2 (Qualitative Research)
(Depth Interview)

(Quantitative Research) (Survey Research)
(Questionnaire)
“Post-Card Co.,Ltd." 2000
1: (Qualitative Research)

(Depth Interview)

(Marketing  Manager)
(Advertising Manager)



64

Take -it Freecard Publishing Co.,Ltd. Post-Card
Co.,Ltd 7
' (Advertising agency)
3
L
Riche Monde (Bangkok) Limited. 7 2544
2
Lycosasia Co.,Ltd. 16 2544
3
Beiersdorf Co.,Ltd 26 2544
' 4
L
Sabina Fareast Co., Ltd. 16 2544
2
ITV public Company Limited. 7 2544
3 ,
Manhattan  Photoenvogue Co.,Ltd. 8 2544
4,

Oakley (Thailand) Co.,Ltd. 16 2544
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100,000

3
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(Depth
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14,
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(Descriptive ~ Analysis)
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2. ! (Quantitative Research)

(Survey  research)

(Questionnaire)
P

15-35 1,818,881 (

. 2543

)
15-35
15-35

400

Taro Yamane (
2537: 29)

(1+Ne2)



5%

(Multi-stage Sampling)

16

1

10.

11

12.

13.

14,

15,

16.

(1,818,881

95 %

(Purposive Sampling)

(2539)

)
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200

25
50

(Simple Random Sampling)

50

(Quota Sampling)

400

200

8

25

(Convenience Sampling)



(Questionnaire)

(Open-ended
(Close-ended Questionnaire)

Questionnaire)

11
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1

2

3

4

5

(Validity) (Reliability)
1 (Validity)
(Content
Validity) (Wording)
2. (Reliability)
(Pretest) ! ' 15-35
20

(Rating  Scale)
(Cronbach's Coefficient Alpha)
SPSS/ PC



(Rating  Scale) Alpha

2537:93)

a =

Vi

vt

2544

(k -

Coefficient

Cronbach (

k { 1 - i }

D

vt

3 1]
4 1]
8.4

13
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1 (Descriptive Analysis)

(Percentage)
(Mean)
2 (Compare means)
t-test
(One-way ANOVA)
3 (Pearson’s  Moment

Correlation Coefficient)



Computer Plus)

11

12
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SPSS/PC (Statistical Package for the Social Sciences/ Personal

()
1/ %4
Y AR
[
j—

1

2

3
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1.00-1.99

2.00-2.99

3.00-4.00
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1.00-2.33

2.34-3.66

3.67-5.00

3.

7



1.00-2.33

2.34-3.66

3.67-5.00
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