(Figure of Speech)

(Innuendo)



fallacy

(Pathetic fallacy) Pathetic
Pathetic fallacy

(Personification)

(Locution and Proverb)

4

7$
(Allegory or Parable)

»

“Ruskin



y%y

! (Onomatopoeia)

(2502

crack, hiss, murmur, bang, boom, hum etc.
(Litotes)

(  252)

(Interogation)



%

10

( ht )

(Euphemism)

( , 2522)
(Identical statement and Repetition)

(%52

(Sarcasm)

) (

(250



(Pun on word)

/1y r ! t 27 gift

f] ( , 2522)
(Rhyme and Alliteration)

' J f
m
' ( 2522)
(Antitheses)
(Contrast)
{ ,
! 1
y
" )
(Climax)
(
« g "

“Some hooks are to be tasted, other swallowed, and somefew to be chewed and

digested”  (Francis Bacon)



(Anticlimax) ,

m 1 1
m
( 2522)

4
(Metaphor ~ Metonymy) (Simile)
(Personification) (Hyperhole)
(Metaphor)
4
!
(Aristotle)

Poetics Rhetoric



(Analogy) 1
(Comparison theory of Metaphor)

Beardsley(1967)
“...incomplete IS not explaining what It is about the metaphorical attribution that inform s US
that the modifier ISmetaphorical rather than literal.” “The problem ISto understand how

that radical shift of intention (how the metaphorical modifier acquires a special sense in Its
particular context) comes about; how we blow that the modifier is to be taken metaphorically,
and how we construe or explicate Its meaning correctly.” Beardsley

Diagnostic criterion

Beardsley

(Subjective Approach)

Metaphor and Religious Language



14
Read ()"

! Ullmann 4 2

) (Literal meaning)

(Metaphor) Ah Introduction to the
Language o fPoetry
1 (Metaphor) (Metonymy or Synecdoche)
Metonymy (Technical Term)

Metaphor ( , 2522)

Metonymy Synecdoche
Metonymy  Synecdoche ~ Metonymy

Synecdoche
Metaphor
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Metaphor
Metaphor
(Metaphor) (Simile)
g
( ! 6)
! ?
“A Violet by a mossy stone
H alfhiddenfrom the eye > (Lucy by William Wordsworth)
, Lucy ( )

Lucy
(for most people, lives unknown)
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(Metonymy) (Metaphor)

lp

An Introduction to the Language o fPoetry Seymour Chatman

Metaphor, Simile, Personification Hyperbole
(Metaphor)”

2. (Simile)

q: ruling

like as

" Day after day, day after day.
We stuck, nor breath no motion;

As idle as a printed ship
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Upon aprinted ocean. ” (TheAncient A lrn er by Coleridge)

“Fair as a star, when only one
s shining inthesky™  (Lucy by William Wordsworth)

3. (Personification)

Do not let conscience makeyou a coward.



Arms ofMorpheus, -theficklefinger offate.
Fortune * wheel, -father time etc.

/

y ! :
(Hyperbole)
)
0 /
| 1
( itl
( )
[

( (Searle, 1980 cited in Ortony, 1980)



L (Subject)
2. p (Predicate)

11

(1} |SPH
s ISR

19



1

2

3

4,

P

P

P

3. R (Reality)
R (Definition)
R P
Sam I1s a giant.

Sam IS big. giant
R
Sam IS a pig.
Sam ISfilthy, gluttonous, sloppy, and SOon.
R
P
Richard i1sa gorilla.
Richard is mean, nasty, prone to violence, and so on.

mind)

Sally is a block of ice.
| am in a black mood.
Mary IS sweet.

John IS bitter.

R

20
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1

The hours {crept ~ } by as we waited for the plane
crawled
dragged
sped
whizzed

Sally s unemotional.

| am angry and depressed.

Mary s gentle, kind, pleasant and so on.

John IS resentful.

The hours seemed (ofvarying degrees of duration) as we waited for the plane.

5 P R R P

You have become an aristocrat.
aristocrat
aristocrat ( )
6. P R
P
addled eqgs

This souffle is addled.
That parliament was addled.
His brain ISaddled.



2

1] is PH

Sam devours books.
The ship ploughs the sea.
Washington was the father of his country.

“ P-Relation ,”
“ R-Relation " P R
R P

P-Relations are by definition R-Relations.

ploughing moving a
substance to either side of a pointed object while the object moves forward
R P
8 Metonymy  Synecdoche
[ John R. Searle
The British monarch the Crown
the executive branch ofthe US. Government The White House
(Black’s

Interaction theory)

}



HA is BH

(Kleppner, 1986)

(American Marketing Association: AMA)

(Identified Sponsor)

23



(Art or Illustration)

(Copy!

(Copy)

(Encoding)

(Copy)

(Visualization or

24



Conceptualization)

Bovee, 1994)

(Copy Platform)

Big Idea

(Nature of Copy)

(Arens and

25



(EncodingProcess)
(Copywriter’s pyramid)

Bovee, 1994)
L

Approach)
(Emotional Appeal)

(Arens and

(Rational

26
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(Concept)

[
Big Idea
Big Idea
(automobile) (horseless
carriage)
1
(Copywriter's Pyramid)
5
(Awareness)
(Attention)
(Interest) (Credibility)
(Desire)

(Action)! [ 5



Y (Attention)

(tone)u

(Interest)

(Sound Effect)

(Credibility)

(Well-known Presenters or Celebrities)



(Visualization)

(Desire)

(Action)

29



i :
(Headline) ( bheadime) (Amplification)
(Proof) (Action to take) (Kleppner, 1986)
(Slogan) (Arens and Bovee, 1994)

1 (Headline) :
/
2 ( bheadime)
3 (Amplification)
(Body copy)
4, (Proof)
]
5. (Action to take)

6. (Slogan)

30



(Body Copy)

(Headline) (Subheadline)
(Amplification)
(Action to take)
(Slogan) (Arens and Bovee, 1994)

1
(Proof)

31
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