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## 468 50976 28: MAJOR ADVERTISING

KEYWORD: DEVELOPMENT / ADVERTISING EDUCATION
PENPAN SENARAK: THE DEVELOPMENT OF ADVERTISING EDUCATION IN
THAILAND. THESIS ADVISOR: ASSOC. PROF. PANA THONGMEEARKOM,
PH.D., 317 pp. ISBN 974-53-2220-2.

This research aims (1) to study the development of the advertising education in Thailand and (2) to study
factors that influence in the development of the advertising education in the country. Historical research methodology
framework was utilized to conduct this study. Data were collected by gathering related documents and in-depth
interviews of 7 senior professors and respectful instructors, as well as, 5 academic people and advertisers, who
played their significant parts in initiating and establishing the advertising education in Thailand including their

comprehensive understanding of the development of the education in the field.

From the research, it was found that the development of the advertising education in Thailand could be
divided into 4 periods. The first period is the Period of Establishment (1948 - 1975 A.D.) The history of the advertising
education started in the year 1948 by adding the subject named the Theory of Advertising in the Journalism
Curriculum in the two-year certificate level of the Faculty of Arts and Science, Chulalongkorn University. It was exactly
when Thailand encountered the economic depression resulting from the instability of the government and the World
War Il. Later, when the advertisement evolved itself to be the industrialized business, the advertising education,
then started to grow steadily among institutions. The second period, the Rapid-Growing Period (1976 - 1987 A.D.)
the advancement of the industrial sections together with many supporting factors, the advertising education
simultaneously rose its rapid development. The third period, the Renaissance Period (1988 -1997 A.D.), this period
was the golden age of the advertisement.in - Thailand since both-industrial. and educational sections reached their
peaks to the highest point ever recorded in the history. The advertising education was explicitly improved in both
quantitative and qualitative. The fourth period, the Contemporary Period (1998 - 2005 A.D.) commenced with the worst
economic depression after the end of World War II. Then, after the economy began to recover in the same time that
the government instantly developed all departments, the advertising industry consistently expanded. This pushes the

academic section forward to educate and improve the quality of their advertising education to serve the market needs.

It could be inferred from the study that there are five factors that have essential impact on the development
of the advertising education in Thailand. They are the advertising industry, economic situation, the advertising
educationabroad, Information and Communication Technology, and the government’s policy. These factors are all

impacts on the advertising education in Thailand more or less depending on which period.
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dnenylunisnasegsfanslaimnin (Fox, 1984, as cited in O'Guinn, Allen, & Semenik,

2000)
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naasusdasgtuuylusiuessiaunulasangaunaauiu N. W. Ayer & Son @n
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L @) . Sy e g
aeiaflun1enis (Formal market survey) A.A. 1892 iluuviausnfidndnefizeudanu

TuuuLLARaan (Full time copywriter) A.A. 1898 luusausndndnsindatly (Artist)

£%
v A o [P

o ' = ¥ Y a =2 dl
wazganuIn lussazinaanuil [WJLLVIM@\?ﬂZQ’WVLWIIEIWEIﬂ’]?sLWLI?ﬂ’]ﬁ‘ﬁ‘QQJVL‘]Jﬂ\‘iﬂ’]ﬁ‘I%'J‘]&I’MWVI’N@@

Ingd1suas@annalandsdnsae (Mandell, 1968)

1 v 1 1 v
aanAReINL Tellis (1998) nana91 lugatidaunulasuiunifesniaiuuinau

'
= ¥

eluidanuauiazlszaunisnd anuzinefuAuNANFAeIN1 910 NARRUANHNINTLLAY

o

y X o o 1 = a a = X ' =
UTDUAU AILNUAINAIIAILTH Lzﬁu@mmmujmnmu 13J'2’1’Q$Lﬂuﬂ”lﬁ"3’1\1LLNu@@I"ZJHIM’W

o o

N1988NLULNUIREN N19RAATHEIN Yo UTWANNITNA4Y Ansuzasnanailullagiiy

= ' a o o . °I’
(78IN9 LTENAUNUTHH U LLLIATLINGAS (Full - Service Agency) 1183



15

| 1
1 1 a 17 ] =
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(O’Guinn, Allen, & Semenik, 2000)
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Elqﬂ‘la/i 5 qmtﬁmmumnﬁq (The Depression) A.A. 1929 - 1941
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1924, as cited in O'Guinn, Allen, & Semenik, 2000) wananil fatinundslaniadnAmylu

