, 2542,

, 2542,

, 2540.

, 2541.

, 2534,

, 2532.

, 2539.
10.
, 2543: 40,123-132 159-167.

, 2538.

, 2534,



, 2539.

( . .2533-2534).

, 2536.

Abernethy, A.M., and Franke, G.R. The information content of advertising: A
meta-analysis. Journal of Advertising 25(2) (Summer 1996): 1-17.

Agres, S.T.; Edell, J.A.; and Du-Bitsky T. Emotion in advertising : Theoretical
and practical explorations. Westport, CT: Quorom Books, 1991.

Arliss, P.L. Gender communication. New Jersy: Prentice Hall, 1991.

Assael, H. Consumer behavior and marketing action. 5thed. Cincinnati Ohio:
South-Western College Publishing, 1995.

Begley, . Gray matters. Newsweek (March 27,1995): 48-54.

Berkman, H.w.,and Gilson, C. Advertising. New York: Random House, 1987.

Bovee, C.L.; Thill, J.V.; Dovel, G.p.;and Wood, M.B. Advertising excellence.
New York: McGraw-Hill, 1995.

Costa, J.A. Gender Issues And Consumer Behavior. Thousand Oaks: Sage
Publications, 1994: 11-41.

Darley, W.K., and Smith, R.E. Gender differences in information processing
strategies: An empirical test of the selectivity model in advertising
response. Journal of Advertising 24 (1) (Spring 1995): 41-56.

Debevec, K., and lyer, E. The influence of spokesperson in altering a
product’'s gender image: Implications for advertising effectiveness.
Journal of Advertising 15 (June 1986): 12.

DeVito, J.A. Essential of human communication. 2nded. New York: Harpers
Collins College Publisher, 1996: 6.

Dvorak, J. Wanted: Ad psychologists. Marketing Computers 14(3) (May 1994):
23.

224



Dube’, Chattopadhyay, A., and Letarte, A. Should advertising appeals
match the basis of consumers’ attitudes?. Journal of Advertising
Research (November/December 1996): 82-89.

Eagly, A.H., and Wood, . Explaining sex differences in social behavior: A

meta-analytic perspective. Personality and Social Psychology Bulletin 17
(1991): 306-315.

Feingold, A. Gender differences in personality: A meta-analysis. Psychological
Bulletin 116 (3), 1994.

France, K.R., and Park, C.W. The impact of program affective valence and
level of cognitive appraisal on advertisement processing and
effectiveness. Journal of Current Issues and Research in Advertising 19
(2) (Fall 1997): 1-19.

Gender difference in how brain “read”. San Francisco Chronicle (February 16,
1995): A4.

Grossman, H., and Grossman, S.H. Gender issues in education. Boston: Allyn
and Bacon, 1994: 17.

Hattiwick, M.A. How to Use Psychology for Bettter Advertising. New York:
Prentice-Hall, 1950.

Holbrook, M.B. Nostalgia and consumption preferences: Some emergin g
patterns of consumer tastes. Journal of Consumer Research 20 (1993):
254-256.

Holbrook, M.B.;and O’Shaughnessy. The role of emotion in advertising.
Psychology and Marketing 1 (Summer 1984): 45-64.

Holmes, J.H.; and Crocker, K.E. Predispositions and the comparative
effectiveness of rational, emotional, discrepant appeals for both high
involvement and low involvement products. Journal of the Academy of
Marketing Science 15(1) (Spring 1987): 27-35.

Johar, J.S.; and Sirgy, M.J. Value expressive versus utilitarian advertising
appeal; When and why to use which appeal. Journal of Advertising 20,

3 (September 1991).



226

Julia, T.w. Gendered lives: Communication, gender, and culture. 3d ed.
Belmont, CA: Wadsworth Publishing Company, 1999.

Kaplan, A. G, and Sedney, MA Psychology and sex roles: An androgynous
perspective. Boston: Little, Brown and Company, 1980: 266-267.

Maccoby, E. (ed.). The development of sex differences. Stanford, CA: Stanford
University Press, 1966: 145.

Maccoby, E.E. Gender as a social category. Development Psychology 24 (6)
(1988): 755-765.

Meyers-Levy, J. Gender differences in information processing: A selectivity
interpretation. Cognitive and Affective Responses to Advertising. (Ed.)
Patricia Cafferata and Alice Tybout, Lexington, MA: Lexington, 1989.

Meyers-Levy, J., and Maheswaran, . Exploring Differences in males’ and
female’ processing strategies. Journal of Consumer Research 18 (June
1991): 63-70.

Meyers-Levy, J., and sternthal, B. Gender differences in the use of message
cues and judgments. Journal of Marketing Research 28 (February
1991): 84-96.

Mischel, . A social learning view of sex differences in behavior. E.E.

Maccoby (Ed.). The development of sex differences. Stanford, CA: Stanford
University Press, 1966:93-106.

Moore, D.J., and Harris,W.D. Affect Intensify and the consumer’s attitude
toward high impact emotion ad appeals. Journal of Advertising
22 (2) (1996).

Nylen, D.w. Advertising. Cincinnati Ohio: South-Western College Publishing,1986.

Palda, K.s. The hypothesis of a hierarchy of effects, a partial evaluation.

Journal of Marketing Research (February 1996): 13-24.
Parcher, R.L. Rational TV spots for news products earn high scores. Marketing News (4
January 1985): 11.
Petty, R.E.,and Cacioppo, J.T. The Elaboration Likelihood Model of Persuasion. New York:

Springer Verlag, 1986.



Plessis, . Recognition versus recall. Journal of Advertising Research
(May/June 1994): 75-85.

Rathus, A.S., and Nevid, . J. Adjustment and growth: The challenges of Life.
Fort Worth: Harcourt Brace College Publishers, 1995: 316-331.

Schiffman, L.G., and Kanuk, L.L. Consumer behavior 6thed. NewYork: Prentice
Hall, 1997.

Sheldon, A. Pickle fight: Gendered talk in preschool disputes. Discourse
Processes 13 (1990): 5-31.

