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(Active Memory Processing)



(Aristotle)

“...Itis by induction of particulars on the basis of similarities that we infer the
universal....Examining likeness 1s useful for hypothetical reasoning because ‘it s a general
opinion that among similars what is true of one 1s also true of the rest.”

(Perception)
Pogtics (1459)

“But the greatest thing, by far, is to be a master of metaphor. It 1s the one thing that
cannot be learnt from others; and it is also a sign of genius since a good metaphor implies an
intuitive perception of similarity of dissimilars. Through resemblance, metaphor makes
things clearer.” (Aristotle, Poetics, trans, W.D. Ross, 1459: 5-7)

(Literal meaning)

(Metaphorical meaning)
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