04 o a

nstiaueduA s uaznisaiams@udn s lidunfanansae (Tellis, 1998)
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Allen, & Semenik, 2000)
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A.A. 1991 41191 56 FuAUARaaFauiT i 100 Wuduneaafaniy il a.a. 2001

Y

wnuziinNIIAa A lAvamanLszanngn 150 Wuduneaatsanigsedl lviunansss

Q

] ¥

dudsunisng TnasjsgnangAnduazgfnUanaaties (G.Belch & M.Belch, 2004)
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'
a [ '

U3 1 g o | a A 1=l
WAAS LAWY Gluﬂﬁumﬂw:rqumuﬂuummmnqmwummLLWLLﬂN NUIMNLANNIT

¥
aNa a

wasnulasluwdmatipagnslunisiasanedadiulddn (‘PwC aRReuazAaTalanNe 1.7

Aududunirenyaniylut 2008,” 2547)

Tunnanauin anndagaunaunasd idiugd lugatinislasmnlfdananuiionag
auflasannisiuinetnesanidazesgsnanislasan luanigeniinitiues naname Tugail
N1IAATALLL Guerilla Marketing ndavileguluanigeidng inluwangnluwaniiannu

Y aa aa p = . A 2 oa =
VlﬂLLT/N WJH')ﬁﬂ’)?Vt]ﬂflﬁﬂﬂivmﬁlﬂiﬂm‘m/ﬂim Nﬁu@‘ﬂiwﬁ”mﬁnﬂﬂ?mﬂwmdmrﬂmLﬂNLL@%’&@

=)

|dl = dld o a X dgj 1 v v a A A |d|
Tniguanuinunenneniiniulugail i Mgudalaeanstuegnaniluasunewily

9

@ s a

= o ) o o 1 o o ¥ Y o Y
1181 10 WNNNLERIUBINIFIE Nﬂ'ﬁﬂ@ﬂ’]ﬁ‘"\?”l@‘ﬂi&%’m@LLﬂQ?‘ﬁQGWﬂﬂ@’]\‘i’Ju udalviiniag

PROIIE A o~

@ é’ v [ o A 1 9 [ ¥
WINAUFBUNAINRERUUN LN L INIANINDD 8RN LG mmmuum?mmmﬁ SHRSTATY

S

mﬂ“gﬁmﬂmm Media Kitchen 111989114289 MDC Partners’ Kirshenbaum Bond &
Partners {9g195@ Wud1 Wa 30 tnau 1nawsiusudan ulnwnn I easuay 560

danau s luilaqiiuanaily 3,500 daaa

WeusT 199 a1a13ef1e9ineay Swarthmore College B8NNNININITAANA
dqjl a dl & @ 1% [ 1 dl Y a dl
WU NaNT B Ts T UAIUA 8 AL NINNIATY (61%) QU?TﬂﬂWW@ULLUU@@Uﬂ’]M
. = R ! o = a
U84 Yankelovich Partners NA9MINZANIN Bununimnnisaatauas lasaniunniiell
A AJ dﬁI = =3 1 dl L% (=3 o V%
NAUATINLUN (45%) HAINNINUIN N1IAAIALALIHEHUINWINNFAIWLLIAUNA 197

tsrauniralludiniseandusinueiag
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¥
'

d’l o 1 a 1 o o‘d‘ 4 o A dld”
waNAIN WNEINAI9ENTT HAANET IHAINNsTiNNIRATALIIIAS UANFIUATIN
puulanTudannsnbegaanaulauazainsannananlfiiluedneg winishagamany
auladlfinaadasiuanuduteuvsanduienala
dl o

