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# # 6270018039 : MAJOR SPORTS AND EXERCISE SCIENCE

KEYWORD:
Ploychompoo Naksulapun : PERCEIVED MARKETING CONTENT OF ONLINE SOCIAL MEDIA AND TRUST OF ONLINE
SOCIAL MEDIA ENTREPRENEURS AFFECTING THE DECISION MAKING TO BUY SPORTSWEAR VIA FACEBOOK OF
THAI PEOPLE. Advisor: Asst. Prof. SOMRUTHAI SOONTAYATRON, Ph.D.

The purpose of this research was to perceived marketing content of online social media and trust of online

social media entrepreneurs affecting the decision making to buy sportswear via Facebook of Thai people.

Methods The samples used in this study were 424 Thai people who interest to buy sportswear via Facebook
with both experience and inexperience. Online questionnaires were used as a main method to collect data in this research
with 10C of 0.83 and coefficient alpha equal of 0.87. Online Questionnaires were collected from 5 Facebook including 1)
sixpackclub.net page, 2) Bebe Fit Routine page, 3) Forcejun, 4) Fitnumgun page and 5) Fit Kab Dao page. This study also
applied statistical data analyses with the determination of patterns in the data such as the frequency, percentage, mean
and standard deviation. This research also undertook Multiple Linear Regression with statistical significance at 0.05 to test

the hypothesis of this research.

Results Hypothesis testing showed that content of online social media including inspirative content, advisory
content, intuitive content and emotional /entertaining content by animation of online social media and trust of online
social media entrepreneurs including ability to do as agreement, good and fast interaction with customer, number
of followers, ability to keep personal and financial information and after sale service have affected on the decision making
to buy sportswear via Facebook of Thai people with statistical significance at 0.05. On the other hand, solution content
and revealing of customer opinions have not affected on the decision making to buy sportswear via Facebook of Thai

people.

Conclusion Inspirative content, advisory content, intuitive content and emotional /entertaining content by
animation of online social media and trust of online social media entrepreneurs including ability to do as agreement, good
and fast interaction with customer, number of followers, ability to keep personal and financial information and after sales

service have affected on the decision making to buy sportswear via Facebook of Thai people.

Field of Study: Sports and Exercise Science Student's Signature .......cccoveveeeeininne

Academic Year: 2021 Advisor's Signature ........ccceerenennee
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g‘lﬁ?‘i 1 ﬂﬁzmums%"uf (The perceptual process) ANULUIANYBY Assael (1998)
1. mil,ﬁaﬂ%*ui (Perceptual selection)
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msfanuuagliuinsvdamsueiia ievtdiuilnandustoduas fnilunsidudn 3
dodinneaulanoulandiadunnivioys aunsafamuesdadiuresiuilnauasns
THusnmdanisvieiisingy mnu%msmmé’mﬂ’uéuazLLfﬂmﬂm%ﬂﬁQﬂﬁmmﬁaé’mm

soulaulad aglisunanauiululsuinuasifeniinainmsvensieveduslng wu n1sdswie

[
=]

lgauAuaruInsvesuilam Fedeuuuiliianuieionn

sala (%

Usyaun1saunNauna

ATUNITIWNNITAAA (Marketing Research)

dodsnneoulatiuilugemdlnidmiunsidemeniseana Msaunsaiiv
ToyadeananduilanannissuianuAndiuvesuslaaiudednuesulatinguilnad

M3tInguiuule pnudesnsvisernuaulauuul uardudmseusniseslsnannsayae
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wilwvsenaulandngudusinalan visensusulssimudumuazuinisaindeyaiianuise

Wunudedinuseuladlinsinnudesnisvesuslnpuny

fun1sAuagsnavudedinuaaulall (Retail and E-commerce)

Tullagtuiinislifedsnuesulatidudosmedmminedud Tnefdusznaunis
Ao Y vy 1 a & s 1 v oAy v s A o ¢
v vergremalaiuleddiivieiuauuunanrosudie  uudediausoulal
Wiolundemnsdmsunisimineduduazuinisuesssia lisadutomnsdmunedud
wazu3In1g wiuslapanunsalddeoeulavlunisuaniaufniusasiiasiuududiuay

UINTTUY

mMstmuafuvesingUstasdvesmsldnmanaauudedsaueeulaaztaely
nevieunsInguuaiuUUuALINNTY afind1ndduindedseueeulatisuuuunis
yeuiinrsuagrainuats dsnsnaiafitutu daiunsinungUssasdvesnisld
nsnataundedinueauladmegislfesdnsdlanmsunisvhauniseaiauudedn

paulatunndsdu

4 = 1
NagNsSN1INaNANIaELUTEENNINITAAIN 4P
3 & & A A =
NagNsNIINAIN 4P nIediuUTEaun1aN1InaIn (4Ps) luAI0edon1an130a1ai
anunsamuAule JeussneunmsvseusEndniunldinsgiiienauauasnnuiianelanay
AUAeIN15Te9R USInaTidunquidinung (Kotler, 1997) anagnsnianisnaia 4P

