 “Why not
Next

1990 Rich -(-company (Thist)

43

RCA London

(Subject matter)
Typography as Dicours

Catalogue

Thirst

Text column
Why Not



44

30 Way Not Associates, Next Directory, catalogue cover, front and back, Next,
UK, 1991.Photography by Why Not Associates and Rocco Redondo
: No More Rule

31 Rick Valicenti and Micheal Pappas, Thirst. Brochure for Esse paper range,
spread, Gilbert Paper, USA, 1990
: No More Rule

Paula Scher Vaiicenti  Why Not Dada
Valicenti



45

LR Ancther Nail In
The Coffin—Get 2t

Boy, | love this job.
‘Cuz what | do is . SSSSEES

= Al | ®

32 Rick Valicenti. Stereotypes, insert for step-by-step magazine, USA, 1990.

Photography by Tony Klassen
: No More Rule

(David Carson) . .1990

Raygun .. 1992-1995
Lecture Workshop
Experiment
Raygun Experiment
Raygun
Media Raygun
Generation x
Pepsi-Cola, Nike, Later,
Microsoft .. 1997 A Bero of

Deconstruct

Punk



Print (1995)

Beach culture 1991

, ' ' text

Mornsey

46

The End of
)
Cranbook + Cal
(Grid)
5
( ) Raygun
... 1994
paragraph

2 \z

Theloneliest Monk

whordom



47

1 ' ' (Post modem) 1990

Bryan Ferry Dingbats (

(Material Design)

Raygun
Raygun
Grunge
Dirty Graphic
Rock Grunge .. 1990 Rock
Punk
Gunge Punk
( )
The clean grid of modernity
Russia Jushua Beger Plazm  Portland Oregon
Raygun Grunge
typeface Plazm font offshoot=footnote
(House Industry) outline
Eillot Earl's
Dysfunctional trio of typefaces  font dysphasia , dysplasia and dyslexia
Luclasi de groot's font, jesus love yr sister trail
Punk style 70 grunge style 90
Punk grunge Biros, Zerox 1

Type Gunge



Grunge

(Individual  Vieww

1>l

e ugh ten hl

33 Hliott Earls. Dyshasia, typeface family poster, USA, 1995
: No More Rule

Telephone Book Unstable Text

48



22
221 ( , 2540)

2211 1 (Product era)

( Product positioning )

(Metoo) 2
2212 2 (Image ear)
2213 3 (Product Positioning)

( Relation to Competiton )

222 (Brand image)

(Consumer perception)

(Brand imaged

(Image differentiation )

BVW
223 (Brandpositioning)

49

4.6



50

(Brand personality®
224 (Brand quity)

(Bovee and
others.1995:2)

4.8 STAR ALLIANCE

(Customer-based brand equity)

(equity)



23

231 ( David A Aaker, 1996)
(Emotion)
(Brand) (Demographic)
, , (Lifestlye)
5 (Sincerity) (Excitement)
(Competence) (Sophistication)
(Ruggedness) 60

© N O W

.
13.
15.

Cambell's, Hallmark, Kodak

Down to Earth -
Wholesome -
Daring -
Advanturous -
Reliable -

Successful -
Charming -

Tough -

232

Levi's , Marlboro INike

2. Honest-

4. Cheerful -

6. Spirited -

8. pto Date -
10. Intelligent -
12. Upper Class -
14. Qutdorrsy -

(Kent Wertime, 2546)

(The Growth Engine )

(Image Economy)
Image Economy

51



9 2 1974

Mick Jagger, Madonna,
Richard Branson Pepsi,
Volvo McDonald's

12 Image Economy

2321 (The Ultimate Strength)

George Mallory



2322

2323

2324

(Siren)

(Sexsells)

(Hero)

| QV

( Endorsement )

(The Anti-Hero)

53



2325 ( The Creator )
(Universal Message)

2326

(The Change Master)

o4



55

2327 (The Powerbroker)

(ultimate strength )

" dominant- leadership advertising "

2328 ( The Wise Old Man )



56

2329 (The Loyalist )

t 1
(
)
23210 (' The Mother of Goodness )
(The creator)
23211 ( The Little Trickster )

non-conformist



23212 1 (The Enigma )

233
, 2546)

personality’
persona “ " (actor’s face mask )

" (mask)

(mowen and Minor 1998:198 )

