(Selective Processes)

(selectiveprocesses)

(filters)

,2529)  636-630.
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1 (Selective Exposure or Selective Attention)

(theory of cognitive dissonance) Festinger L. A. (1957)

“cognitive dissonance”
Festinger

(reinforcement information)

2 (Selective Perception or Selective Interpretation)



(Selective Retention)

Allport, G. . & Postman, L. (1947)

(Selective Processes)

20



2

(lifestyle)

(The Soap Opera)

40

2498

40

« { acn
mma

(rating)

21



(2539)

2538),

11-25.

30

22



(531) 3
B 100
2-3

T.v. soap operas (Soaps)”

3
(Uses and Gratifications Approach)

Elihu Katz (1959)

531),

23

sex appeal

30 60
T.v. serials

(Uses and Gratifications Theory)
(Functional Model)
“What do
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the media do to people ?” “What do
people do with the media ?” 4

Herzog (1944)

Lazarfeld (1950)
1943

Maxwell E. McCombs and Lee B. Becker (1979)

1 ! (Surveillance)
!
!
2 (Decision)
4 1} n

( 2527) 57



3, (Discussions)
4 (Participating)
5.
(Reinforcement)
6. (Relaxing and Entertainment)

Katz Blunder, McQuail and Brow

4
1 (Diversion)
2 (Personal Relation)
3 (Personal Icentity)
4, (Surveillance)

McQuail

1)

1)

(2531)

2



2



Katz (1974)

21

21
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A.A. Berger (1982) 5
3.1)

3))

33)
34)

35) |

5 Auther Asa Berger, Media Analysis Techniques (Beverly Hills : Sage, 1986),
pp. 98 - 107.
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3.10)

3.17)



30

318)

319

320)

3.21)

329)
329)

324)

“What do men do with
the media ?” “ ”



3l

) (Rest time) ,
) (Entertainment) ,
3) (Relaxing) ,
4) (Surveillance) ,
D) ,
(2531)
1-3 895
20.00 - 21.00 .
9.00 - 1200 .



(2533) 6 “
1990”
]
(Antonio  Gramsci)
(Althusser)
(Ansart) 3
(nolitical ideology) (social ideology)
(ideology of society)
1
6 ’ 113 ’H
1990.
19-21 2533,
"

Y

R,



(social status)

33



"

(2534) 7

534),

134- 138,

34



35



Animism

36



Joseph Klapper (1960)
2

1) (emotional release)

) (school of life)

Palmgreen and Rayburn (1979)

526

Palmgreen and Rayburn

37



3

Ronald J. Compesi (1980)
52 1

(2535)
2000 . 30
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