Usznaume
1. PuNa A (Product)

AR e Fuirsauinisvesgsiaiiaunsadudeslavsedusadlils lnanis
Uslaansemsiduinmstduansavilvguslaainanunelauaziinua-luaignivesuslan

1Y

FansmmuanagnseuNandusinisitidsladendfey dall

1.1 AINULANANUBINANN U (Product/Service Differentiation) L 819

AuAMIaUINTVRIRUTENOUNTIANUUANGALALLARLAY

1.2 asRUszneuvisenmauURvawmansiag (Product Component) L9y

(%

Usglowiiugu Aann JUseanyale n15Ussainmingdud [Wudu

9 9 Y
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1.3 ANSAIMUARILAUINARA YT (Product Positioning) tdun1sA1uuain
nandsiegdiulavenatn GellauuandisazauaInenuianvesiuilaaiiluy

naud g

1.4 nMsiauINdnsae (Product Development) LitelindnAneingauinig

fanuiviuaganansnneuaueInufeINTveIRusinalanssgnee 1 iuiy
1.5 nagnsinenfivduusyaunaniioe (Product Mix) uagangnansiou
(Product Line)

2. 91u51@1 (Price)

d’QJ

1A VUL TIUIUIUN

¥

USTNAA I8N B LA SUNAAN I S 8 US NSV

W

Y

[
=

(%
a Y v = J

AUIENOUNTTNT 053NN UBNIINUEITINAINIAIMUATIANYBIFUAIMT 0UTNITYINTA
AuslaaddnAuaiuRudsly Fanagnsnisimunsia a3t MaLltunanImaie
AUNUNIATIRATNIEDUVBIAUAIMTOUTNIT AMAITSUS A luaen1veuslnaTidy

naulnung wasladeduaiineives
3. MUtBInNN15InT WY (Place)

LONNIFINTINUIY A0 FDINNATTNUIRAUAIUTOLLINIUTNT Fudaney
nandunseriulednaineeulal 1wy Facebook, Shopee v3slazada Mtduunasnisdmiieg
dudwazidnfsuinisvesruludagdu lnediarsamdslunagniaugemianisdndmue

[

Ao AnvagnsesUuuuesgsna anudlulumsldaunans uazgndfdunguitung
4. AUNTANLESNN159A1 (Promotion)

MyduasuNIInAIn nuetie Msdeasvesilseneunsvisegsialufisgndn ieada
ANNZAN ANAR ANURBINTISWAzA N anelaluAuAMIBUINNT Feansduasunieaad 5
\A3Bsilanan Asil

4.1 n1slawan (Advertising) \ufanssumeunsdoyaii eaivdudmse

UsnsiitedngsliEuslaaiinanuieanis

4.2 nslYkazUssdusius (Publicity and Public Relation) 1unns

tdldl ¥

UlauskAnvasuAnaiiieduirsousn1swar N sdeasteyangdsansiesuansidu

naudmang
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4.3 M3velagnineu (Personal Selling) Nsiig@auazguelanuniiiu i

N5EUANN WaNUAEUTBLAAUAIYTEUIANT WaslaUDUBAUAYTBUTNNT

4.4 nsanasunNIsue (Sales Promotion) AANSTUNINNITAAIANTIANLNNT

VPUALIIITIUTNITILNINTY LU 11589 UaN LA LadiienseAuANfeInIswatsinauls

Oh)

4.5 N13naIAN9Rse (Direct Marketing) ¥8an1anisaaiaiainsaidfangs

4

Huslaatd e lalasnsadodnausduditas/m3ausnis laeldianusndulunislday

Y

naNs WU Nsdsterusnludinenguanatinung

= s

Fanagnsnisnain 4P Yagligusznaunisiditauilaadidunguidmuneay

9

=

AATIERAUAIMTOUTNITVRIAULEILAUINT U @IUITOIINAYNTURIGINALATALIULALE]

UszdnSanuindu naenaunisannagnsiienisinduladesvesuilan Gad3deiiuda
AR VDINANNTUNAINTAIATIFRAUAIMTOUINITATUAIE) wazttndeladeiazdna

san1siinduladeduslaa fIdermannistunuseynd WieadanuuasuaunedInusEAUNS

]