57



50
() ( Kotler. 1997 181)
() (Mowen and Minor.1998:198)
!
3) (Solomon.1996:231)

psychological makeup)

(Trait and Factor Theories)

(Traittheorists)

(Allport,quoted in Hoyerand Maclnnis.1997:424)
3 ( Loudon and Della Bitta. 1993:305 )
@
@

(unique

58



©)

source trait )

(surface trait) 16

(reserved )
(dull')
(unstable )
(docile )
('serious )
(expedient)
(shy)
(tough-minded )
(trusting )
(practical )
(unpretentious )
(self-assured )
( conservative )
('group-dependent )
(undisciplined

(relaxed )

59

( RB. Catien ) (

(surface trait) 16
(‘outgoing )
(bright)
(stable )
(‘aggressive )
( happy-go-lucky )
( conscientious )
(uninhibited )
(tender-minded )
('suspicious )
(imaginative )
(polished )
(' self-reproaching )
(experimenting)
(self-sufficient)
(vcontrolled )

(tense)



24
241
, 2546)
Photoshop

PDF (Portable Document Format)
Photoshop

Adobe
Photoshop
2,2.5,3 4,5 55, 6

(Filter)

Artistic
Colored Pencil /
Cutout /
Dry Brush /
Hlm Grain /
Fresco / (
Neon Glow /
Paint Daubs /
Palette knife /

blutlA o

Adobe Phoshop 7 (

Adobe ( - - )
PostScrip

lllustator, PageMaker Acrobat

1990
7.0

(Texture)

Plastic Wrap /

Poster Edges /

Rough Pastels ( Brick )/
Smudge Stick /

Sponge /

Underpainting ( Bricks )/
Watercolor /



Blur
Blur/
Blur More
Gaussian Blur
Brush Stroke
Accented Edges /
Angle stroke
Crosshatch
Distort
Diffuse Glow/
Displace /
Glass ( Block )/
Ocean Ripple /
Pinch (-40)/
PolarCoordinates(Rectang'e toPolarj/
Noise
Add Noise /
Despeckle
Pixelate
Color Halftone /
Crystallize /
Facet/
Render
3D Transform ( Cube )/ 3
Different Clouds /
Sharpen
Sharpen /
Sharpen Edges
Sketch
Bas Relief/
Chalk & Chacoal /

61

Motion Blur
Radial Blur (Spin )
Radial Blur (Zoom )

Dark Strokes
Ink Outlines

Ripple /

Shear/

Spherize ( Normal ) /

Twirl /

Wave (sine )/

ZigZag (Around Center )/

Dust & Scratches
Median

Mezzotint /
Mosaic/

Poaintillize /

Lens Hare /

Lighting Effects ( Directional ) /

Sharpen More

Unsharp Mask

1

Chrome /

Conte Crayon ( Brick )/



Graphic Pen/

Halftone Pattern (Circle )/
Halftone Pattern (Dot ) /
Halftone Pattern ( Line) /
Note Paper /

Photocopy /
Stylize
Diffuse /
Emboss /
Extrude ( Blocks) /
Hnd Edges/
Glowing Edges /
Texture
Craquelure /
Grain ( Regular )/
Mosaic Tiles /
Patchwork /
Stained Glass /
Vide
De-Interlace/
NTSC Colors

24.2
(Stephen Baker,1979)

Turn it upside down /
Stretch it/
Shrink it/

62

Plaster/ ( )
Reticulation /
Stamp /

Tomn Edges/ -
Water Paper/

Solarize /
Tiles /

Trace Contour/

Wind (Wind) /

Texturizer ( Bricks) /
Texturizer (Burlap )/ 1
Texturizer (Canvas ) /
Texturizer (Sandstone )/

Custom

1201

(Lay-out)

