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การวิจัยครั้งนี้มีจุดประสงค์เพื่อสีกษาวิธีการดำเนินกิจกรรม รส และประสิทธิผลของการสือสารกิจกรรม รส 
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ประมวลผลโดยคอมพิวเตอร์โปรแกรมสำเร็จรูป SPSS/PC
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The purpose of this study is to examine the implementation and communication effectiveness 
of 5S activity in Siam Nissan Automotive Industrial Group. The study was conducted by using 2 
methods, firstly in-depth interview the policy makers, working committee and PR officer of 5S activity 
and secondly survey research which questionnaires were completed by 306 issued. Frequency, 
percentage, t-test, One-Way Anova and Pearson's Product Moment Correlation Coefficient were 
statistical techniques used to analyze data through SPSS computer program.

Results of the study are as follows;
1. The implementation of 5S activity in Siam Nissan Automotive Industrial Group was not carried 

out continuously in the area of performance, audit and supervision.
2. The exposure to personal and special media was at a moderate and high level respectively. 

Knowledge and participation in 5S activity was at a high level whereas attitude was at high level.
3. Demographic differences resulted in differences in knowledge and participation of 5S 

activity, but not resulted in media exposure.
4. There was no correlation between media exposure and knowledge of 5S activity.
5. There was a positive correlation between media exposure and attitude in 5S activity.
6. There was a positive correlation between media exposure and participation in 5S activity.
7. There was a positive correlation between knowledge and attitude in 5S activity.
8. There was no correlation between knowledge and participation in 5S activity.
9. There was a positive correlation between attitude and participation in 5S activity.
10. There was no attitude difference among staffs and management group.
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