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T h e o b je c t iv e s  o f th is  su r v e y  r e se a r c h  w e r e  to  s tu d y  th e  a d o le s c e n t  participation in fam ily buying  

d e c is io n  a n d  to  s tu d y  th e  relationsh ip  a m o n g  ะ fam ily  a s p e c t s  (th e  living to g e th e r  a n d  parental em p lo y m en t  

s ta tu s )  .fam ily co m m u n ica tio n  pattern, p ro d u c t u s a g e  a n d  a d o le s c e n t  participation  เท fam ily b uying  

d e c is io n . B y  a dm in ister in g  q u estio n n a ir e  to  c o lle c t  d a ta  from  4 0 0  s c h o o l a d o le s c e n t s  a g e d  1 3 -1 8  y e a r s  old, 

d e sc r ip tiv e  s ta tis tic s , fa ctor  a n a ly sis , A N O V A  a n d  P e a r s o n ’s  P ro d u ct M o m en t C orrelation C oeffic ien ts  

w e r e  u s e d  to  a n a ly z e  d a ta  via S P S S  W in d o w  P rogram .

T h e resu lts  s h o w e d  that a d o le s c e n t  participation  in fam ily b u yin g  d e c is io n  w a s  at low  level. Family  

c o m m u n ica tio n  pattern w e r e  d iv id ed  into 1 5  ty p e s  :C o m p ro m isin g , F ree, N e g le c te d , A ffective, Blam eful, 

E n c o u r a g e d , D em o cratic , S elf-o rien ted , C ontro lled , O v er- p ro tectiv e , D icta ted , R e a so n a b le , Distant, 

S en io rity -o rien ted  a n d  S u pp ortive . A n a ly s is  o f V a r ia n c e  in d ic a te d  th a t a d o l e s c e n t s  w ith  d iffer en t fam ily  

a s p e c t s  (p a re n ta l living to g e th e r  a n d  e m p lo y m e n t s ta tu s )  a r e  n o t s ig n if ic a n tly  d iffer en t in te r m s  o f  

p a r tic ip a tio n  เท fam ily  b u y in g  d e c is io n . S ign ifican t re la tion sh ip  w a s  n ot fo u n d  b e tw e e n  fam ily  

c o m m u n ic a tio n  p attern s a n d  a d o le s c e n t  participation  in fam ily b u yin g  d e c is io n  o f fa m ily  u s e  p r o d u c ts . 

H o w e v e r , th e r e  w a s  sign ifican t re la tionsh ip  b e t w e e n  fo u r  t y p e s  o f fam ily co m m u n ica tio n  pattern, 

C o m p r o m isin g , Free, N e g le c te d  a n d  A ffectiv e  c o m m u n ic a t io n  p a t te r n s  a n d  a d o le s c e n t  participation in 

p e r s o n a l  p r o d u c t s  b u y in g  d e c is io n . P rod u ct u s a g e  is  p o s it iv e ly  a n d  s ig n if ic a n tly  c o r r e la te d  with  

a d o le s c e n t  p a r tic ip a tio n  in fa m ily  b u y in g  d e c is io n  fo r  b o th  fa m ily  a n d  p e r s o n a l  p r o d u c ts .
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