Shimp, T.A. Advertising promotiion: Supplemental aspects of integrated
marketing communications. 5thed. Fort Worth: The Dryden Press, 2000:
351-353.

Smith, R.E., and Swinyard, W.R. Information response models. Journal of
Marketing (winter 1982): 81-93.

Sports, H.E., Weinbergee, M.G., and Parsons, L.A. Assesing the use and
impact of humor on advertising effectiveness: A contingency approach.
Journal of Advertising 26(3) (1997): 17-32.

Stafford, M.R.; and Day, E Retail services advertising: The effects of appeal,
medium, and sen/ice. Journal of Advertising 24(1) (Spring 1995): 57-71.

Stern, B.B. Two pronographies: A feminist view of sex in advertising. RH .
Holman & M.R. Solomon (Eds.), Advances in Consumer Research 18
(1991): 384-391.

Stern, B.B. ;and Holbrook, M.B. Gender and genre in the interpretation of
advertising text. J.A. Costa (ed.), Gender issues and consumer
behavior, pp. 11-41. Thousand Oaks: Sage Publications, 1994.

Stem, B.L., Krugman, D.M., and Resik, A. Magazine advertising: An analysis of
Its information content. Journal of Advertising Research 21 (April 1981):
39-44.

sternthal, B. Advertising and gender response. Marketing & Media Decisions.
21 (3) (March 1986): 136.

Tannen, D. You just don’t understand. NewYork: William Morrow, 1990



Vaughan, R. How advertising works: A planning model. Journal of Advertisng
Research 20 (5) (October 1980): 27-33.

Wimmer, R.D. and Dominich, J.R. Mass media research and introduction.
Wadsworth Publishing Company, Belmont: CA, 1994.

Zaichkowsky, J.L. Conceptualizing Involvement. Journal of Advertisng 15 (2)
(1986):6.

Zuckerman, M. Psychobiology of personality. Cambridge, England: Cambridge

University Press, 1991.



AWIANTANNIING 18
ChuLALONGKORN UNIVERSITY



AWIANTANNIING 18
ChuLALONGKORN UNIVERSITY



AP owodop

CAMRY

GOA (30

)

231



12.

13.

CAMRY

CAMRY

GOA '

TOYOTA

GOA

232



233

B+

(Quality Appeals)
60 . ./ ..

(Demonstration)

( GOA"



(RATION) Tty , TOYOTA CAMRY GOA

AQDENININ



CAMRY

Trendy with Camry

CAMRY

(%

(High)

(High)

(High)

(High)

(High)

(High)

(High)

(High)

235



236

Q. (High)
10. (High)
11. (High)

Trendy with Camry

TOYOTA
2.
20-35
B+
3.
(Value-expressive Appeals)
4,

(Music)t

(Value-expressive Appeals)



(EMOTION)

Trendy with

CAMRY

oS N

poull1 ., Mysju »

TOYOTA CAMRY

L€¢



238

3
(30 )
L PONDS INSTITUTE "
11 24 I 11
2I 1
2 n
3. 2 L
2\
4I (1}
2
5I ” b}
EB3 Double
Sunscreen
6I :”



239

AHA  Double Vitamin Complex

10. 2 2

11. :” ”

20-40 C+

(Quality Appeals)



(RATION) PONDS

(RS T TR

gtkul'- B)

s B s | sy 1

Wy, X firy [ e g { by ol
- il ‘e R red b 3

‘e P 9 ¥ L's ey v Yancw Contridd i

Waubia Jariing uoy gl

»
b L1 S
3 L.’.&‘i

0%¢



(30 )

4, PONDS INSTITUTE

E B3 Double
Sunscreen

AHA  Double Vitamin Complex

241



10.

11.

12.

(Quality Appeals)

(Sound Effects)

(Humor Appeals)
2

242



(EMOTION)

PONDS

i} o Aot

Wi

W.ileves

e
Puka Janinu uo

P



I

8.

5 R320S

Sport,Weather

e-mail

WAP http://www.

WAP SERVICE

News, Stock Information, Flight

Scheduled

R320s Mobile Internet

(

(30

d Effects)

244


http://www

10.

245

(Sound Effects)

ERICSSON (Sound Effects)
25-45 B+
!l
(Quality Appeals) e-mail
5 (Sensory Appeals” ,
( formation Overload)
( )



(RATION)

al

ERICSSON

1
-

- oy oo K
etsnmeun s liyageladanauaniinmaess e 3

| ternet

144



d d ar o & aa s . - -1 -9 -
(Fash 6 mwauasiarulnsAnviatadsadu T28s ALauAURS (30 IuH)

1. T’]ﬂﬂztﬁﬁﬁﬂﬂﬂﬂQﬂuﬂ:Lﬁﬂ\‘lj lsenal LM nwﬂumﬁmﬁmq

247

nilsznay @erlsznay
1. MNTNEMNNGILIAAIAUFTALE (RENAUFTUIIA
Double Bass Miauiuniielsluduuvianile
2. mwuelaananastiuanudatingsusti IRENAUATUTILRS

=l 1

RENLARLLARNIMNBUMINAUAUAUFERE HaE)

2

[l = A’ s 2
3. TIERUPNUIIIE LﬂﬂﬁLﬂﬁ"‘lQﬂ’ﬂUNQﬂ“Qlﬂ

nnAuTaHauaztlsuTia 1%

@eqrlsuie wiaugeaaeag!

4. ewisipanlilviiuinsAwinatenians
agidna wiandeaaa sl S3adu 128s”

ar c.': 5% ' =3
ﬁ’laﬂl'\‘lﬁ\'iﬂ%lﬂ'luﬂ'}\‘]ﬂﬁl'luﬂ

W@eailsuiie nFemdeaanan!

1 ol é’ o e =
5. emineninsAnsidlatieruae vt

anevn: ‘il udluee

= e :“U é’
6. MANATLAUNT LR TBIABUA T

A UaAeUNERIWENI BB AL e

negea1: "Nllisad miusieadinsau”

7. Mewiulineundunants

TevuN: “Ia!”

