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ISBN 974-17-0548-4.

The objective of this research is to study forms and contents of media used by Sports
Authority of Thailand in promoting sports. Data are analyzed quantitatively through percentages
and qualitatively. Data sources of this research are documents (sport journals), video and
cassette tapes of TVand radio programs used by Sports Authority of Thailand  promoting
sports during BE. 2540-2544 (1997-2001) and key informants.

It is found that the forms of Sports Authority of Thailand’s sport journals are
articles/documentary (63.9%), news and photographs (11.16%), interviews (8.37%),
advertisements (7.05%) and games/puzzles (0.64%), respectively while the forms of TV and
radio programs are short dramas, conversations and interviews.

Contents of media used by Sports Authority of Thailand are relevant to 6 strategies
of The 2rdNational Sports Development Plan BE. 2540-2544 (1997-2001), i.. Basic Sports
Development strategy, Sports for Al Development strategy, Sports for Excellence Development
Strategy, Occupational Sports Development strategy, Sports Science &Technology Development
Strategy and Sports Administrative Development Strategy, but the forms and presentation of the
media are not interesting enough to draw attention of target group.
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