Change its colour/
Make it bigger /
Make it smaller /



Make it round /

Make it square /

Make it longer/

Make the most out of a circumstance /
Put it into words /

Combine words and music /

Combine words music and picture. /

Combine picture and music /

Elimnate the words /

Eliminate the picture /

Silence it/

Use repetition /

Meake it 3 dimensional / 3
Sell it by subscription only /
Animate it/

Mechanize it/

Make it look like something else /
Give it texture /

Add nostalgic appeal /

Meake it look old-fashioned /
Make it look futuristic /

Make it a part of something else /
Make it stronger /

Meake it more durable /

Use symbolism /

Be realistic /

Tell your story by picture caption /
Make the ad look editorial /

Make the editorial look like an ad /
Use a new advertising medium /

63

Make it shorter /
Make it visual /

Put it into music /

Make it 2 dimensional / 2
Change the shape /

Change a part/

Meake it into a set /

Make it a collector’s item/

Sell it by subscription /

Electifyit/ 1 -

Make it romantic /

Use a new art style /
Change to photography /
Change to illustration /

Change the typeface /



Invent a new advertising medium /
Make it hotter /

Use a New advertising medium /
Invent a new adversing medium /
Make it cooler /

Add scent /

Make it appeal to children /
Make it appeal towomen /

Make it appeal to men/

Lower the price /

Raise the price /

Change the ingredients /

Make it opaque /

Use a different background /
Use a different environment/
Glamorize it /

Use optical effects /

Use another material /

Put in a different container /
Change the package /
Miniaturize /

Maximize /

Eliminate /

Make it portable /

Make it collapsible /
llluminate it/

Make it glow /

Make it flicker /

Meake it fluorescent /

Make it heavier /

Change the scent /
Deodorize it/

Add new ingredients /

Twist it/

Make it transparent /

Add human interest /
Make it compact /

Goto the extremes/
erize it/

Winterize it/

Personalize it/

Meake it derker /

Make it sparkle /

Make it light up /

Make it lighter/

Tie in with a promotion/

64



Run a contest /

Run a sweepstake /
Make it “juniorlisize/
Make it grow /

Sell it as a substitute /
Fnd a new use /
Subtract /

Divide it/

Combine /

Use the obvious /
Rearrange the elements /
Change consistency /
Slow it down/

Make it fly/

Make it float /

Make it roll /

Pulverize it/

Cut it into pieces /
Make it stand upright /
Tumn it inside out/
Turn it side ways /
Weave it/

Suspend it/

Pit one against another /
Change the contour/
Encircle it/

Frame it/

Cail it/

Misspell it /
Nickname it/

Sedl it/

65

Split it/
Understate /
Exaggerate /

Lower it/
Raise it/
Divide it/
Mix it/
Translate it/

Put sex appeal into it/

Condense it/

Bend it/

Match it/

Tilt it/

Mask it /

Make it symmetrical /
Make it asymmetrical /
Partition it /

Sharpen it/

Hll it up /
Empty it/
Open it/
Transfer it/
Pack it/

Concentrate it/



Spread it out /

Alternate it/

Solidify it/

Liquefy it/

Jellify it/

Speed it up/

Harden it/

Vaporize it/

Attach an instruction sheet/
Find a second use /
Prefabricate it/

Sel itas akit/

Purify it/

Sanitize it /

Make it more nourishing /
Put it in a bottle /

Unfold it/

Extend credit /

Offer it free /

Offer it at cost /

Make a special offer /
Add comfort/

Offer protection /

Freeze it/

Meake it blander /

Make it more pungent /
Soften it/

Combine any of the above /

66

Intonate /

Make it narrower /
Make it wider /
Make it funny /
Make it satirical /
Use short copy /
Use long copy/

Putitinacan/
Put it in a box /
Putitin ajar/
Put it in a pot/
Wrap it/
Fold it /

Use a different texture /

Sweeten it/
Sour it/
Moisten it /
Dry it/
Dehydrate it/
Project it/

Simplify it/



24.3 ( Rob Carter,1997 )

( )
1. Typographic
11 Case -
111 Upper Case -
1.1.2 Lower Case -
1.1.3 Combination Case -
12 Face -
121 Serif Face -
12.2 Sans serif Face -
1.2.3 Script Face -
124 Eccentric Face -
1.2.5 Combination Face -
13 Size -
131 Small Size -
1.3.2 Medium Size -
1.3.3 Large Size -
1.3.4 Combination Size -
14 Slant -
14.1 Slight Slant -
1.4.2 Medium Slant -
1.4.3 Extreme Slant -
1.4.4 Combination Slant -
15 Weight -
151 Light Weight-
1.5.2 Medium Weight -
1.5.3 Heawy Weight -
1.5.4 Combination Weight -

