11

li

(Aristotle)

(Carl 1. Hovland)

)
(

(George A Miller)

(

<*

i

*Communication”



Rogers &F. Floyd shoemaker) "

(Berio’s Model*

*![
) 6
(Communication Source)
(Encoder)
(Message)
(Channel)
(Decoder)

(Communication Receiver)

?

25

(Everett M

©L. 2503
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1.2

21
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1.3 (Social Context)

'‘Group- like*

(Demographic characteristics)
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(Audience differentiation)

(Social differentiation)

(Internal structure»

(Social interaction)

, (Socialbilit.y)

(McQuail, 1983)
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2. ! (Social use) Lull
(1982)
(Relational uses)
(Structural
uses)
1
(Affialiation) ' ' B I
(Social learning! 6
(Content) "«

(Form)

(Competence/dominance)

3. (Social isolation)



3l

(Escape)

(Escapist)
(Addicted)

° ( )
(Maccob.y 1954, Horton  Wohl,1956; McLeod ,
1965)

(Hedinsson, 1951)

4, (Referent relationship'
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(Daytime
soap opera) ' The
Young and the Restless, As the World turns ~ The Days of OQur
Lives

«

D. (Social norms)

(norms) ,

(Social norms)
1.4 (Diffusion of Innovation)
(Innovation) ®

(1971)
1930



«

4

(Innovation)

'Communication channel)

(Over time)

(Members of Social System)

(Rogers and shoemaker)
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1, (Mass Media channels)

2. J (Interpersonal channels)

(Schramm)

(Selection and Use of channel)
(Message)
(Recipient’s Stages in  Adoption
Process)

« !



VT it

(Roger and shoemaker, 1973)
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innovation decision

(Relative advantage)

(Compatibility)

(Complexity)

(Trialability)

(Qbservability)

process)

(Knowledge)

(A model of

(Awareness knowledge)

36

the



3

fram

(Persuasion)

(Decision)
2
)

(Confirmation)

37

(Hw to knowledge)

(Principles  knowledge)
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tiveness)

) (2524)
(2525)

(2527)

(2522)
11

37

39

(innova-

(2525)
(2527)



(2523)

(2525)
(2528)

(2524)

(2533) *

(2524) 1

(2529)

(2525) °

(2523) M

(2505)
(2529)

(2527)
(255)

(2527) *

(2519)

(2523) W'

40

17
|
(2524) . (25)
(2519)
(254) (2525)
(2527)
A (2525)
(2529) 1
(2528)
(55) | (2527)
(2527)
(2529)
(2519)
(2524) (2525) 1

(2526)



(2536) *
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' (Arabic)
1. BVPCRILM
2. WAREHOUGE
) 3
L (Teste)
2. (Interests)
3 (Attitudes)

" (Special kind of problem)
/

" (Book)

Magazine

42



21

"X

{
{
(Wire service) (Syndicate)
(Facimile) (Mation picture)
" (Magazine) {
{
{
L ( )
2, RINA. )
3, ( )
116
{ {
" (Dominate)
Dominate as the wise old man of the family
{
3
1, (To inform)
2. (To guide)
3. (To entertain)



" (Reliable)
(Dependable) (Trustworthy)
(Truthful) (Accurate)
{
{ {
]
' 1

«

(The specialized)

k

MAGAZINE
JOURNAL

[
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4,  PERIODICAL
(Publications) I newspapers,
pamphlets, books, leaflets, brochures, cards, dodgers, flyers,
catalogs posters.

MAGAZINE
' . 2474 ,
Gentlemen™ Magazine Magazine
Journal Review
Periodical ‘
periodical
2.2
L5
1 (Covers)
2 I (Contense pages)
3. (Sequences of pages)
4, 1 (Special cases)
2.3
2 *
1, ! (General magazines) Consumer

magazine) oot (Mass
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magazines)

2. (Specialized magazines)
’ "Class"

(Dean Theodore Peterson) Minority
"Class"

Negrodig'est, Ebony, Jet, Tan etc.

* &

1, (Gérerai magazines)
1.1 Women's

J Ladies’Homes
Journal, Today’s Woman
1.2 Men’

, Esquire True
1.3 Sophisticated

The New Yorker, Town and Conntry
1.4 Quality



Atlantic Tomorrow
1.5 Confession

‘ True Story, True Confessions
1.6 News

Pathfinder, Newsweek
1.7 Picture

Look, Life
1.8 Digest
‘ (pocket
book)
Reader’s Digest, Everybody’s Digest
1.9 Interpretative or Idea

« (Controversial) Vi New Republic,

Commonweal
1.10 Self-help and health
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Your
Life, Better Health , A
2. | . (Specialized magazines)
“THE SPECIALIZED"
2.1 Juvenile
(Teenage)

Child Life, Highroad

2.2 Comic

Superman, The Spirit
2.3 Pulp

Weird Tales, Western Stories
2.4 Literary

( )

Saturday Review of Literature, Poetry
2.5 Little

Epoch, Accent
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2.6 Scholarly

American Language, Journalism Quarterly

2.7 Educational

V , Journal of Education, School and Society

2.8 Business
' Business Week Nation’s Business
2.9 Religious
christan Century, Jewish Forum,
Catholic World
2.10 Sports

2 Sport, -

2.11 Industrial
Think, The Kraftsman
2.12 Labor
, ' b Justice,
Advance
2.13 Transportation
Railway Age, Trailer Topics

2.14 Science



Scientific American

50

5 " Science Digest,

2,15 Computer

! Windows

Magazine, Computer Today, IT Game

10

hardware software
hardware software

5
GLOSSY (FASHION MAGAZINES)
WEEKLIES OF QOWMVENT FOR INFORMATION
SPECIALIST, TRADE AND MISCELLANEQUS
MAGAZINES
INDUSTRIAL AND HOUSE MAGAZINES
DESIGN A\D ART MAGAZINES



51

2.5

32.53 a 28.01 25.28
' 12.02 1.37 fa 5

49.67 50.33 ( ' 1
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(5275 ( 21.81)
( 103) (555

3.76 0.94
0.05

2.6 (Qualities and Individual Functions)

(peculiar virtues)
(Faults)



2.1

Editing

Production

Magazine advertising

Circulation

Specialization

Research

(2532)
50

10

(To inform)
(To influence)
(To entertain)

53



2.1

(CMI)

54



copy

Y

input

Hardware

55

(Feedback)

Software
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3.1

(Graduate)

(Feedback)

{

56
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3
1.
1
2. ! 2
3. .! 2 (Doctor
of Philosophy (Ph.D.)) L h' Doctor  of
Education (Ed.D.) Doctor of Science (D.Sc.) Doctor of Engineering
(D.Eng.) 3
{
! !
Specialist Certificate, Graduate Diploma
Professional Diploma ") !
2 A
1, ]
2. ! Teachers

College  Columbia Preliminary Diploma
!

I (Post Doctoral

Program)
, (2523) 3



(2526)
1, (Academic)

(College  Teacher)
(Researcher or Scholar)

Doctor of Philosophy (Ph.D.)

2. (Professional

(Specialist)
]

Professional Degree I Ed.D.

li

58



X

(2523)

59



2533)

(252)

(Arouse the whole man)

(2524)

(Versatile)

(2523)

" (Vertical)

(2529)

60
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(2520)

FWIaInsalunIIngas
CHuLALONGKORN UNIVERSITY

62



Orchestra

3.2

N

(2536)

63

li



FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY
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FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY
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