9. ndiaaan” vanaATuanlilans”

FANHIRINF AN LN UNRIAAN

@ertlsrnaululsisoun(Sound Effects)

10. NTNIBAN ERICSSON wiaulaln G493t

AN RTNIA AN UWUNAIAAN

@entlszneulularoi(Sound Effects)

2. nautlnunevan

nANEILAZEMAN anelszanng 25-35 T antunmmisAsEgiauasdiantlszainns B

Sl



248

3,
(Quality Appeals)
4,
(Music)U
(Quality Appeals)
(Value-expressive
Appeals)
(



(EMOTION) ERICSSON

v alo v cal o <
metanmaunilaranldanieladeersuaininimaenddesi 3

6v¢C



AWIAINTalunIIng1ae
CHuLALONGKORN UNIVERSITY



(%)

12
(489

=0
(1299
@
(0% )
@
24
(96%)
(4%)

25
1 %

(2479
9
(3679
5
(209
2
(8%9
1
(4%
0

(0%)

23
(92%)

(6%)
25
100%

50
18
(3699
16
(3279
8
(1679
3
©%
1
4%
1
4%
47
(94%)
3
(6%)
50
100%

4
(16%9)
6
(2499
8
(32%)
4
(16%9
0

(0%)

(0%)
22
(88%)
3
(12%)
25
100%

2
(8%9
6
(24%)
12
(24%)
8
(1299
0

(0%)

(0%)

23
(92%)

(8%)
25
100%

251

(2479
12
(2499
21
427
7
(1499
0

(0%)

(0%)

45
(90%)
5
(10%)
50
100%



51

45

1-4

49

50

A2

94
49

84
51

42

(64%)
(32% )
10

(40% )

(28%)

1-6
36

(60%)
(60% )
1

(44% )

(20% )

24

22

50
3l
(62%)
23
(46%)
21
(42%)

12

(24%)

23

23

(%)
25

17

(28%)
(36%)
13

(54%)

(36%)

(%)

25
2

(62% )
15
(60%)

17

(68%)

(36%)

50
38
(76%)
24
(48%)
30
(60%)

18

(36% )



35

48

55 45

48

() (
© )
25 25
2 4
(8%) (16%)
1 2
(4%) (8%)
A2
52
46
62
52
76
57 43

()
(%) ()
*9)
50 25
6 6
(12%) (24%)
3 !
(6%) (28%)
62
48
60

(
)
25

(16%)
2

(8%)

50

60

63

) (%)

50
10
(20%)
9

(18%)

65

50

37

253



A3

)

37

(%)

()

A3

(
(%)
25
11
(44%)
7
(28%)
2
(8%)
2
(8%)
0
(0%)
22
(88%)
3
(12%)
25

100%

(
(%)
25
4
(16%)
4
(16%)
4
(16%)
1
(4%)
3
(12%)
16
(64%)
9
(36%)
25

100%

30

)

50

15
(30%)
1
(22%)
6
(12%)
6
(12%)
3
(6%)
38
(76%)
12
(24%)
50

100%

32

(32%)
4
(16%)
3
(12%)
3
(12%)
1
(4%)
19
(76%)
6
(24%)
25

100%

(32%)
4
(16%)
3
(12%)
3
(12%)
1
(4%)
19
(76%)
6
(24%)
25

100%

254

16
(32%)
8
(16%)
6
(12%)
6
(12%)
1
(2%)
38
(76%)
12
(24%)
50

100%

50
73
44
16



2.1

Bl

GOA

Camry"GOA"

Camryr 7

Camry"GOA”

Camry" "

Camry"GOA”

Camry" »

Camry"GOA”

Camry” "

Camry’GOA"

Camry"

B1-B5

(N)

50

50

50

50

50

50

50

50

50

50

(MEAN)

4.10

3.42

(df)=79.039, p>0.05
3.48

3.46

(df)=68.95, p>0.05
3.56

3.98

(dfy= 87.956, p>0.05
2.04

2.80

(df)=434.737 , p>0.05
2.46
2.20

(df)=97.917, p>0.05

0.58

0.99

0.81

0.58

0.73

0.76

(t-test)

(S.D)  (T-VALUE)

4.185

0.121

-2.961

-4.633

1.745

255

(Sig)

0.000*

0.452

0.002*

0.000*

0.042*



256

N) (MEAN) (SD)  (T-VALUE)
(Sig)
(6) Camry"GOA” 50 1.74 0.60 -7.106 0.000*
Camryr " 50 2.98 1.08

(df)=76.660, p>0.05

(7) Camry”"GOA” 50 3.90 0.71 4.683 0.000*
Camry”r " 50 3.14 0.90
(df)=92.640, p>0.05
Bl
' GOA
13,4567
(0.05)
115 7
GOA 3,4
6
()
GOA
( ) (
7) ( 5)
( 3)
( 6)
1 1 ( ,4)

( 4-6



B2

Camry”GOA"

Camry’w

Camry"GOA"

Camry”w

Camry"GOA”

Camry'®

Camry”GOA"

Camry”

Camry”GOA"

Camry”

Camry"GOA"

Camry™”

Camry”GOA"

Camry"

25
25

25
25

25
25

25
25

25
25

25
25

25
25

(MEAN)

4.12
3.20

(4f)=38.365, p>0.05
3.48
3.40

(df)=47.998, p>0.05
3.56
3.64

(4f)=45.059, p>0.05
2.04
2.96

(df)=43.6311p>0.05
252
248
(4f)=48.000, p>0.05

1.88

3.28

(4f)=76.660, p>0.05
3.92

3.00

(4f)=37.267, p>0.05

0.60
1.04

0.92
0.91

0.58
0.76

0.73

1.02

0.65
0.65

0.67

1.10

0.57
1.04

(.

)

257

(t-test)
GOA

(T-VALUE)

(Sig)
3.829 0.000*
0.309 0.3795
-0.419 0.339
- 3.660 0.0005*
0.217 0.415
- 5.444 0.000*
3.874 0.000*



B2

14,6,7

GOA

B3
(1) Camry”"GOA”
Camry”
(2) Camry”GOA”
Camry'”

(N)

25

25

25

25

(MEAN)

4.08

3.64

(df)=40.454, p>0.05
3.48

3.52

(df)=47.728, p>0.05

GOA
(0.05)
4
()
GOA
1)

0.57

0.91

0.77

(t-test)
GOA

.)  (T-VALUE)

(Sig)
2.052 0.023*
-0.190 0.425

258



3, 4

Camry”GOA”

Camry'?

