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ood nioring. | would like lo welcome
you nil lo a very special day.
Today is a celebration of new unified company under llie

Incltcnpc name.

This is die first time in the company's long and successful history
that we have ever had all of our people together in one meeting and it
is when you see all of our people together like this, it is clear that
we arc company unequnlcd in Thailand and acompany with a
guaranteed future.

Today in Thailand we are facing tremendous opportunities as the
country goes through unprecedented growth and development.

Everywhere we look we see signs of change, growth and opportunity.

To ensure we scire the opportunities, we want to make sure we
Q@ ordinate our efforts, use our resources productively and create
every advantage by presenting unified "face" to the Thai market.

Undoubtedly our future comes from our vrry positive past but we
would be wrong to allow our past to hold back our future and as
part of a worldwide entity, our future is vciy much linked to the
Incltcnpc  name.

Names however arc only the frail skeleton of a company, it is what
is sitting in this room today...peoplc...that create the heart and soul
of any company.

People have always Iw'cn our most valuable asset and the bright
new Hume we will build together Tor Incltcnpc in Thailand means
you will be more important than ever.

The (iroup that is here today is made up of 4,000 individuals.

Whilst the group itself is important, it is your individual clfort that
will make the greatest difference our future.

It is the power of one..you!! that can make a difference.
fivetytime you do your job well, you can make a difference.
With your dediration and commitment, you can make a difference.

If is you that will create a new Iru hcnpe that will he the unchallenged
leader in  hailaud.

You together with your /) ) colleagues will know that you are
wotking in company that you ran I>e proud of because you have
made it that way.

As | stand here today. | frrl the power we have as a company.

With the resources we have, the vision for our future clearly spelled
mil and the people we have in this menu. | am totally confident we
will be unstoppable...and in tile future when someone asks who we
are... we can say with great pride, knowing that we arc the best..

We air Inthcal»c.
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A new lichcape |
Wil anew ™ nanand

II's Il c.hnnping will Id 'Hill Il rapidly
changing | hailimd. /\ «r cntri »* 2 sl
erntiir) ilf international.trade, whole 113
mmkcis IIIT dc\eloping Hill mil) ill nnngknk.

lull lialionw i'lc. All tills stresses till- lirril lor
inilirm ril market HHTS?.
At the "time, (lie retail market

rmininmriit is becoming more sophisticated,
" 'ﬂhmcr h iits change ns people. demand
m illfor S tilnnii products mill
heroine increasingly IllircAallir ennsrious.

Nmyv, hirlirnpe responds I tile “new’
Thailanff\ 11l till' [>nsf. mil activities were
shared Il diverse group IIf rmulilitiif's
1lITSling ninirr iiiiliviiliin names.

Itniny. that Inis changed nr relorlis
mil' corporate identity null maximise mil'
resources.

hirhcapc is |11« finsitimii-il [l miitrli
I lijiiliuiil prow til mill so belter rrprrsrnl
mil business part|||'|'50f Ifiilny mill
loiiim low.

T Tl

Avplen- Tl Commponny T insitead is sn

iwape Hicokd

flwneniechs ted Antom

namgement rnling

- A il Timitiiip 1 finiing isnon. il ii_inprJ ITMicin i rti- @ffi -pingigis 111 MOJ‘HS
Y MR e O

hiclicnpe lins loup Ihtii mir of
Thailand's largest groups IIf companies mill
Mil' market leader Ill many fields. No
competitor ill I haijam| Climes rlosr. in
wmldwide size or depth of experience.

Hilt yon VC KIIOWII limier dilfereiit
names... ljte llornen f.Inmpaam, Anplo- | lini
mill X’IWIl Manufuelming -bill three.
Now we IHive new limne mid Il new
eiirpm (lie identity.

(ilimipe, however, lu mps not just new
limites, it inure importantl) nil'lll.S
continuons improvement ill mil- partnership
with principals and customers, ill
Operational flexibility mill in eiilinnrcd
. ) lierpy.

Il faeililnlinp market IITCSS mill
services, mir commitment is5as it always has
hern, 1l lie the best by olfeiing the hesi... the
best people, the best facilities mill the best

Within the exciting, ehanpiop world of a

new ‘lhailand you will soon appreciate till’
power of Im heape.

Tt 71001
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As. "ot Thailangs la est s of
comBan esI cneo er ara Ied
rap\% manu ur|gm|
Service

k r
dlfferentHl ow % h BﬂW"nonHHHS
varie ty t|V|t|

[rf;ﬁow ro I leﬁif@ nkll %pFD reCIalor |

rouies close in WOT 10€ Size or

Wer ofl chen CIS our
W|de ran Irn VLTS M enor ?
esource in JI IUI co |n19 |%
0CUSSed, coor nae cull enefn%
ropr prmmpg no Cust ers resen
[md utlire, is'dills greater (finn it fins ever

Our slrengdi Ims long lieeu Imsed on
developing expertise in each of the markets
in which we compete. |his gives the
proven ability to huild enduring strategie
Fartnerships with principals mill customers

inure fields than any other company
today.

