(Quatitative Research) (Objective),

(Appeal), (Visual execution technique)
(Layout)
1
2
3
4
1
3
1
2.
3.
1 !
L (Public Service Advertising)
2.
3. (Creative strategy)
4, (Appeal)
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) (Visual Execution Technique)
6. (Layout)

(Aberthy & Franke, 1996; Hoy & Shaw, 1982-1983; Laczniak,
1979; Resnik & Stem, 1989; stem, Krugman, & Resnik, 1981; Taylor, 1983) 1
( C , (Event)
(Internet) )
( formation)

(Education) (Entertainment)
3 .. 2543-2545 3
1 ( )
(TACT Award) 24-26
(Marketing) (Creative &Production)
1
2. Lurzer's Int'l ARCHIVE [
( ) ..2000-2002
(World-Wide)
6
3. The One Show (
) .. 2000-2002 (World-Wide)
1
3.

(In-Depth Interview)



(Close-ended question)

Berelson (1952) "

stemple and Westley (1981)

Wimmerand Dominick ( 1983)
3

117
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L (Exclusive)
2. (Exhaustive)
10 %
3 (Reliable)
" , (Intercoder reliability)
( )
(Exclusive) (Exhaustive)
(Reliable)
6 )
1
L
(
)
2.
2 (2545)

L

11

12

13

14 '

15

1.6



17

2.1
2.2
2.3
24
2.5
2.6
2.7

31
3.2
3.3
34
3.5
3.6
3.7
3.8
3.9

41
4.2
43
4.4
4.5
4.6
41
4.8
4.9
4.10
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411
4.12
413
4.14
4.15
4.16
4.17
4.18
4.19
4.20
421
4.22
4.23

51
5.2
5.3
54
55

3 (Objective)
Kotler (1982) (2547)

(O bjective)

1
(Public Service Advertising for Cognitive Change)

(Public information /

Education campaigns) ) )
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2.
(Public Service Advertising for Action Change)

?
3.
(Public Service Advertising for Behavior Change)
?
1
4.
(Public Service Advertising for Value Change)
4 (Appeal) George E Belch Michael
A. Belch (2004)  William F. Arens  Courtland L Bovee (1994)
L (Fear Appeal)
2. (Guilt Appeal)
3. (Love Appeal)
4, (Sympathy Appeal)
5. (Health Appeal)
6. (Humor Appeal)
. / (Aesthetic Appeal)
8. (Sex Appeal)
9. / (Self-Esteem Appeal)
10. (Achievement Appeal)
11 (Social Appeal)
12. (Safety Appeal)



(1977)

13.
14.
15.
16.
17.
18.
19.

— = = > e s e e
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/ (News Appeal)
(Value Appeal)
(Feature Appeal)
(Popularity Appeal)
(Convenience Appeal)
(Status Appeal)
(Novelty Appeal)

5 (Visual Execution Technique)

Henry Wolf (1988)

(- expected Combinations)
(Strange Perspective)
(Repetition)
(Motion)
(Manipulated Symbols)
(Scale)
(Type as Design)
(Homage)
(Color)
(Collage)
, (Improbable Setting)
(Humor)
(The Qbject)
(Fashion and Beauty )
(Sex and Romance)
(Roundahout Ways of Telling a Story)
(Celebrity)

6 (Layout) Roy Paul Nelson

(Mondrian Layout)
(Picture-window Layout)



11
12
13
14
15
1.6
17
18
1.9
1.10
111
112
1.13
1.14
1.15
1.16

(Copy-heavy Layout)
(Frame Layout)
(Circus Layout)
(Multipanel Layout)
(Silhouette Layout)
(Type-specimen Layout)
(Rebus Layout)

16

(TACT Award)
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2.1

2.2

2.3

24

2.5

2.6

2.7

2.8

2.9

2.10
2.11
2.12
2.13
2.14
2.15
2.16
2.17
2.18
2.19
2.20
2.21
2.22
2.23
2.24
2.25
2.26
2.21
2.28
2.29
2.30
231

3

Lurzer's Int'l ARCHIVE

124
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3. The One Show
10
3.1 Gold, Silver and Bronze Awards
3.2 Best of show
3.3 Judges’s choise for best of show
3.4 Gold on Gold
3.5 Print Merit Awards
3.6 Design Merit Awards
3.7 Public Service & Political Merit Awards
3.8 Radio Merit Awards
3.9 Television Merit Awards
3.10 College Merit Awards

242
3 ( )
2
1 ( )
2 S )
1 ( )
(Coders) 5
Davis (1997)
(Research Design) (Data anailsis)
(Reliability)
(Krippendoff, 1980) (Training)



(Creative Group Head)

(Art Director)

(Objective), (Appeal), (Visual execution technique)
(Layout)
(Coding manual)
(Coding form)

(Coding manual)

(Objective), (Appeal),
(Visual execution technique) (Layout)

( )



(Objective)w 4

technique) 19
6
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(Coding form)

(Appeal) 20
(Visual execution

(Layout) 10

(Objective), (Appeal),
(Visual execution technique) (Layout)
5
3
3
(Krippendorff, 1980)
(Interrecoder reliabilty)
242 3
(Interrecoder reliabilty)
(Objective),

(Appeal), (Visual execution technique)
(Layout)

(Objective), (Appeal),

(Visual execution technique)



N1
N2
N3
N4
NS

1 2535)

(Layout)

Reliability = 5M / NI + N2 + N3 + N4 + N5

0.90

0.86

0.98

0.84

0.89

0.60

0.86

0.98

0.85

0.92

1.00

0.57

0.86

0.76

0.92

Holsti ( 1968,
1
2
3
4
5
0.75

(‘Intercoder reliability )

1.00
0.86
0.88
0.87

0.92

(‘Intercoder reliability )

128
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1 Intercoder reliability
, , 0.86

0.89

2. Intercoder reliability
1.00
090  0.60
3. Intercoder reliability
0.98

088  0.86

4, Intercoder reliability
0.87 y
085084  0.76
) Intercoder reliability :
0.92
0.89
(Descriptive Statistice)
5
1
4

1 (Objective)
2. (Appeal)
3. (Visual execution technique® 1

4, (Layout)
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4
(Objective)
(Appeal)
(Visual execution technique®
(Layout)
4
(Objective)
(Appeal)
(Visual execution technique®
(Layout)



(Descriptive Statistice)
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(Objective)
(Appeal)
(Visual execution technique”
(Layout)
4
(Objective)
(Appeal)

(Visual execution technique®

(Layout)



(Appeal),
(Layout)

(Objective)
(Appeal)
(Visual execution technique®

(Layout)

3
(Objective) 1
(Visual execution technique)
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