Camry”GOA"

Camry™

Camry"GOA"

Camry'?

Camry"GOA"

Camry"«

Camry"GOA”

Camry™

B3

14,6,7

GOA

15

(N)

25
25

25
25

25
25

25
25

25
25

(MEAN)
3.56 0.58
4.32 0.75

(0= 87.956, p>0.05
2.04 0.54
264 0.91

(4f)=39.041, p>0.05

2.40 082

1.92 0.76
(4f)=47.750, p>0.05

1.60 0.50

268 0.99

(4f)=76.660, p>0.05
3.88 0.83
3.28 0.74
(4f)=47.304, p>0.05

GOA

(8.D)

(T-VALUE)

-4.006

-2.843

2.152

-4.876

2.698

(0.05)

Iy
Q3
w7

(Stg-)

0.000r

0.0035*

0.0018*

0.000*

0.005*

259



(4)

(
( 6)
4)
B4
(N) (MEAN)
Camry”GOA"
25 4.12
25 4.08

(0)=47.887, p>0.05
25 3.48

25 3.48

(4f)=45.255, p>0.05
25 3.56

25 3.56

(f)=48.000, p>0.05
25 2.04

25 2.04

(4f)=44.007, p>0.05
25 252

25 240
(4f)=45.793, p>0.05

0.60
0.57

0.92
0.71

0.58
0.58

0.73
0.54

0.65
0.82

(t-test)

GOA

(SD)  (T-VALUE)

0.241

0.000

0.000

0.000

0.574

260

0.500

0.500

0.500

0.2845



Camry"GOA”
B4
GOAy
6)
B5
Camry”

(N)

25

25

25

25

25

25

(MEAN)

1.88

1.60

(df)=44.537, p>0.05

3.92
3.88

(df)=42.507, p>0.05

(MEAN)

3.20

3.64

(df)=47.124, p>0.05

(S.D.) (T-VALUE)
(Sig.)
0.67 1.681 0.050*
0.50
0.57 0.198 0.422
0.83
GOA 6
(0.05)
(t-test)
(D)  (T-VALUE)
(Sig.)
- 1,593 0.059
0.91

261



Camry”?

»

B5

(N)

25

25

25

25

25

25

25
25

25
25

25
25

(MEAN)

3.40

3.52

(df)=46.689, p>0.05

3.92

4.32

(4f)=47.808, p>0.05

2.96
2.64

(4f)=47.360, p>0.05

2.76
1.92

(4f)=44530, p>0.05

3.28
2.68

(df)=76.660, p>0.05

3.00
3.28

(4f)=43.235, p>0.05

(0.05)

0.91
0.77

0.70
0.75

1.02
0.91

1.01
0.76

1.10
0.99

1.04
0.74

(S.D)

(T-VALUE)

-0.502

- 1.949

1172

3.320

2.029

- 1.098

35 6

262

0.0285*

0.1235

0.001%

0.024*

0.139



2.2

B6

(1) PONDS
PONDS
(2) PONDS
PONDS
(3) PONDS
PONDS

(N)

50

50

50

50

50

50

(MEAN)

3.70

3.78

(df)=91.080, p>0.05

3.18

3.66

(df)=96.020, p>0.05

3.34

3.72

(df)=91.255, p>0.05

0.61

0.82

0.69

0.80

(S.D.)

B6-B10

(t-test)

3 ni
(T-VALUE)
(Sig)
-0.554 0.2905
-3.215 0.001*
- 2.735 0.0035*

263



4

G 1

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

(N)

50

50

50

50

50

50

50

50

B6

(MEAN) (SD)  (T-VALUE)
2.68 0.84 1.308
2.46 0.84

(df)=97.996, p>0.05

2.76 0.69 1.827

2.50 0.74

(dH)=97.547, p>0.05

2.16 0.65 - 1.344

2.36 1.06

(df)=92.830, p>0.05

3.40 0.70 0.257

3.36 0.85

(df)=94.461, p>0.05

2,3 %

(0.05)

(Sig.)

0.097

0.0355*

0.091

0.399

264



B7

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

(N)

25

25

25

25

25

25

25

25

(
( 9)
(MEAN) (S.D)
3.72 0.61
3.92 0.70
(df)=47.734, p>0.05
L8 ) 0.67
3.36 0.76
(df)=47.228, p>0.05
3.28 0.61
3.44 0.82
(df)=44.451, p>0.05
2.84 0.75
2.56 0.92

(4f)=46.103, p>0.05

(t-test)

(T-VALUE)

1.998

-1.109

-0.781

1.185

265

(Sig)

0.0255

0.2195

0.121



PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

B7

N)

25

25

25

(0.05)

(MEAN)

2.72

2.76

(df)-42.811, p>0.05
224

2.56

(4)=47.870, p>0.05
3.40

3.20

(df)=45.741, p>0.05

0.54

0.78

0.78

0.82

0.76

0.96

(S.D.)

266

y
(T-VALUE) J

(Sig.)
-0.211 0.417
-1.414 0.082
0.816 0.209



®)

4)

B8

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

PONDS

(N)

25

25

25

25

25

25

25

25

(MEAN)

3.72

3.92

(df)=47.152, p>0.05

3.24

3.96

(df)=47.988, p>0.05

3.40

4.00

(df)=47.415, p>0.05

2.52

2.36

(df)=46.318, p>0.05

(S.D.)

