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The objectives of this research are : (1) to study the advertisers' factors  choosing
postcard advertising, by using a qualitative research. The method used to collect data is depth
interview with 7 advertisers using postcard advertising; (2) to study the differences between
demographics of the sample and their exposures towards postcard advertising; (3) to study the
relationship of consumers' exposures and attitudes towards postcard advertising; and (4) to study
the relationship of consumers' exposures and attitudes towards brands advertised in postcard.
This part is a survey research, using questionnaires to collect data from 400 Bangkokians, men

and women between 15-35 years of age.

Results from depth interview showed that the factors in choosing postcard advertising
are its modern characteristics and its cost effectiveness. It can also reach the targets more
directly, can create brand awareness and brand image, as well as establish brand remind.
The advertisers often use postcard advertising as a supporting medium or asa tool marketing

promotion program.

Results from survey research showed that (1) people with different demographics (sex,
age, education, income, occupation) are not significantly different in their exposures to postcard
advertising; (2) exposure to postcard advertising is positively correlated with attitude towards
postcard advertising; and (3) exposure to postcard advertising is positively correlated with attitude

towards brands advertised in postcard advertising.
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