5

[

naulageyneanmaIevasAulng

wuIRALaENgEfNgItuFULUULanIBIMsAaInuLdadeaLeaulall
AUNAYLLNTINITAAA

Pulizzi (2014) Na1737 AU NTINITAAIN NUIBDRS N1STININITARIALALNITAS AL

v

= aa 1 A = o/ v v §w a = Yo A
bNULLNILUBUINUALUAN LwamammmaﬂaLLazastmauwuﬁﬂwUﬂmma;&muwLﬂu

Y

naudming Tegdianusenisnaznandulvgusineaemlslviugsia

£ Y 6 L4 a 1 U dy a = ] ¥
UINUEY NYLNTYEYN D (2557) NA1971 bUBNTINITHAIN AB NI1TVIINITRANNAIY

mMandsuameunsilevludnguidvung Jafiuwlidunzdugndilueunan wefaganiu

Y Y

¥
Ao a

aula asreufduiud uwavnaliinlontanisgsiasngg wu nmsdedudi nslduinis usu

GrowthBee (2558) Na1731 tHanTIN15MaNA A9 INATANIUNITAAIN bUNISESY

I | [ 1

wAzKINTIY Content N1 “Anen” Aunquidmung lnefignuszasdlinguidvanendusn

9

as1a518 199N

A o

NAVIUNIETBR LN ITINTIAIATNa 1M @3Uladn Wenlnisnann fe N5

'
v Y saal

n1snanlagyaiunavaiallonndauaiazauaennaeiul ey e lidu)duiusia

Y

[y |

Aude1u Auialen1atevedunwazuinisiuewian Judenudinisaainiiaadiund
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unumiinduluiunisUseneugshisuudedintosula inssiiunisasisu jduiusng &
Makeunsilevnfivsslevinaneanuiviossualveadeu iuniseaaiilaidunisue

vYa o

wuuiin wWunalussege §Idedaiiuenudidgyueaienidniseaiauudednuoaulal
d’l a

wazkwIRALaznguNeRdandiniseainunldludnwiazinsziaulvelugawesnis

danasiansiindulateyneanmaniy

sUkuumMsiausiifonidanmanaiauuiedsauaoulay

Sagsudemlalldgniriliegiftesdusuuuudonnuviosunmuinty Swansagn
thiausluguuuudug ieaansadhfangudeuviedvuaulafifiauvan nane iwszde
Fiauooulatusazdeanadvssinnuarguuvuresnisldauivainnatewuiy Sni
waAnssuuazAmTuTeUvesauldedinussulavduiinnuuandnetiu wu 150 %ves
duminmes (Twitter) fintsutatiuniouss (share) ilomudsnsnaniuidetiauely
sunuuvesienuwientusUnmvie 85%vesldnumedaianuiuveuginlenuulsid
o fafumndesnslfidenidsnmsnaiaisganruauladliledamsiiauadonily
sULUUTesNime s olAlefislA ussrenuUlilides andedaziuldimaingsy
nioanudureuidosiuvosgldauisassdodsaueoulatifienuunndetu Fufinaanu
pannranslugluuuvesnisinaueidonndenisnainuudedseueeulay den1sunaue

\Wevgnuusesnidu 20 sUsuu (Odden, 2012)

1. unAu (Articles) 1uLAS 0959 N AUITAAS 1T VLA DLNULNST FINITINITUN

unaulUreNIuaINaeYeIne Wi Nsiuduledaunulunisdaviunainu

2. vaen (Blogs) tunsinaunsiiemduatulagldveriuisvesuben lnuaunsadn

a o w dy
LS89 UKAEUITELNNVD LU

3. NIAIAN®I (Case studies) [UNITWEUDTUILDIRUAMIDUSNITVDIDIANTANNNTD

Preundamlrilsvauanuduialasgials

a o A ¢ L. = '3 D X e
4. apnunediannseding (Digital newsletters) aavangludaoaulatnaiidingn
Aa ¢ D2% a Iy | a = |
Auinuasanale lnglideyailulssleviiunsduaiunisnana uaznisiveuled

1 a1 1

Auleduesedng Jeiigeudiadiusiuuiniy

5. niladedidnvseiind (E-book) Wullennfilvideyanisinseieg1edndsludium

29ANTHALTEITIYlALLANE
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6. Bwa (E-mail) ievdsiudwariliindnsnmsidisuiemgegaleieuiu

nagnsn1snatneaulatiaus

< v ° L= & gy = [ ! )
7. 3Un (Images) {WumsldgunmunuAmavseilomfesnisde AsdIna11i

nilanmduanuminedaziiiusinaaulandndlugraneiuasuguiu

8. Bulinaiin (infographics) Wudayaniemnuiuvasduwnuninlunsiaue
e wu Wetnawsiiediuteyaosidudluguveswnugiunauaiuisofiigaauauls