67



16 Width -
16.1 Narrow Width -
1.6.2 Medium Width -
1.6.3 Wide Width -
1.6.4 Combination Width -
Form factors
21 Blending -
2.1.1 Linear Blending -
2.1.2 Radial Blending -
2.1.3 Combination Blending -
2.2 Distortion -
22.1 Fragmenting Distortion -
2.2.2 Skewing Distortion -
2.2.3 Bending Distortion -
2.2.4 Stretching Distortion -
2.2.5 Blurring Distortion -
2.2.6 Inverting Distortion -
2.2.7 Mutilating Distortion -
2.2.8 Combination Distortion -
2.3 Elaboration -
2.3.1 Addition Elaboration -
2.3.2 Subtraction Elaboration -
2.3.3 Bxtension Elaboration -
2.3.4 Combination Elaboration -
2.4 Qutline -
24.1 Thin Outline -
2.4.2 Medium Ouitline -
2.4.3 Thick Outline-
2.4.4 Broken Outline -
24.5 Combination Outline -



2.5 Texture
251 Hne Texture -
2.5.2 Coarse Texture -
2.5.3 Regular Texture -
2.5.4 Irregular Texture -
2.5.5 Combination Texture -
2.6 Dimensionality
2.6.1 Volumetric Dimensionality -
2.6.2 Shadowing Dimensionality -
2.6.3 Combination Dimensionality -
2.7 Tonality
2.7.1 Light Tonality-
2.7.2 Medium Tonality -
2.7.3 Dark Tonality -
2.7.4 Combination Tonality -
3. Space factors
31 Balance -
311 Symmetrical Balance -
3.1.2 Asymmetrical Balance -
3.1.3 Combination Balance -
3.2 Direction -
3.2.1 Horizontal Direction -
3.2.2 Vertical Direction -
3.2.3 Diagonal/ Direction -
3.2.4 Circular Direction -
3.2.5 Combination Direction -
3.3 Ground -
3.3.1 Advancing Ground -
3.3.2 Receding Ground -
3.3.3 Combination Ground -

69



3.4 Grouping -

34.1 Consonant Grouping -

3.4.2 Dissonant Grouping -

3.4.3 Combination Grouping -
3.5 Proximity -

35.1 Overlapping Proximity-

3.5.2 Touching Proximity -

3.5.3 Separating Proximity -

3.5.4 Combination Proximity -
3.6 Repetition -

36.1 Few Repetition -

3.6.2 Many Repetition -

3.6.3 Random Repetition -

3.6.4 Pattern Repetition -

3.6.5 Comhination Repetition -
3.7 Rhythm -

3.7.1 Regular Rhythm -

3.7.2 Irregular Rhythm -

3.7.3 Alternating Rhythm -

3.7.4 Progressive Rhythm -

3.7.5 Combination Rhythm -
3.8 Rotation -

381 Slight Rotation -

3.8.2 Moderate Rotation -

3.8.3 Extreme Rotation -

3.8.4 Combination Rotation -

4. Support factors

4.1 Ruled lines/

4.1.1 Horizontal lines -

4.1.2 Vertical lines -

4.1.3 Diagonal lines -



4.1.4 Curved lines -

4.1.5 Stair-stepped lines -

4.1.6 Thin lines -

4.1.7 Medium lines -

4.1.8 Thick lines -

4.1.9 Combination lines -
4.2 Shapes -

4.2.1 Geometric Shapes -

4.2.2 Organic Shapes -

4.2.3 Background Shapes -

4.2.4 Adjacent Shapes -

4.2.5 Combination Shapes -

43 Symbols -

4.3.1 Normal Symboals -

4.3.2 Manipulated Symbols -

4.3.3 Combination Symbols -

44 Images -

4.4.1 Background Images -

4.4.2 Adjacent Images -

4.4.3 Contained Images -

4.4.4 Manipulated Images -

4.4.5 Combination Images -
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25 ( m' 2537
251 2

(Principles of Design)

2511 (Repetition)

2512 (Structure)
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5.1.3 (Similarity)

514 (Gradation)

IIXY

YWYV
A'ﬂ#'A'A'A’n‘t'l'n'l'm'A
VA

MWWV =

b &4
b bobd
n
-

-

-

-
=
-

515 (Radiation)
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(Anomaly)

5.1.6

(Contrast)

5.1.7




5.2

5.1.8

(Concentration)

2546 )
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77

5.3 : - - (T. Turnbull,
Russell N. Baird,1975)

531 (Contrast)
53.2 (Balance)
2
53.3 (Proportion)
534 (Rhythm)
535 (Harmony)
53.6 (Movement)

5.3.7 (Unity)
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