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G ._-_A'l;stract

Marketing of Library Services - .

Penporn Satienswasdi

Marketing 15 '_a'étivity that has relevance not only for organizations within ::.
the profit sector of ‘v'th'é"'economy but also for libraries and other nonprofit orgénij;_ '
zations. This article discusses the conditions necessary for the success of marketing -
programs within libraries and methods of implementiﬁg a formal making program.
The four factors of the marketing mix are discussed, and administrative decisions
are considered: within the framework of these four factors. It is concluded that each
library mx_xst"détefmine the specific marketing mix that will be of optimal value to
its - patronss i N
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