1A1NNNIANAVEITUAI LY

' ¥ '
fala A a

9. lulaslad (Microsites) Wi ulad Nt an1tA e UN155UTIA NI 9N1Td LETY
& . A o ¢ al & aAv oA v
nsnaialaeany warannsaduaudsinvasdedinueaulauiimeunsilomnliineidos

fuvdanusaivlvdvetasnng

10. e lulnsfiileadia (Mobile content) WutllanwazwaUnaiatunasiaay

Ifvilefelneianie BeanunsaasanualvinuaaIaiLINTY

11. 411a13 (News release) sUnuumsldeuLaznsnszargyanslaasuwdasly

wenisiinfstinynuasfmennyaulaanguilaalnenss

12. ld PDF (PDFs) ULWUUYaL TN IMAINTAI8UTAN 19U UNAIIN NTEANY

#1499 ansauUadsinegluguves PDFs iadngsonsmewns lUde

13. wenuwmad (Podcasts) WulwdidssivihliAnlonalunisduaiuniseanaiianiy
nau Wngdineglugduuureanisdunival n1351891U913 vsen1slawualnsiadninsv

ToYAAUAMAZUINT TIVLUNYUNTAIUMITIIN

14. 38 (Research) {Jun13dn1579, N13finw, ns3deuarnsiiudeyansada Jaduy

nshideyailiedin yilvigeuannsaddiusiuuazudeduiilonniugserou

U

15. msdnauannils (Slide shows) Mstnauanmilslouldinerinausmuuanuli
anA1 wieliAnnisvigsiaTinduseninangussna wilidnedndls msdnawenmilsaunse
wennshuiuledldednesings Jadmalndvdugenluinis

16. @adaauesulall (Social) emnldludediauesulal 1y Facebook, Twitter

waz Linkedin @ailnasian1ssuuaznisildiusiuveesiu
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17. dauin (Traditional media) ennisnsnaaiiansaldiudeintlusuuuuves

aa o 1

#0Rvia WU MIaFeNUN dneans sy wasine

9

18. 3fle (Videos) \luiilonnfidianuauysaluvunazlisunisiidiusauuiniign

Wennnigaudnuuniandnliinfueslausuiuiemussinniionys

19. Msdunu1eaulay (Webinars) WuaseilaNsudsatnfun1sulausnIngs 39

Y

finfntuniseeulal Walenaligidnsiuaunsoniuneusasynne Weonsduu wiseulay

Y

| 1

uagin1sUuiinnsduuw i Tinaunsandoundals

Y
20. White papers \Judsiigaglinnuiundsusasyglidsuaiuisadndulala

o, A A o g vy S & | a
LW?WSL‘UUSWEN']U‘VT?@Q@J@LLugquI‘Viﬁﬂ'ﬂHa&LuLiaﬂuu@EJ'Na%L@EJ@

ngusuumMsiauaiionng 20 Useansibiiuisrnuvainraneveilenid
1 -d‘ L 6 1 M va A Uk & | 5 v a dy a
aguudedinueaulauililafiiesuddaniuvieguaimviniy uididlilevdnvainvany

susuundmsgnidauuuieseulal Feesnsaedesiiasienanguidinunena simewns

Weomluaanfidnuugriengdnssuegils weadnderieldsuuuunisiiausiiloming

ANUABINTIAZIAANTSTUINAveNaUT MY

UszinnvaailaniBenisnainuuiedeausaulay
Wemisniseaalulaguiieuvarnvatswaslasuanudeslunisldnuiingdu

I ) a & Y 1 1 v o
LUUﬂWi@a’]WEﬂLLUUIMNV} L‘U‘Nﬂﬁiwa(ﬂL‘L!E]ﬂ/i’]i‘lJEJ\‘iﬂaquL{]W'Vill’]EJ UINAINTILUUNTITUIEUD

a ¥ =)

AuAvsousmMsuuuiY Ssnseaiediduiiionuueendu 5 sUuuurenilonidnisnain

1Yo

P 1 v Y Yoo Y ! v ° ) v = '
Mmduusglovildedow afeanuidnausineliung erunaziilugnisdwensonisuiedu

Y
Weomlvinuseudrudederuosula FewuuwiAaiilonusazsUwuuyiligeusuiie

anusanAuanaiueentuuieendu 5 Usznn Paugsopathai (2014) fail

1. wemasiauwsstuniala (Inspirative content) Ll uiloniiy wiulunisdeans

Weligeuiawssduniala Fwsetuaalatuludsfiddguewsiduindouvemnau 39

Y

Wemadiussdunaladsansadnfanguaulannmannis e1adtauslusluuures

[ ¥ o

sUN N wieudenung Nasrmddavseuseinseguludeuinlviugnen nsievilidngse

Y

n1siinlanazesnuuslusendu 1Wu Nike Inaguninnsoutdeandnudn “IF YOU HAVE A

DREAM, MAKE A GOAL”