0.61

0.70

0.72

0.73

0.58

0.65

0.92

0.76

(West)

(T-VALUE)

- 1.072

- 3.491

- 3.464

0.672

267

(Sig)

0.1445

0.0005*

0.0005*

0.2525



268

# ir
(N) (MEAN) (S.D) (T-VALUE) <
(S*9.)
(5) PONDS 25 2.80 0.82 2.768 0.004*
PONDS 25 2.24 0.60
(df)=47.750, p>0.05
(6) PONDS 25 2.08 0.49 -0.426 0.336
PONDS 25 2.16 0.80
(df)=39.945, p>0.05
@) PONDS 25 3.40 0.65 -0.623 0.268
PONDS 25 3.82 0.71
(df)=47.518, p>0.05
B8
2,3



B9

PONDS

N)

25
25

25
25

25
25

25
25

25
25

25
25

(MEAN)

3.68
3.12

(4)=47.978, p>0.05
3.12

3.24

(4)=47.673, p>0.05
3.32

3.40

(4f)=48.000, p>0.05
284

2.52

(4f)=46.068, p>0.05
272

2.80

(4)=41.694, p>0.05
2.24

2.08

(4f)=40.585, p>0.05

0.63
0.61

0.67
0.72

0.63
0.58

0.75
0.92

0.54
0.82

0.54
0.82

(.

)

(t-test)

(T-VALUE)

-0.228

-0.610

- 0.469

1.352

-0.408

0.868

(Sig)

0.4105

0.2725

0.3205

0.0915

0.3425

0.195

269



210

(N) (MEAN) (S.D.) (T-VALUE)
PONDS (Sig)
(7 25 3.40 0.76 0.000 0.5
25 3.40 0.65
(df)=46.703, p>0.05
Bg 1 I
(0.05)
|
B10 (I-test)
(N) (MEAN) (S.D.) (T-VALUE)
PONDS (Sig.)
(1) 25 3.64 0.91 -1.220 0.1145
25 3.92 0.70
( 0=45.163, p>0.05
(2) 25 3.36 0.76 -2.843 0.0035*

25 3.96 0.73

(df)=47.957, p>0.05



(N)
PONDS

25

25
25

25
25

25
25

25
25

B10

2.3
R320S

(MEAN)

3.64
4.64

(4f)=42.053, p>0.05
256

2.36

(4)=46.350. p>0.05
292

2.28

(1)=43.326, p>0.05
256

2.16

(4)=47.969, p>0.05
3.20

352
(4f)=44.393, p>0.05

0.91
0.61

0.92
0.76

0.95
0.68

0.82
0.80

0.96
0.72

B11-B15

(T-VALUE)

- 1.828

0.841

2,734

1.745

- 1.340

(0.05)

(Sig)

0.0375*

0.202

0.0045%

0.0435*

0.0935

T28S

271



@

(4)

©)

Bll

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

(N)

50

50

50

50

50

50

50

50

50

50

(MEAN)

3.56

3.16

(df)=87.934, p>0.05

3.58

3.48

(df)=97.995, p>0.05

3.82

3.12

(df)=97.762, p>0.05

2.18

2.88

(df)=84.159, p>0.05

2.60

2.74

(d)=97.9111p>0.05

1285

0.76

0.77

0.67

071

0.69

1.06

0.69

1.06

0.73

0.75

(t-test)
R320S

) (T-VALUE)

2.520

2.622

0.725

- 3.907

0.946

(Sig.)

0.065

0.005*

0.235

0.000*

0.173

212



ERICSSON

ERICSSON

ERICSSON

ERICSSON

Bl11

(N)

50

50

50

50

(MEAN)
Z00 0.57
3.08 1.21

(d)=69.837, p>0,05

3.44 0.93

2.92 1.01

(df)=94.461, p>0.05

(0.05)

(.

)

(T-VALUE)

-5.709

2.683

(Sig.)

0.000*

0.0045*

213



(1)

(2) «

©)

4)

©)

612

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

(N)

25

25

25

25

25

25

25

25

25

25

(MEAN)

3.80

3.40

(df)=41.379, p>0.05

3.36

3.04

(df)=46.818, p>0.05

3.56

3.48

(df)=46.694, p>0.05

2.20

3.04

(df)=39.430, p>0.05

2.56

2.84

(df)=47.429, p>0.05

T285

0.71

1.08

0.76

0.89

0.65

0.77

0.71

117

0.77

0.69

<t-test)
R320S

) (T-VALUE)

1.549

1.370

0.387

-3.069

- 1.358

(Sig.)

0.0645

0.0885

0.3465

0.002*

0.0905

214



ERICSSON

ERICSSON

ERICSSON

ERICSSON

B12

(N)

25

25

25

(MEAN)

2.04

3.28

(df)=33.577, p>0.05

3.52

2.80

(df)=47.267, p>0.05

0.61

1.34

0.92

1.04

(0.05)

)

-4.212

(T-VALUE)

2.594

(Sig.)

0.000*

0.0065*

4,6

215



B13

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

(N)

25

25

25

25

25

25

25

(MEAN)

3.88

3.40

(df)=44.734, p>0.05

3.76

3.28

(df)=46.758, p>0.05

3.60

3.48

(df)=47.701, p>0.05

2.16

2.72

(4f)=44.067, p>0.05

2.64

2.64

(4)=47.007, p>0.05

(t-test)
R320S
T28S

(..  (T-VALUE)

0.73 1.998
0.96
0.72 2.530
0.61
0.71 0.623
0.65
0.69 -2.410
0.94
0.70 0.000
081

(Sig)

0.0255*

0.0075*

0.258

0.01%

0.50



271

'@ mj

(N) (MEAN) (.) (T-VALUE) }
(Sig)
(6) ERICSSON 25 1.96 0.54 - 3.888 0.000*
ERICSSON 25 2.88 1.05
(df)=35.739, p>0.05
(7) ERICSSON 25 3.36 0.95 1172 0.1235
ERICSSON 25 3.04 0.98
(df)=47.965, p>0.05
B13
"
1,2, 4 6 (0.05)
4 6 !
1 2
| 1
£ (
1) ( 2)
!
( 6)



Bl4

ERICSSON

(N)

3 N

53 &

53

3 &

53 &

R320S
(MEAN) (S.D.)

