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The objectives of this survey research were to study the adolescent participation in family buying
decision and to study the relationship among family aspects (the living together and parental employment
status) .family communication pattern, product usage and adolescent participation  family buying
decision. By administering questionnaire to collect data from 400 school adolescents aged 13-18 years old,
descriptive statistics, factor analysis, ANOVA and Pearson’s Product Moment Correlation Coefficients

were used to analyze data via SPSS Window Program.

The results showed that adolescent participation in family buying decision was at low level. Family
communication pattern were divided into 15 types :Compromising, Free, Neglected, Affective, Blameful,
Encouraged, Democratic, Self-oriented, Controlled, Over- protective, Dictated, Reasonable, Distant,
Seniority-oriented and Supportive. Analysis of Variance indicated that adolescents with different family
aspects (parental living together and employment status) are not significantly different in terms of
participation family buying decision. Significant relationship was not found between family
communication patterns and adolescent participation in family buying decision of family use products.
However, there was significant relationship between four types of family communication pattern,
Compromising, Free, Neglected and Affective communication patterns and adolescent participation in
personal products buying decision. Product usage is positively and significantly correlated with

adolescent participation in family buying decision for both family and personal products.
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