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The purpose of this research is to compare the response rates of internet questionnaires
between prenotification and without prenotification by E-card and to compare between incentive
and without incentive by lottery. The applied tool is questionnaires about prostitution in academic
atmosphere. The subjects are 372 clients of PANTIP website who registered their email addresss in
the web hoard. The experimentation is designed into 4 groups with 93 subjects each. Group L
without prenotification and incentive; Group 2 without prenotification, but with incentive; Group 3.
with prenotification, without incentive; Group 4. with prenotification and incentive. The response
time are assigned into 3 periods, within 1 day, 4 days and 10 days consequently. The data on

return response rates are analyzed by Chi-square test of homogeneity of proportions and
Marcscuilo” multiple comparisons.

The results of research can be summarized as follows:

1. The internet questionnaires response rate of prenoticification and without prenotification
in the period of 1 day, 4 days and 10 days are not significantly different at .05 level.

2. The internet questionnaires response rate of incentive and without incentive in the
period of 1 day, 4 days and 10 days are not significantly different at .05 level.
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