40

2. e liuuafa (Intuitive content) Liutlomfgsiiausuuinufnuay
Aregaf qlugunuuiunimvsenivvideo iU eunseduslan Wu uS¥n Wedding
Planner waz Organizer 11530594 Theme 91uusvsuvatnuategluuulinieluivlesd

~ v v & a & = = Y a a o o '
LWaiwgﬂﬂqﬂquqiﬂ%LUULa@ﬂwsaﬂﬂ%ﬂLW@IWLﬂ@I@L@SﬂWﬁ?UthenﬁeﬂquumﬂﬂaQWUL@ﬁ%ag

ASN
U

3. ienndsvenuuiniawd ey (Solution content) Lwllomuugindsisnns
wilvdgmeneg Meeradutyminduslaameyssausmenues wislgmnmaalunszua
deanundnaueliune 81w Wi Samsung Thailand tHeunsLid enalviviade “dgymn

wihganudldweuu Android wnladieeaeisi”

4. \lemiliruwuzdmsendus (Advisory content) iullemdiliduugiin anug

waztnn1sainee Adudsslevingnmaunsainluyusuldlanss dsdmalilsruinmnuds

Y

wolwuwazddevsowisduliiieusarauian wu AIS lavinsiinieadu 5 ddiadsviude e

&
08118

5. Wlannas1eeisual / Yuiaduliiont AMwn1saeans saen wdgansatileq
(Emotional/Entertaining content by animation of online social media) Wullewiadne

915u0] MIANEY AAAT viseaunauIuLiNUSIAAMETAle N1 YIRIBNYS WU layan

YosuTuningyseiuiandndilemiSenmihaivsennuuseyiulannguilan

N15WUIUTZANFULUULT MY 5 Uszan vinliiuninsiuuasgauszasalunis

Yy 911#'

e BINISAaIALAas JULUY inelileunsengugnAilaeuieniinusslovy

Y
a Y v

Tnglyiyadunisiaueimdumiudeumsenguanainin geuazlisdntanislavanvse

Y

n1svievesniiuly wisdndsensuaisauiuiiient n1slasuaiugusenssanienis

saa o Y

PINFDINDIANTMEUNTL LN vibiesdnsilloniaaieu Jduiusnanunquanauaziia

Y
¥

N159ATMIAUANTROIANT AunelAnLWIlduNTTeeluawan Fensldguiuuiionm
\WWan1snaInegeaennaastunginssuveinguidinuigaziliiiaaulawieulunig

'
a

wiadugsiufieisuivesrinsdunagyinliesdnsduis

[

nladreuazsimstulunguduslan

(l@nNass SeANaNIsY, 2558)

1NAITUUIUTELANYBIFULUULT ONLTINITAAIANIULUIAAYDY Paugsopathai
(2014) duvaUszianvegluuuiilenidnisnain NaennnoduazlndiAgsiuLuIAnves

5UIAS LaREMITY (2562) Iwuslszinvvasgunuuilenilisnisaatneandu 4 Uszan fail
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1. eymillvimuaynauiu (Entertaining content) iWwilommduligenuinaiy
aunawudundn 1wy n1saunsuLiio5ureseda Wemnmandunszuadiny Jaden
Uszanflfusgnaunmsiaiiugsiavuiediauesulal wu weda dnawiielignAddiu

AU WILLN (Engagement) Liveliiiderldinegalunisussunduiug

& a Y Y . [ & A v t4 ¢
2. lennBensesuranu (Encouraging content) Wulllomfiunseduensuaives
v = Y] | Y a4 vad o a & a v a Y
Q@']ULUuﬁaﬂ bYU ﬂ’]i’;’ﬁmﬂmi’]maﬁgwﬁaLaEJ\‘imLLﬁ@ﬂﬂ’J’]Mﬂ@muiuaumuazmma LND

Yy o a

N3eAU B ULANANADINTVS RN NAGDIFUAIKALUINTS

Y

3. lemnliaug (Educational content) Wuillanniidanuvainviaiy Mednu

WnsthiauerionsasisassAalilamuseiani 1wy n15vindulnsnswiln (infographic) #5e
° 2 & X o g vy a g =0 ¢ A | dl

NsvirumAY How to BuilendszanilvinlvigeuiaanuidnisUselovivsenstimvie

NN

4. evliuinla (Convincing content) iullovussinnieunsiialife1unse
' a ¥ a v A a < oz & = - ¢ A
nqulmneiinaufeansauamseusnis saluilemnuansassnauvieusylend e
Tuvinalegenu

