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After the economic crisis in 1997, the government decided to promote reduction in the
Non-Performance Assets in Banking System, by activating resale-housing market and assigning it
as a housing market support. Real Estate Information Center's forecasting-report showed that
resale-housing purchasing directions went down while the housing demand went up. The main
objective of this research is to study the factors that motivated the resale-housing buyers and to
study specialist's opinion and consumer wants and the ways to activate resale-housing market.

From the research, consumers are interested in the resale-housing market more and
more. They are also able to calculate their affordability accurately. The houses which attract the
most interest are well renovated detached and semi-detached houses. Concerning location, most
consumers are interested in the areas North of Bangkok Metropolitan Areas (BMA), East of BMA
and Central Business Districts. Major resale-housing supply come from the auctions of Legal
Execution Department. This contradicts with consumer's demand who want to buy directly from
venders. As to sources of information, consumers did not use proper sources in decision making.

There are the 3 main motivating factors for consumers to consider when huying resale-
housing. 1) Location: main consideration is ease of communication. 2) Finance: house price and
their affordability. 3) Products: the number and variety of products available.

The policies to promote resale-housing and consumer wants. The most suitable
policies are financial support, tax and fee reductions, and informations. The government already
carries out the second and third policies. The financial policy needs support from brokers and

banking sector in its implementation.
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