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Abstract

The study on “Semi - Century Work Plan of The Youth Wellbeing
Communications of ThaiHealth: Review of Social Mobility in future. There are two
objectives: ) to get an overview of social movements. Thailand on Media for Children
and Youth in the year 2549 - 2554 in both the public and social networks, 2) to
understand implication of The Youth Wellbeing Communications Work Plan of

ThaiHealth.

Through various and integrated research techniques, documentary research; for
example the website and total 6,207 daily newspapers, in - depth Interview with 21 key
informants consisting of committee of The Youth Wellbeing Communications Work Plan
of ThaiHealth, advocacy partners, experts in various network group working with “The
Youth Wellbeing Communication Work Plan" or “Child Media Thailand" regularly and
occasionally and some strategic partners, both academic group and practitioner
participate with, in selected issues of The Youth Wellbeing Communications Work Plan.
Also survey research’'s sample size of 39 people who work in the network of “Child

Media Thailand”, both academic and practitioner network, by using purposive sampling.

The results showed that overview of social movements driven into 4 issues
Information about media and children, such as statistic and survey findings about media
influence toward children media use and attitude. Precaution of indecent content
exposure media’s impact on children. Media's impact on children development such as
pornography, violence, internet addiction disorder, premature sexualisation of children,
inappropriate  media consumption, infrequent reading habit, gamble, Iluring and
enticement on children, homosexual lifestyle exposed on media etc., mainly media

concerned on television, the internet, mobile phone and comics porno.

Information about solution ways for indecent media’s impact on children, such

as creative media policy for youth, funding creative media foundation, rating system,



advertising rule and guidance, eliminate bad media, enlarge good media, turning off
Television week campaign, movie media enhance the imagination and idea
propagation, various media for social movement and media literacy, it is noteworthy that
in addition to 4 issues, Children Media Thailand also adds 2 issues, which make mass
media interested, are to build the media knowledge bulletin for children, and to

strengthen the foundation of network and network itself.

For agencies participating with social movement activity, on the issue of youth
media has 736 units, that the most active social movement groups are media group,
social movement group and government agency respectively. For media group is “Jaew
Rim Jaw (Columnist in Thairath newspaper), for social movement group is ThaiHealth

Promotion Foundation, and for government agency is Ministry of Culture.

From opinion’s commission of The Youth Wellbeing Communications Work Plan
of ThaiHealth, and professional network group toward social operation and movement
of The Youth Wellbeing Communications of ThaiHealth in the future which have to rely
on Office of National Broadcasting and Telecommunication Commission (NBTC)
enacting clear and concrete policy in action, in field of rule & regulation, monitoring and
opening media’s dialogue for self media development among youth, which have to
have precise goal, concrete operation standard follow-up and without political

interference as well.

Increasing the area of creative media have to be supported by government in
policy and fund for media development, moreover developing citizen media is another
concern in order to create true public sphere. For content diversity media relies on 2
factor, content receiver (referring to children) and content provider who is presence of

innovative and new knowledge.

it's quintessential to have agency or unit inspecting both legal and ethical content
provider and public or audience collaboratively aware whether content is decent or not

and media literacy.



Another factors to achieve campaign about media and children are to have
institution or agency which provide media development fund for children, Non - Profit
organization which mainly drive this issue and vastly propagate the knowledge with
network group in order to create participatory system, Academic group which associate

with and audiences which follow up.

Any future direction of operation plan's considered with the results of the past and
each period improvement. Most of key informants have relatively disagreed with social

movement campaign from private sector.

What we need to be more considerate about communicated content should turn
to communicate more positive than negative issue, worthily utilize given content into
various media, also research and restore media information which could depict the right
media channel for the right audience target, especially communication within school and
New Media, but most of key informants have disagreed if "Child Media Thailand" has

own Television and Radio Broadcasting Production.

Boosting public awareness and consciousness among audience about children
and youth issue is important. Finding appropriate communication method for each
group, pushing the creative communication for children and youth by delegated

agency, support fund and intelligence and policy all are required.

The survey result from Child Media Thailand’s practitione's shown that
organization should firstly focus on the mission increasing media sphere for children and
youth, secondly focus on the increasing of media diversity and quality, network
expansion, or horizontal expansion (generate more new network group), vertical
expansion (collaboration and relationship expansion) as well promote media
responsibility toward children and youth through every agencies, which they agree on
comments of committee of the Youth Wellbeing Communication Work Plan of ThaiHealth,

Professional Network Group and Advocacy, however there is different idea from



committee that Child Media Thalland should have own Internet Television and Radio
Broadcasting, because of effective media.

For comment on the direction of Child Media Thailand Work Pian further is
supposed to be central role of knowledge and intelligence center, policy driven and
network association unit. But if Child Media Thailand could not be central role of network
funding association for them, network group would seek fund from government sector

and independent agencies by themselves also drive creative media foundation.
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