U v L4 3

TudIuveUIAAUDY algWaR) 1HUITYYNT (2560) AuvsUszinnvessULuULilom
o Y

3 o

Wan1snatneanidu 3 Ussan Ao

1. lenniieannu e Wullennfiyutunisassonsuaivsevinligenuinesual
Swdulemfmeuns Fullevmiduaieensualazinn1ssuiled gaulevinilenfinuies

\inonsualvivayn @3 aanselae dnuuiuladssieludedinusaulail

2. onielidayasie Wullemiunslideyaduduasuinis Inevinlis u
Windanausuarusnisanunsannlatamuazdiewidesdnsls Fsanunsadeanslavainvane

JULUU 7 amsalagnadey

3. Wemiduuszlevdiunguidmne Weomiduligeuawisatldldliaa

Y

Uszlovuluf09130AUTaUTS WY NSELNSUamasunistanalule lvnunnaulanis

Y
[

gonf1dinie Jeieuiildunuseniidinieniesnavainaiuisauiaugnsei luldly

FInUszanTu Wusu

Fan4 3 wAnddnvaruaznIsuugliuuvaLlenudinsnalnilndlfeuas

A0AAa B3I WALWIAAYBY Paugsopathai (2014) AN1suUUszANvesgULUULTaNIBENS
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WNUAIAYVIINITNNUBNTINITAAN

Ingvluillonafielonianisnain (Content marketing) ndAnuAnfiasoeng

'
a v

asaflordundn feanuasatunisadedsdediasudulunisvinliiandanisnaiadl

<

)

Uszdnsnnuasimundululddesendenaniiddgyaiudunlaleyatuisusazasiaion
a A a Y o A o 3 v & a
WBaN139a19IT Y Femuasandilunudunidussdusenavlunssuiunisasiaieniii

A1SAANADUDN NAUITOAINAIININIINVBULDMNTUTLANTAINUINGITU I9BWAUAITYINEUY

(% (% L3

o o dgf a A o 1 IJ 1 % L4 = o &
mmuLuamLmmmmmwmﬂiyumaamﬂu 4 9814 ( INVEY NWATYYNDY, 2559) A

' '
a a

1. msasationn wnuiduwnundanudAguiniian wesniludiidudesiauay

winle dedueslinahousayldauddivamiodann

= 1

2. Msuslumilonn wialidndsnaustvuneg wsiensiilermNawaliiiony lufiau

q

[
v = YV a

Win 11lads aglifiuselevd aaiuidedeaseusnaznisinanulunsinideninasislulnna

Y

I I IS a a
ﬂ@ﬂLﬂWWﬂJWEJ@EJN@JUi%ﬁVIﬁﬂTW

3. NN5USUL O WaNANLLEMILTINITAANN0E19RDLIRIA7 A9NAI5YINFBNN AB NS
YFuitlenmviegluan mndusz@nsningean Wy n1siaenamianidiay n1sideniian

weunIganssuive lilife1udunildiuniuvienneuunign 1av

Y 9

4. MyNATIZAion JunoudnvneveinszuIums Wuduneuiiiudoyaniegain

Y
& a | v D) 9 a e A v =2 & Y Ay A -
Wemiwewnsluuda warhnduandasissiiielinsuiawadnssineg deddeids nie
Insight YasgnAwiieldlunisnaindus wu nsuigniveunseldvevesls Masaulaesls

I~ a
LUNLAY 189

WAUEARDINSTLLDMITINITAAIANS 4 UsEnsyiliAun NS INY09nsEUIUNIS

vsandnianganisnan mnesdnsyaduiiesnisasialiemediasien agldanuise

1% ¥
a a LYY

I ilan@amnanlviiussansainasan seluuenmilaainnisaiiaiien n1sluslun ns

(% '
v a

USuillomuarnisiasiziillenidunnuddgiinsiaugiioasiuilenilnisnainegns

]