WULT WIEILNT S8R §aurN1INgu Commercial Alert Gatilunguinm

u 9

nadsslemirasdizinamadn Anulunelavesizinasianisgnsueeslammn aading
TiAANIRINIsMTengneinEaiuN T lae N NNINTY AeEInaNaiaANENdn 119

a o 1 1 o = dl = % a a %
auiEfiuazliaanusianisgnaunaundu anaanuliivaeiiunenies@nglunisinunis
FUNIY FUHD DDA QAAMNIINN TN BRI BIMINI99BNLEY (“Guerilla Marketing

1 1
Taimungniiaviesnuy dnnianaiamuasingluunaelagisinatedudn,” 2547)

ANqANLHEA LagANITLNIa9n 9 N ENAINE19 11961 Guinn (2000) 1éagildn
WinuIN1sae9tiaqtd1ATY 4 UsznsTiansnasesimuaniszeansTamnn lulssind
anigelaIng R mmﬁm%mm@xumﬁmﬁﬁ@Lmunuﬁm (The rise of Capitalism) N9
UiRgmaun3su (The Industrial Revolution) 8NENATEIHNARABNIINTEANEAWAN
(Manufacturers’ pursuit of power in the channel of distribution) LL@:ﬂ’]iLﬁmﬁumm
AnunaTUSUTLaT (The rise of modern mass media)

40U Mandell (1968) lsinanaagilin e AN ATENENAAATALNN 718903
TN mnﬁu‘immﬁl@lmﬂ NN93RUNININLANEFT (Scientific research) WAZNIFIN
WaUBUTHEN (Planning of advertisements) agina1sfif anaanaduauiiaqiiu nng
Tmmmmﬁﬁmmﬂﬁ'ﬂmﬂm@jmmﬁumﬁﬂiﬂlﬁﬂﬁwm AoenLdn qaLseasd (Purpose)

gaanslnenseasliilagunlay windanulasuulasaanisn lunslaenn wilawdlu

AN ARLNNNNdaN L @a N T vindu

2. NMSANENANIWNNS IR luAeLsEInA

nsANEIAUNTTRHIUNHIINGIUNIAINUANgRINIFUINTANIAARS TeluaRnd

Tdanangrasunislasnunlaaaniy aunsevialuil a.A. 1898 University of Missouri tu

¥

dszimAanizawnidn MAGuussilendunisTarandililundngneasaisaans alsie

[ % ]

AN Melasnn dnanaiudaudAydsunilsasanangniansasananslu University of

o
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llinois Tuil A.A. 1904 University of Pennsylvania Vlﬁ”ﬂmﬁﬂ@mm@mmmﬁLﬁumqm”mmi

ToULAZNTUTETdUNUS (Applegate, 1997) A.A. 1905 NUNINLALLANTYW New York

University az Northwestern University 1450 Tnaeulumedndrunislamnn

(63175 @1umTR, 2546) seslull p.A. 1908 nangaslanAngmsusnildten inty

14 School of Journalism ‘ﬁl University of Missouri (Applegate, 1997) ANNNAY

wﬁmmﬁmfaﬁgLmumﬂﬂmmqE'Iqmm"um laidnaziflu University of Kansas

(A.A. 1909) Indiana University (A.A. 1909) was lowa State University (A.A. 1910) m::ﬁﬂ,u

T A.A. 1915 uunnnslasanuaznnsnanlE et New York University
amiunnsAnEn g laman AldRL T i evdaanulanasen 2 uas