Power also springs from our
commitment. facilitating market access
and services, we. remain committed to being
the best by offering the best... the best
people, the best facilities and the best
performance.

Size, diversity, depth of experience
and commitment to the highest goals
ensures the power of Inchcape, power that
guarantees your success.

Inclicape

Telephone: 374 0021

Comas Meouams Miasime vm M s Cmm s s basainis] # Wosrmmmes e fmary ®

turing Limited; Inchen

Tncheape Mlnu'uhrln Vimited, o .m,.l, Jowa M
N .‘,l. eerlng Limltes
nited; |

foemnerly The QAR A
rrly Mo

Appnr

"
tnchenpe Buples Seerle
Uimited, tncheape ea

Industrlen Limbted, farmerly Anglo- Tk lndastries |
11y Anplie- i Comnpany Livmited: Ineh
ed. formely An I
wiprisesd of Incheape Shipping Services .
Incheape Dodwell Hardgoods;
Jdmlled; Incheape Survey and Adjusilng (Thoila n
enkers (Vmltand) | tmited, Parm veely Minin Clarkson ( Unilad) Limited; and the nes Ineheape Chembenl n-”.u..n..u..u

* Tam Sonere

Tneheape Consumer Marketlng Limited,
# Limited, formnetly Anglo- 11 Aljlhulnm‘)
Caldherk Mu,nﬁ  (Thatfand) Limited; Burle
wited, Angla -Thal Seesiees Limlbted,
n.r.a-'i (l-l tert lnepecilon Servl,
« Limited Ld.r.,» Tnsurance

L LI xS

i Tending L
edd, Norneo Agencles
h

| formerly
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Oower

ol Incheape

I'rnplr power. hirhcMpr grciilest qu(
is illl! profcssionnlisiii mill rnrnini(mrn( of ils
people, till- driving forer Itehiml nimt is one of
Iloiilimd's largest groups of rompnnirp,

| offering mi imp, "lidifled rmige of tiuir-
kfling. iniinnfnrluring mill service Irirsincsses.
(lilt slrenglli tills long peril liiised oil ilevclop-
ing rtp ‘i lise ill nil'll of (lie mm kids' in which
r\e rompetc. This gives die proven nhilily lo
linilil endorme sttnfrgir pm Inil.ships nidi
prim ip.-rls mid (+ (oilins in more fields dimi
mivoor rise.

Il mee| (hill dginmid. we tCl\ ||| it
people...more thiol LfMMI spcriidiznl people,
professlonully npplying mmket inlelligenee (1
nicilifide il »e( fiecrss mill sen ices within
our vast rmige of hiipinesses.

Now, our people power is grenier dooi
ever ||ff0re As Il refocused mid fooriltniilrd
corpotnte entity. a diverse pro ’ of comy
operating under one name, npe line
snlidated nn s vil wenlin of mmipnne

"rofessionnlism r~||n|| «r. depdl Ill ex-
pericnee and commitment 1o the highesl
ensure (lie people pow et of T henpe.
dm( glim Jilllees your 5

Inchape

Felephone: 374 0021
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IIOM 1l pirn IT. SCIIILim  li>}> entiip.-iiiics
ifll SMMIIHM (pmlilx proillirfs nm'i Jill lie

L6nIns i inrm vit fieirs. ||||*J nil Ao
» « rxprilisr ill Jirerssiii* llicir nuiikel ill
Hinilmiil ill) Ilicit proilmls. Ami HIf V nil
choose lorlicnpr.

A* mu* Il I'limImicls liiifjrs| Groups
.compmiir.s, nttr sliriiGIh 1L. Iniif> hern hiisril
(e (1 tloping rxprilisr. ill rill I 1 nimlicrl
srpnirnls ill  1lirli «T compile. Iliis ri\rs
fIlf proven nhilily 11l liiiild f WWIIiiG simIr/at*
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Il 2If pnsl JON litivr known_iimliT,
|I|fTrrrnl 111011S, Now. witli our -1 mill Mil
Ifilexpiilise Fimipcil limier Il new roipopilr
Imiincr. Im Il lip" tills imiimfc: Iff-l power ill nil
lispeels of lu eessiiifi | Imi mmkrls

Imlny, 1 lieiipe represenls HOIT limn
NOOBllm ipiils, i)rmlflnle IIness 11 male llimi
12.000 wlioles.ileis mill il excess of 100.000
relmle}_\s

d[l[m’ W ituii pow 11 is lurid |Ipe for-
llier experience collipul liimiiiliieliirer.
nfforiliiiG lop eo miies I cptnlilx. Iexililr
fmilily we lire flinT litlie 111 offer I eomplele
sen ici' wifhill 1Wf supply elmill(loll) pioilorl
lo eml-iiser,

Sil.e, ilixeisilM ilcpili of experience mill
eommilmeiil o [1if* liipliesl pouls ensures I1If
Fower of Imlicnpe. [iroven power 11l ernnr-
INIFITS venir success.
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The power
of Inchcape
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Hendrix ( 1988)
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headline
Bangkok Post “Inchcape group to strengthen image"
The Nation “Inchcape pulls ahead / Announce new
warehousing system, units’ name
change"
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