=] a a ! ! Y = o w & aa A o <)
HUTLANTNINDY 9N BLUBY FIUBNINNUWAUAIAEYNT 4 Usgn1s Aisestenarsnandulunns

vImsnsinnsilenidunwifniatuayunssuiunmsvindeniiauisaduuuwiuiay
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Fnaunndu nasnandulunisuinisdanisilent Ussnaume 4 tenans (algive) 29

v
v

LASHEINDY, 2557) el

= a

1. lnansienagnsnisvingeni (Content strategy) Lwonansfiszyfiswuda

]

v a Y v

wazdoyadiAgldlunisuszneuununuveailoniianisnain dnviadaiiveyaniunisngn

Wen Wy MsuumnIavgiidon, nsvimseiuiilunisieunsilont

2. 1ONANSIN DN UNITHEL NI (Content Channel Plan) Wutenansissu

9

S19ALLD UAVDIYDINIINITRNULNT LU OV T IR ALY DINIINITEHELNS T DU1EIUITOA
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91nKAd15299849 Hootsuite (2020) wuin T 2020 Usemalneddruiudadlide
Finueauladionun 52 §rut? Fafindu 2.3 e (14.7%) deisutuieuwweu
2019 uazdownavededinuosulatilisuanudeuariifligeandususunilwosuszing
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AlesupnutiouuratsUannenu

@ MOST-USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USER WHO REPORT USING EACH PLATFORM IN THE PAST MONTH

FACEBOOK

YOUTUBE

UNE

FB MESSENGER

INSTAGRAM

TWITTER

TIKTOK

PINTEREST
LINKEDIN
WECHAT
WHATSA®P
TWITCH
SKYPE
SNAPGHAT
REDDIT

TUMBLR

y we a .
O: are. . ¥ Hootsuite
social

UM 4 nmadaTuuglddedinueeulatusiazyeinis Awseny 16 - 64 Y

AU https://www.thinkaboutwealth.com/socialmediastat-thailand2020/
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U 2020 stziﬁ:ﬂﬁai’wmuﬁ’m%;ﬂ%’muﬁ‘[%wmmmiaLsﬁ’wﬁa 197U 47 aulgd
wadumeuazndeedisar 50% nionanldiuszansinedldmsdaguowazdnd
Faauiiviniu uinadrandunuinisidusiuvedna (Post) vieRanssuuumeda
nsnagnta(Like) nsnawdsiu (Share) wionsuansnuAnwiu (Comment) daulvg)idu
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THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

FACEBOOK AUDIENCE OVERVIEW R
m P—

NUMBER OF PEOPLETHAT ~ FACEBOOK'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
FACEBOOK REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE REPORTS IS MALE

PTPWE

47.00 79% 0% 50.0% 50.0%

MILLION [UNCHANGED]

we
are,

- :
are. . ¥ Hootsuite

5UN 5 adinmsiuvesdugfanansadfsavanuumyda

AU https://www.thinkaboutwealth.com/socialmediastat-thailand2020/

@ FACEBOOK ACTIVITY FREQUENCY —

NUMBER OF POSTS LIKED IN COMMENTS MADE IN FACEBOOK POSTS FACEBOOK ADVERTS
FACEBOOK PAGES THE PAST 30 DAYS THE PAST 30 DAYS SHARED IN THE PAST 30 CLICKED IN THE PAST 30
UKED (UFETIME *) (ALL POST TYPES) (ALL POSTTYPES) DAYS [ALL POST TYPES) DAYS (ANY CUCK TYPE)

CACK JCy
1 13 9 y

18

FEMALE:  MALE FEMALE:  MALE: FEMALE:  MALE FEMALE:  MALE FEMALE:  MALE:

2 1 14 12 12 7 3 2 20 16
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are,

| Hootsuite
social

UM 6 dnauveananenazngdunisidiusululnaniefanssuvumadn

AU https://www.thinkaboutwealth.com/socialmediastat-thailand2020/
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1) Uny@dmiuymaa (Facebook Profile)
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2) Unyadmsugsna (Facebook Fanpage)
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3) Ugyddmsunisvinlawan (Facebook Ad Account)
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4) Uy msun1sinnis6agsna (Facebook Business Manager)
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n1sasdelavansaulatkiuwain
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Tawaun (Facebook for Business, 2020)
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Twaun (Facebook for Business, 2020) 41l

L3uam (Image)

20% OFF EVERYTHING code: HOLIDAY

g‘dﬁ 7 fhegnadelawanuumisauszianguain (mage)
AUIDIN https://blog.storeya.com/2018/12/ecommerce-marketing-strategy/
?iaiwmmﬂssmwgﬂmw (Image) Wilawaludnvarnmis awnsarmunsiuay
awidetenuuuA uivniy 10 Amauly agliansadenlsdelavanlugduanm
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237 (Video)

Fabletics UK il Like Page

You work so hard to look good, you should look good while you're doing it!

il

sUTl 8 fhedrsdelamanuumielalszaniale (Video)
AUMIAIA : https://www.stateofdigital.com/brand-storytelling-sequential-advertising-facebook/
Aolavanysznvinledudeniimsliiflevseamindeulmidudelavan dedeguuuy
ooy lavarlaneiund dulumiwdnvoureta (Feed) warlawanlssanidlevive
awadeulmanunsafsgaanuailaldegismngs lnsamzmsairfialenTanuenlifu 15
Juniidaefaganguidmneuasuenia3essnuesnALA Y3 ag3Aa (Facebook for Business,

