21
2.2
2.3
2.4

2.1

211

(Leisure Time)

(Leisure Time)

(Tourism)

(Travel)

(recreation)
11

Lawson and Bovy (1977)
(Recreation)



(Motivator)
R.W.Mcintosh (1977) 4

(Physical Motivators)
(Cultural Motivators)

(Interpersonal Motivators)

(Status and Prestigne
Motivators)

2540)

Mcintosh and Goeldner (1984)

Webster Dictionary
1)
2)
3)



212

Alastair M.Morrison (1992)
4 b (Market) (Travel)
(Marketing)
1) (Market)

2) (Travel)
3) (Destination)
4) (Marketing)

(Tourism Resource)
(Tourism Market or Tourist)

1)
(Tourism Supply)

(Tourism System)

Robert Christie Mill

(Destination)

()
3

(Tourism Service)



10

(Cultural Attractions)
(Traditional Attractions)

(Scenic Attractions) (Entertainment
Attractions) (Other Attractions)
3
2)
3) (Tourism Demand)
( )
3.1) (Visitors)
(
)
3.2) (Tourist)
' 1 90 )
(
)

3.3) (Excursionist)



Tourists)

2.13

3.4)

3.5)

3.6)

(Domestic Tourism)

(Tourist Consumption Expenditures)
(International

(Tourism Revenues)



F

ANVUTNWMUAMN

TUUtnAdANAdoY \
I

g
Tnsaarduiugu
nuAMm

G

nguae -

AAMms

noANY?
o
T
Sy,
- 1 -4
mMInvAN
R S
MDY uIns
NN o

C i
anMaInY

E
TMMATHGNY

TLERL T RE3T HaEMInINY

2
gunadonveszuy /

2.1 (Tourism System)

(), 2540



13

( R.W.Mcintosh 1



3)
(Integrated Planning)

14

( 12532)

4

(Preliminary Survey)  (Identify Survey)

(Preliminary Study)

(Master Plan)

(Feasibility study)

(2541)
2
(Integrated planning)
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2)
2
3 (Regional scale) (Destination
scale) (Site scale) (
Gunn ,1994)

1) (Regional  scale)
1.1)
1.2)
1.3)
1.4)

2) . (Destination scale)
2.1) (Attraction complexes)
2.2) (Community)
2.3) (Linkage)
2.4) (Access)

3) (Site scale)

(System)



(Place)

and design)
4

1.1)

1.2)

1.3)

1.4)

(Market acceptance)

16

4
(Functional planning



2.1)

22)

23)

(Resource protection)

(Community goals)

17



18

2.14

( Natural
Tourism )

(Cultural Tourism )
3)

( Sport and Entertainment Tourism )
4)

(Business and Convention Tourism )
4 4

(Conservation Tourism)
Natural Tourism, Cultural Tourism  Historical Tourism
)
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(Ecotourism)
3)
(Recreation and
Convention Tourism)
4)
Sex-tour .Casino
(Immorality Tourism)
2.15 x
(Recreation)
()
)

1)

1)



13)

14)

15)

16)

21)

22)

23)

24)

25)

31)

20



32)

32)

33)



(2539)
“Annals of Tourism Research)

22



2.16

(Intrinsic Value)

23

(Sustainable Tourism)

2538) Globe'90

(Local Participation)
(Carrying Capacity)

(Local Products)
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(Community - Based Tourism)

(World  Tourism
Organization : WTO.,1994)

((good value for money )

2
)
2)
()
Shirley Eber (1992)
1) (Using Resource Sustainably)
2) ! ! (Reducing Over-

consumption and Waste)

3)
(Maintaining Diversity)
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4
(Integrating Tourism into Planning)

5) ( Supporting Local Economics)
6) (InvolvingLocal Communities)
7) ( Consulting Stakeholders and the

Public )

8) ( Training staff)
9) (Marketing Tourism Responsibly)
10) (Undertaking Research)
(
)

(All Tourism Should Be Sustainable Tourism)



MA

2.11

(Elite Market)

, (Mass Market)

(Ecotourism)

26



27

4

1) (Nature - based Tourism)

2 (Sustainably ~ Managed

Tourism)

3 (Environmental Education - based
Tourism)

4) (Community Participation-
base Tourism)

6
)
2)



2.2
221

n

Agriculture ( agri =

Cultural Practice

( 2516)
(2536 )
2 Ager = (Field) (Soil
(the care of) (tilling) 2

1

* Culture =

28

(Agriculture)

Culture



Agriculture

= L =

222

(2539)

(

2531)

(Activity)

29



(subsistance  farming)

1)
12)
13)

2.1)

22)

23)

3.1)
32)

(shifting  cultivation)

(Subsistance  cultivation)

(agribusiness)

5-6

30



33)

" 34)

2.2.3

(mainstream agriculture)

11)
12)
13)
14)

15

16

(Modern Agriculture)
(conventional agriculture)
(chemical agriculture)

3l
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)
15
: 5 3 4 19,200
2
3) (Natural Farming)
’ 1 (Doing nothing farming)
4
4) (Organic Farming)
(Monoculture)
9) (Integrated Farming)

(agro - ecology)

6) (Kyusei Natura Farming)



2.3

231

Holinholz ,1996)

33

MOA (MOA Nature Farming)

MOA

(Agrotourism)

“soft tourism”

( Jurgen H
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2.3.2

(farm show)

(The Ginger Factory)

<0/4

(The Big Pineapple)

35



2.3.3

FWIANTUANNIINY I8
GChuLALoNGKORN UNIVERSITY

36



(Agro - ecotourism )

2542-2543

37
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fl

fl

BN.

38



(Conventional Tourism)

(Conservation Tourism)

(Ecotourism)

(loop)

39
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