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oy o At Klongpai Vine-
S A Yards, we are proud of our
' &  careful section ofgrapes for
cultivation after many long
years ofexperimental plan-
ting of diverse va-rieties of
import grapes, especially
: seedless  varieties, from
around the world. Our eﬁorts durmg 7years ofexperlmentatlon
and study, together with our belief that many diverse varieties of
grapes could be successfully cultivated in Thailand, have enabled
us to make major advancements in the field ofgrape cultivation in
our vineyards at Pak Chong.

The final results, however,
have been well-worth waiting for....we
have been able to produce superior
quality grapes with excellent flavour
surpassing all former varieties grown
in Thailand. Besicles, our grapes are
naturally grown, free of insecticides,
and specially wrapped to prevent
disease orspoila?eofthegrapes They _
are freshly cut from the vine rather % S
than being chemically treated before sale Furthermore, we have
developed a technique using natural herbs during cultivation
instead of chemicals to safeguard the health of the consumer.

Purchase of our grapes or
products thereof slich as grape juice,
raisins, jam, (r preserved grapes can
be madefrom thefruitsectionfa local
supermarket carrying our products,
or by placing a direct order with our
vineyards, by calling
Klongpai, Korgj - Tel. 5044) 312507 and

(1) 939-243
Bangkok - Tel. 2599073, 661-000L
Fax. 259-9067
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. (04) 312-517
(01) 939-2543

. 50-9073, 651- 01
259-9067

. (044) 312517
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