380 071

388 073
(af)=47.968, p>0.05

336 0.76

376 0.72
(df)=47.900, p0.05

35 065

360 071
(df=47.671, p0.05

2.0 071

216 069
(47964, 005

25 0.77

264 0.70
(af)=47.92, p0.05

204 06l

1% 054

(A=47.254, 006

(t-test)

(T-VALUE)

0.3%

-1910

-0208

0203

-0385

0401

218

(Sig)

0347

008

0418

042

0301

0313



N) (MEAN) (SD)  (T-VALUE)
ERICSSON (Sig,
(N 5 352 0% 0.605 0.274
5 336 0%
(dlf)=47.937, p0.05
B14
2
(0.05)
P (
B15 (t-test)
1285
N) (MEAN) (.)  (T-VALUE)
ERICSSON (Sig,
(1) 25 3-40 1.08 0.000 0.5
25 3-40 0.96
(af)=47.319, >0.05
(2) 25 3.04 0.89 - 1.111 0.136

25 3-28 0.61
(2647, 0 05

219



ERICSSON

B15

(N)

25
25

5
5

5
5

25
25

5

(MEAN)

312
360

(d)=47.179, p0.5
30

212

(=5.770, 0.5
308

280

(A=26982, 0.5
38

28

(=25.481, 00
280

30
(d=47.816, 006

(.

0.74
065

117
0%

086
100

K
105

104
0%

)

(T-VALUE)

0612

1067

1060

1174

-0840

(Sig))

02715

01455

0.147

01235

0.205

(0.05)

280



31

Cl

Camry
Camry

Camry

Camry

Camry
Camry

Camry
Camry

GOA

GOA

GOA

GOA

GOA

(N)  (MEAN)
50 3.70
50 3.94

(df)=95.532, p>0.05

50 3.82

50 3.62
(df)=80.104, p>0.05

50 3.80

50 4.40
(d)=97.030, p>0.05

50 3.52

50 3.90

(df)=98.000, p>0.05

0.58

0.48

0.81

0.67

0.71

0.58

0.58

GOA
C1-C5

(t-test)

) (T-VALUE)

-1.894

1.507

-4.696

-3.275

281

(Sig)

0.0305*

0.068

0.000*

0.0005*



Cl
GOA
GOA
C2
GOA
) (MEAN)

Camy GOA 25 3.76 0.66
Camry 25 3.76 0.72

(df)=47.643, p>0.05
Camry GOA 25 3.80 0.58
Camry 25 3.40 091

(df)=40.552, p>0.05
Camry GOA 25 3.80 0.65
Camry 25 4.28 0.61

(d)=47878, p>0.05

282

<0.05)
(t-test)
) (VALK
(Sig)
0.000 0.500

1.852 0.0355*

2695  0.005*



283

(N)  (MEAN) (SD) -vaLUE)
(Sig)
v Camry  GOA 25 3.68 0.56 -2.138 0.019*
Camry 25 4.00 0.50

(df)=47.455 p>0.05

C2
GOA

(0.05)

GOA
GOA



1

C3

Camry
Camry

Camry

Camry

Camry
Camry

Camry
Camry

GOA

GOA

GOA

GOA

C3

GOA

N (MEAN)

25 3.64

25 4.12
(df)=46.154, p>0.05

25 3.84

25 3.84
(df)=39.264, p>0.05

25 3.80

25 452
(df)=46.399, p>0.05

25 3.36

25 3.80
(df)y=47.248 p>0.05

GOA

0.49

0.60

0.37

0.62

0.71

0.59

0.83

0.53

(t-test)

S.D)

284

H
f
(T-VALUE)
(Sig)
-3.098 0.0015*
0.000 0.500

-3.920 0.000*

-2.557 0.007

(005)



C4

Camry

GOA

GOA
(N} (MEAN)
25 3.76
25 3.64

(df)=44.178, p>0.05

25 3.80

25 3.84
(df)=41.137, p>0.05

25 3.80

25 3.80
(df)=47.607, p>0.05

25 3.68

25 3.36

(df)=65.87 p>0.05

0.66

0.49

0.58

0.37

0.65

0.71

0.56

0.57

(ttes)

(D)

(1-VALUE)

0.728

-0.201

0.000

2.010

285

GOA

(Sig.)

0.2355

0.3865

1.000

0.025*



C4

(0.05)
GOA
C5
() (MEAN)
Camry
25 3.76
25 4.12
(df)=46.413, p>0.05
25 3.40
25 3.84
(df)=42.428, p>0.05
25 4.28
25 4.52
(df)=47.897, p>0.05
25 4.00
25 3.80

(df)=45.176 p>0.05

0.72

0.60

0.91

0.62

0.61

0.59

0.50

0.65

GOA

(t-test)

5.D)

(r-VALUE)

-1.915

-1.989

-1.414

1.225

286

fy

(Sig.)

0.031*

0.0265*

0.082

0.1135



287

Ch
(0.05)
P
A
C6-C10
(t-test)
N (MEAN (SD) (vae
(Sig)
POND 50 3.26 0.49 -2.088 0.02*
POND 50 3.54 0.81
(df)=80.127, p>0.05
POND 50 3.38 0.53 -0.800 0.213
POND 50 3.48 0.71

(df)=90.8911p>0.05



POND
POND

POND
POND

C6

N (MEAN)
50 3.16 0.47
50 3.28 0.70

(df)=85.412, p>0.05

50 3.42 0.61

50 3.80 0.64

(df)=97.778, p>0.05

(0.05)

(T-VALUE)

-1.007

-3.044

288

(Sig.)

0.1585

0.0015*



C7

POND

POND

POND

POND

POND

POND

POND

POND

CT

(0.05)

(N)  (MEAN)
25 3.20
25 3.26

(df)=37.345, p>0.05

25 3.32

25 3.28
(df)=43.031, p>0.05

25 3.20

25 3.24
(df)=46.561, p>0.05

25 3.48

25 3.68

(df) =45.389 p>0.05

0.50

0.91

0.48

0.68

0.50

0.60

0.59

0.75

(t-test)

(S.D)

(T-VALUE)

-0.772

0.241

-0.257

-1.052

289

(Sig )

0.2225

0.405

0.399

0.149



C8

POND

POND

POND

POND

POND

POND

POND

POND

C8

(N)

25

25

25

25

25

25

25

25

(MEAN)

(df)=43.