Fauslutng A.A. 1960 - 1969 maﬁm:mé”]umﬁmwmﬂéﬁmri@:“"]m?ﬁqgm'aﬂwﬁum%u

Tugn11TUNNIANEHNANUINTANIAIRAT D4 ANANANNTRILATIATTUAN LA Rz T URanLe 5

AENAIRNNALKLANT MBI LELN LN e nan1linTulu University of lllinois N3
=2 % o o a =K & v o a é’ a [ % 1 a
AnmsunsTawanlusyiniadnAnedlsnennisaulunmiangaasiie 819
University of lllinois, Michigan State University, Northwestern University Lag University of
Texas - Austin TalamuauNIn lugestlszannddl A.A. 1965 vi9gfanuqn University of Texas -

. dsj [« a o = I al o a dl a %

Austin Tiflunvnanendeiieauianes lulssmaAgnizenidnnitdageusunistawuniag
maaluseAulEnynuen (43190 aUURTIR, 2546) uazlull A.a. 1965 Hiag Uszine

anigauEnidanitunisAnsnitagensaunistasnniean 77 uia (Applegate, 1997)

naAnAuN e Tuads Euusnas AN nIZa1vAINN Wuas AL

A8n"9sineednIlaEni (Mechanics of advertising) Iaganaznnsasunzaadunai
AanslunsuARUlnEUn (*how to” of the “mechanics” of advertising) Tl ansausili

< ANYr o >4 q k ™) y
wANgRINEiuaNdEs A ulad uMiaan e ayARS (Individual courses) taeiii
TiinAnwFeuiineaiuniseaniuinulaenn ns@auluanulaemg NINaATWIY
Trieoun nafiud Uszinmsineresnulasnniiuisugneanainiued ednian i 918391
nsTasnedeingnszanendas nelasnmisaaing mevirld naslasunnide

Mm@ NNAN nslraun1adaiinggns Wiy (Ross, 1973)
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Ross (1973) 6inanaan m:‘ﬁm:mé’mmﬁmwmﬂui:m@'uLL?ﬂﬁﬂgﬂ%meiﬁmmi
neninammsuansseReafudsnfunisaunaunide fa vielanansfiailu us
atilafmaludnlifitlsenn ndunudnsdnedunstasaninsu daudasudla
%’@mwa"m&T\‘m@hfmﬂ"mmmL‘?qgwﬁ’mﬁiﬁwﬂummﬁiuj Togianansiiiiaiiadananai
FldsiausiftecludeuriadioresnislasnnfagulueAnwing vnnusfinsiia e
el 11398 AFU9TN UATHNNEINNIATETANERTIaINTTa N farduAsena
nanalddn Simunnisedesaiiesludesesduiaamnisinmunislamson
usidenazT fnAtnetapedieanisesianna i ANANTAINNEeT Faeidaidiugn

nslamnazinnganudvisdnluewam
PIUNANGAST

wangmasnunstason Waenniiaawiluaiausni University of Missouri ]
A.A. 1908 %198 AINKANTIANEIU84 Link LAz Dykes (1959, as cited in Applegate, 1997)

WLIMANGRIFUN TRE N BRI HuRaIuuda lieFauien 15 Galus (9Rn319d 2.1)

19N 2.1: nAngmsusnisuvesnis s lulsumAaniganing

98197 snaudalug
Tﬂmm%‘]ﬁmﬁu (Advertising (Survey Course)) 3
mrdaudamanulueon was / viraniaaantinlaeni (Copy and / or Layout) 3
nslasnn lunlsdaiuvivizanislasoniuiiusidan 3

(Newspaper Advertising-or-Retail Advertising)

nslasaNNIangnszaneLdesuazing neved 3

(Radio and Television Advertising)

nslaENIZALLTZIMAMTANTTORTANI9N 1T BN 3

(National Advertising or Advertising Campaign)

‘1‘71lm: Applegate, E. (1997). Advertising. In W. G. Christ (Ed.), Media education
assessment handbook. (pp. 319 - 339). Mahwah, NJ: Lawrence Erlbaum

Associates, p. 93.
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1 Y a dl :j/ o o d’f =< 2

