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The purpose ol this research was to study the correlation ainong derucgraphic variables,”
exposure Lo * Thai product promotion ~ campaign, tealization of economic problem sclving and purchasing
behavior of Bangkok consumers. This survey consisted of 413 Bangkok consumers using structural
questionnaires as instrument in colieeting data. SPSS/PC program was used for data processing. Frequency.

percantage, mean, t-test, One way ANOVA were employed for analysis of data.

The results of the research are as follows :

1. Consuiners of different education and occupation are significantly different in’ exposure to
* Thai product ptomotion * campaign. However, different gender, ages and income groups do not differ in
terms of campaign exposure.

2. Realizavion of econcmic solving problem is not significantly different among consumers
of ditferent demographic groups.

3. Consumers of different demographic groups are siguiticantly different in purchasing
behavior and recreation. Respondents with different genders and ages are not significantly different in
purchasing behavior but significantly different in touring and movie seeing habits. Moreover, consumers ot
different education, nccupation and income are signiticantly different in purchasing behavior and recreation.

4, Exposure to " Thai product prometion " campaign fromn mass media, specialized media
and interpersonal communication are positively correlated with realization of economic problem sclving.

5. Exposure to every ° Thai product promotion " campaign from Inass media is positively
correlated with purchasing and tnovie seeing habits except “Thai Chuay Thai” campaign of which expasure is
not correlated with purchasing behavior. Besides, exposure to "Ijak that Hai TookTang = campaign is negatively
correlated with music listening habits.

B, Realization of economic problem solving is positively comrelated with purchasing and movie

seeing habits but is not correlated with touring and music listening habits,
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