3

(df)=46.

3

(df)=37.

3

(df)y=45.

.32

.72

0311p>0.05

44

.68

692, p>0.05

12

.32

230, p>0.05

.36

.92

149 p>0.05

(t-test)

(S.D)

0.48

0.68

(0.05)

(T-VALUE)

-2.414

-1.328

-1.093

-3.473

290

(Sig.)

0.01*

0.0955

0.1405

0.0005*



c9
!
(N) ~ (MEAN)
POND
25 3.20
25 3.32

(df)=47.885, p>0.05

25 3.32

25 3.44
(df)=46.154, p>0.05

25 3.20

25 3.12
(df)=47.228, p>0.05

25 3.48

25 3.36

(df)=65.87 p>0.05

0.50

0.48

0.48

0.58

0.50

0.44

0.59

0.64

(t-test)

(S.D)

291

(T-VALUE)

(Sig.)

-0.869 0.1945

-0.797 0.215

0.601 0.2755

0.693 0.246



C10

POND

C9

(0.05)

(N)  (MEAN)

25 3.36

25 3.72

(df)=44.438, p>0.05

25 3.28

25 3.68
(df)=47.985, p>0.05

25 3.24

25 3.32
(df)=44.355, p>0.05

25 3.68

25 3.92

(df)=41.545 p>0.05

0.91

0.68

0.68

0.69

0.60

0.80

0.75

0.49

(t-test)

(S.D.

292

(T-VALUE)

(sig.)
-1.589 0.0595
-2.067 0.002 *
-0.400 0.3455
-1.399 0.094



293

C10
(0.05)
P
3.3
R320S
T28S C11-C15
Cl1 (t-test)
R320S
T28S
(N) (MEAN) (8.D.) (TvALUE)
(Sig)
ERICSSON 50 3.62 0.60 1.575 0.0595
ERICSSON 50 3.40 0.78

(df)=91.983, p>05



ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

Cl1

(N)

50

50

50

50

50

50

(MEAN)

3.74

3.32

(d)=83.649, p>0.05

3.50

3.66

(df)=97.622, p>0.05

3.62

3.44

(df)=94.074, p>0.05

(0.05)

0.53

0.82

0.65

0.69

0.83

0.67

294

(T-VALUE)

(sig)
3.049 0.0015*
-1.198 0.117
1.190 0.1185



Ci12

R320S

T28S

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

ERICSSON

(N)  (MEAN)
25 3.56
25 3.48

(df)=44.706, p>0.05

25 3.76

25 3.20

(df)=35.427, p>0.05

25 3.56

25 3.72

(df)=47.275, p>0.05

25 3.68

25 3.60

(df)=45.901, p>0.05

0.58

0.77

0.44

0.87

0.77

0.68

0.80

0.65

(t-test)

(T-VALUE)

0.414

2.888

-0.781

0.389

295

(Sig)

0.3405

0.0035*

0.2195

0.3495



296

C12
(0.05)
r
C13 (t-test)
r
R320S
T28S
(N) (MEAN) ( . ) (T-VALUE)
(Sig)
ERICSSON 25 368 0.63 1.768 0.042+
ERICSSON 25 3.32 0.80
(df)=45.362, p>005

ERICSSON 25 3.72 0.61 1.424 0.0805
ERICSSON 25 3.44 0.77

(df):45.7711p>0.05



ERICSSON

ERICSSON

ERICSSON

ERICSSON

Cl3

297

(N (MEAN) () @vauy

(Sig)
25 3.44 0.51 -0.920 0.1815
25 3.60 0.71

(df)=43.051, p>0.05

25 3.56 0.87 1.269 0.1055

25 3.28 0.68

(df)=45.306 p>0.05

(0.05)



Cl4

ERICSSON

#

Cl4

298

(t-est)

" R320S
(N)  (MEAN) (.) (FALE
(Sig)

25 356 058 0701 0.2435
25 368 063

(df)=47.747, p>0.05
25 376 0.44 0266 0396
% 31 0.61

(df)=43.301, p>0.05
25 356 0.7 065  0.259
5 344 0.51

(df)=41.558, p>0.05
25 368 0.80 0507 0.307
2% 356 087

(df)=47.687 p>0.05

(0.05)



299

C15 (t-test)

T28S

(N) (MEAN) (S.D.) (T-VALUE)
ERICSSON
(Sig)

25 3.48 0.77 0.719 0.2375
25 3.32 0.80

(df)=47.922, p>0.05
25 3.20 0.87 -1.037 0.1525
25 3.44 0.77

(df)=47.325, p>0.05
25 3.72 0.68 0.612 0.2715
25 3.60 0.71

(df)=47.917, p>0.05
25 3.60 0.65 1.709 0.047*

25 3.28 0.68

(df)=47.883 p>0.05

C15

(0.05)



4
41
GOA
D1-D6
bl (t-test)
GOA
(N) (MEAN) (5.0) (TVALUE) «
(Sig)
Camry GOA 50 3.20 0.76 -0.487 0.3135
Camry 50 3.28 0.88
(df)=95.771, p>0.05
D1

GOA

300



D2

GOA

Camry GOA

Camry

(0.05)

301

(005)

(t-test)

(N) (MEAN) (- ) (TVALUE)
(Sig)
2 3.16 0.85 015 0431

%5 3 076
(df=47.455, p>0.05

GOA



b3 (t-test)
GOA

(N) (MEAN) (.) (TV'ALLB «

(Sig)
CamryGOA 25 3.24 0.66 0502 0.309

Camry 25 336 099
(dfj=41.814, p>0.05

GOA

(0.05) ?

