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The purposes of this research were to study and compare the
consumer economics concepts of over all upper secondary school students
and among students with different family socio-economic backgrounds in
Bangkok Metropolis. The samples were 450 Mathayom Suksa Six students of the
academic year 1993 in the secondary schools under the jurisdiction of
the Department of General Education,Bangkok Metropolis, selected hy
multi-stage stratified random sampling. The test on consumer economics
concepts with a reliability of 0.91 was constructed by the researcher
and administered to the samples. The data obtained were analyzed by means
of percentage,arithmetic mean,standard deviation,analysis of covariance
and Scheffe's Method.

The findings of the research were as follows

1. The consumer economics concepts of the over all upper
secondary school students in Bangkok Metropolis were at moderate level
with an arithmetic mean of 35.89 from a total score of 60.

2. The comparison of consumer economics concepts of the upper
secondary school students in Bangkok Methopalis

2.1 The consumer economics concepts of the upper secondary
school students with different occupation of fathers as well as of
mothers were significantly different at the .05 level.

2.2 The consumer economics concepts of the upper secondary
school students with different family income levels were significantly
different at the .01 level.

2.3 The consumer economics concepts of the upper secondary
school students with different educational levels of fathers and mothers
were significantly different at the .01 and .05 levels respectively,

These results confirmed all hypotheses of the study.
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