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(Internal Consistency)

(Alpha) (Cronbach) ( ,2534: 116)
a = K (1-svi)
K-1 vt
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K
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Vi
(Reliability) ( )
(Internal Consistency) (Alpha)
(Cronbach)
- (Attitude

toward the Ad) A =0.7319
(Opinion) & = 0.6832
(Attitude toward the Ad Components) d= 0.6376

(Alpha) 0.70
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2. (Inferential Analysis)
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