302



D4

Camry GOA

D4

D5

Camry

[ il
(t-test)
GOA
(N) (MEAN) ( . ) (T-VALUE)
(5Q)
25 3.16 0.85 0371 0.356
25 3.24 0.66
(df)=45.312, p>0.05
GOA
(0.05) 2
(t-test)
(N) (MEAN) (.) (T-VALUE)
(Sig.)
25 3.20 0.76 -0.638 0.2635

25 3.36 0.99

(df)=44.994, p>0.05
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D6

GOA

D5

(0.05)

CAMRY

o

o

(%)

50

1 (2%)

0 (0%)

2 (4%)

1 (2%)

4 (8%)

0 (0%)

11 (22%)

9(18%)

7 (14%)

1 (2%)

w

(%)

50

2 (4%)

2 (4%)
0 (0%)

1 (2%)

5(10%)

11(22%)

0 (0%)

6 (12%)

6 (12%)

5 (10%)
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CAMRY

6.*

1*

2.*

D6

50

1 1
2 0
16 16
0 0
2 2
1 2
2 2
2 1
7 7
25 25
14

28

(%)

50

2 (4%)

2 (4%)

32(64%)

0 (0%)

4 (8%)

3 (6%)

4 (8%)

3 (6%)

14 (28%)

50(100%)

28

17

25

32

56

12

25

305

(%)

50

0 (0%)

0 (0%)

28 (56%)

7 (14%)

1 (2%)

2 (4%)

7 (14%)

0 (0%)

17(34%)

50(100%)

GOA

64

50



61
17 34
GOA

40

4.2

D7-D12

39

10
60

35

GOA

GOA

65

22

22
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1
(N) (MEAN)
PONDS 50 2.98 0.94
PONDS 50 3.22 0.95
(df)=97.967, p>0.05
D7

(0.05) 2

(t-test)
y  (FVALUE)
(Sig,
-1.270 0.1035
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D8

PONDS

PONDS

D8

(0.05)

N)  (MEAN)
25 3.16 0.85
25 3.16 0.99

(df)=46.980, p>0.05

(t-test)

( _ ) (T-VALUE)

(Sig)

0.000 1.000
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9 (t-test)
(N) (MEAN) ( ) .) (T-VALUE)
<Sig)
PONDS 25 2.80 1.00 -1.752 0.043*
PONDS 25 3.28 0.94

(df)=47.794, p>0.05

D9

(0.05)
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D10 (t-test)
(N) (M EAN) ( . ) (T-VALUE)
POND (S|g)
25 3.16 0.85 1.371 0.0885
25 2.80 1.00

(df)=46.794, p>0.05

D10
(0.05) 9
D11 (t-test)
(N) (MEAN) (. ) (T-VALUE)
POND (Slg)
25 3.16 0.99 -0.441 0.3305
25 3.28 0.94

(df)=47.869, p>0.05



D11

D12

2.

4*

1.*

3.*

5.*

11

(0.05)

13

(%)

50

6(12%)
3(6%)
2(4%)

0(0%)

1
(22%)
13
(26%)
7(14%)
0(0%)
1(2%)
3(6%)
24

(48%)

13

3l

(%)

50

1(2%)
4(8%)
1(2%)

3(6%)

9 (18%)

1
(22%)
8(16%)
4 (8%
1(2%)
0(0%)
24

(48%)



1* 0
2. 8
3 2
4. 0
10
() 25
( *

D12

15
66 34

24

15 3
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() ()

(%) (%)
50 50
2 2 (4%) 3 7 10
(20%)
1 9(18%) 0 0 0(0%)
2 4(8%) 1 1 2(4%)
0 0(0%) 5 0 5(10%)
5 15 9 8 17
(30%) (34%)
25 50 25 25 50
(100%) (100%)

24 43

30

66 3
50 1

46

18
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26

2 1 2

4.3
R320S
T28
D13-D18



D13

N VA

ERICCSON %0 3.20 0.76

FRICSON 50 - 328 088
(d)=07637, p0.05

D13

(ttes)
R320S
TS

1

(Sig)
147 00625

( . ) (T-VALUE)

(005)
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D14 (t-test)
R320S
T28S
(N)  (MEAN) () (vas
(Sig)
ERICSSON 25 3.16 0.90 0.890 0.189
ERICSSON 25 2.96 0.68

(df)=44.578, p>0.05

D14

(0.05) 2
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316

D15 (t-test)
R320S
T28S
(N) (M EAN) ( . ) (T-VALUE)
(Sig)
ERICSSON 25 3.16 0.85 1.260 0.107
ERICSSON 25 2.84 0.94

(df)=47.493, p>0.05

D15

(0.05) 2



D16 (t-test)
R320S
N (MEAN) (..) (VALUB
ERICSSON (Sig)
25 3.16 0.90 0.000 1.000
25 3.16 0.85

(df)=47.858, p>0.05

D16

(0.5) :

37



D17

ERICSSON

D17

!l

N)

25
25

1285

(MEAN)

2.96
2.84

(df)=43.496, p>0.05

(0.05)

0.68
0.94

(..

(t-test)

) (T-VALUE)

0517

(59)

0.304
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D18

1.*

2*

3.*
4'*

5'*

ERICSSON

n

10

(%)

50
4 (8%)

2 (%)
2 (%)
1 (2%)

9(18%)
10 (20%)

6 (12%)
2 (4%)
3 (6%)
0 (0%)

21(42%)

16

12

(%)

50
5(10%)

5(10%)
2 (4%)
1 (2%)

13(26%)
12 (24%)

7 (12%)
7(14%)
1 (2%)
2 (4%

29(58%)



ERICSSON
L
9 *
3.
4*
o
) W’Syvv ) :J%E'.'“"
( *
)
D18
, 50
42
40
58
45

16

10

25

50

69

10

25

() ()
(%) @)
50 50
9(18%) 2 1 3(6%)
6(12%) 0 1 1(%)
3 (6%) 1 1 2(d%)
2 (4%) 1 1 2 (%)
20(40%) 4 4 8(16%)
50 25 25 50
100% 100%
21
20
18 3
55
13 26
ki
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(Objective Claim)

(Subjective Claim)



1.Toyota Camry GOA
2.Toyota Camry
3.PONDS Lighten&Renew

4 .PONDS Lighten&Renew
5-Biore %

6.Biore

7.BENZ

8.BENZ

9.Toyota Soluna  GOA
|I0.Toyota Soluna

11 .Volvo S80

12.Volvo S80

13.Honda Accord

14 Honda Accord
15.Mazada 323
16.Mazada 323
17.Ericsson T28s

18.Ericsson T28s
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