2020)

3.g@lanla) (Slide Show)

Fabletics UK il Like Page

Shop the latest Fabletics collection to look great and feel great. First outfit
’, ‘\
7 ' )
P
-

}-& r -

& 4 N

First outfit just £22.00
&

Get your first outit for just £22.00 witn free delivery and easy exchanges

(& =

Ul 9 dhegrsdelamanuumletalszanaladlyd (Slide Show)

AUMIAIN https://www.stateofdigital.com/brand-storytelling-sequential-advertising-
facebook/
dolawanUssnnaladlyiludelavanfisiugunnle 3 85 10 mnvseddlewnen 8n

NIEUITRUTRAMUNTOLF8IUTENBULN BUBNLALT 89519617199 Falawa Uiyl

AuasalunIsfnguauiiidumesitedn lavanuuualadlyilddumesidatesndy
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a.nalas (Carousel)

... Girlfriend Collective
Sponsored - @

Activewear made from recycled water bottles and fishing nets, so you do

good without breaking a sweat

Black Topanga Bra Cherry Celia T.

Don't go breaking my cart. Don't go breaki

UM 10 Megredalavanuusdalssinnnnalan (Carousel)

AUIDIN https://www.shopify.in/blog/facebook-ad-creative

dolavanuszinnamdladiluguuuulavanissuaninmseinle Wideveuiomi
Aean1sdearsiunguidmunsludnvagasininalasd awisonansnmmsein ladaus 2
5180150 ULY T elavandnuuelaiunsauanitulemarIeazidgni kNN uYIduA"
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5 duauauLONgAISous (Instant Experiences)

RUNNING

TRAINING

JUN 11 dregadelavanuuwlydaussinvduauwnuidndfiewd (Instant Experiences)

AUMIAIN https://stepstraining.co/social/facebook-canvas-ads
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Buaunwidndiieud (Instant Experiences) \udelawaniidednunaglawanain
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6.AvALANTY (Collection)

sUil 12 sheghdelamanuumetauszinnasaandu (Collection)
AUMAIN https://www.statbid.com/facebook-ad-creative-offerings

ARaLandu (Collection) LﬁugﬂLLUUI@meﬁﬁgUmwm‘%a‘iﬁiwmEJiwmiLLam k)
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nslasaniumsdavasdusznaunisiiantiugsnasiiueaulal

ﬂﬁ]ﬁ;ﬁ’uﬁﬂizﬂaumiﬁﬁﬁLﬁuqiﬁmhuaauiaﬂﬁgﬂﬁﬁﬁasuu'msiau (Small and Medium
Enterprises : SMEs) wazasAng (Enterprise) fvaamnsnisnainesulatifionsussynduug
FufuazUinisvedgsRanuLseImaInmaneYeMe deesniesulatiifuszneunisld
Uszmduiususardemnadsluuuuaranuarveldauunneiu 9anuadsa U 2561
wuin Yesmansmaneeulavfifuszneunisisiiugsivsiueeulasdlflunsusyndusius
AuAuaruIng naugsRTLIAgey (SMEs) Insvihmatnosuladkiuma latl (LINE) snnfige
Wududu 1 Aadudesaz 32.10 uazsasawn As n1svinseaianselavauniy iele
(Facebook Ads) Sosay 30.27 Tuadiuveesing (Enterprise) 115N 13natnnselawukIu
witja (Facebook Ads) 1iusudu 1 dednidufesay 95.00vesnouLUUADUA M AN

(NsevIAIALaIATYgNaLAzdnY, 2561) fagui 13

§1 SMEs & Enterprises

o Bobook I  95.00%

A

32.10%
I 75.00%

o fobock I 30.27% o
f@ 26.83% 60.00%
3uq 5.00% r@ I 35.00%
ore EE 2.80% ©Voulube 30.00%

UM 13 addnislivemesulatvesusenaunisiidiugsiaiuseulad
AUMIAIN : https://www.etda.or.th/th/Useful-Resource/publications/Value-of-e-

Commerce-Survey-in-Thailand-2019-Slides.aspx
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T 9 Usenaun1sluseauedAns (Enterprise) ¥ W90 UnANaY8In15 b0 g dn

[ s

(Facebook) 1 aUszmduiusauduazuinisidudamienisnainesuladdudu 1 91
A10150A5 1WA ULNUAINNTTAMNU (Return of investment : ROI) lafuavasnseanvigls
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R? = 0.361, F-value = 46.808, n = 424
*p < 0.05
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