Aann linan T asullaspfidnAnauluwaatsnisdnssnunisiaeon Tae
nzatinvgenislasuulalusnunangasnisaaulnssanlugag 30 Tudszatlsyunn
A.A. 1970 \usiunn anieeiuluisedinisnasanulunenn (how to) Nnguangmaiiiy

= :j/ glj a [ % ay v v 1 1 1

noug) Ml laesanlundngnstldantieuasusiacinale mnudazisnglugtlaes
PERTNEUNHNINENTN 817 PeRglssifunisdannaaanislumni (Social Issues of
Advertising) 1 %{)114N1342479 (Communications Theory) N H#JNWNNNTAAIA
(Marketing Theory) §NN89NN4LATEFA1AATIRIN3 T =N (Economic Aspects of
Advertising) waTiNNTI9NIEATNALLLNUE N aNaNTues et aRudn 1Adqe L a1 993
7123918119 U TN (Advertising Copy Course) [WfUs8311n1988n kUL 1R =N
(Layout Course) $9u31eR N3 M BUuNNeABangnszaeides ngnsviad wiladeRun
a dl v dl [ ¥ Y Y o/ del a di
Apedns wardenanaudsimsianaananiudi iqeiunie e a de lason

(Advertising Media) N34 LANINEATIMNATUNIUNE FIETTIMNATUARTNE LAY

a ¥ a QII % a o Cg tal d’f 3| %
ILITIATUNTIUBEINLINUUBTLNENTTNIENIVDINUBLNINLIUU sy (Stewart, 1973)

AAPARIAULANIIAN1A8Y Doerner (1984) fineidn 1wt m.e. 1984 NANGATIT
anvesnnslaEnn unALssEd 80 Innlasuulaslumasssd 90 Tnaflmed o ity
5 1e397 IEun A madsudeanulasnndadiunisng 3N udeuaaTy
ileasiu Ansisatuman AmnagmEuaznaislunsaieassAaulrn wasimns
AUATUNNTUNE

o = J

UANAINY NANITANHITEY Doerner (1984) anLANGN naNgAINITIaHUNFad

[

o a X o a X Y oy = A @ \ o o
nsliuiasuasiiae N13RauuAR TN BN TUARNHN A NUTUNTTB95U ATAZINNAINN
aulalullss AW UARGIIN LA AIAN ANTILEAAN12AANA TN AYTLNNLAN
dszaunisniiannsati lUfimlAeseliungGeuw rsuiuluGemdnuazesiloniaide i

42( v va vl A = 4 U o o v
wnaw pdg W FaulailenaneniGaulininndntisru iz

nsulasuulasirdnyindsznnsuiiaieniunangrsnisdnmdunislamsanldde
fiilatuiledsznn p.a. 1987 Ae MandinsRATUTEMLAAANNTABANSNNTAANALLIL
NANNATU (Integrated Marketing Communications) (Blackwell, 1987, fnanelu /7178
ariuntf, 2545) Tidanalilugnliisenn wnAndnanldgninunasnauasimunias

UnaT1nssunslnen waznatenlunangnaszaulayanTnues 2 annanenas
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Anadndusuiuurean1sizaun1saes IMC 299lan Aa Northwestern University Wae

University of Colorado at Boulder

NAUNATINSTALMAY N 1134 wazwlideinaadestunisdeansnisnain
u:uuNmJNmummﬂMﬁ@ﬂiﬂ’@ﬂﬂWﬁ%mz‘a”ﬂ%\mmLm\ﬂ@w’gﬂﬁﬁ iauaeeninatsaLingy
FINART TN (e.g., Duncan & Moriaty, 1997; Schultz, Tannenbaum, & Lauterborn,
1993, 8190911 49195 BITUATIR, 2545) danalinnsansnInisnaauLLHaNEa1 W lATunNg
2aNFLANUIATTIN9RENNNI1N29 TAeLlsNngn1slss Tl TINIIMIesUNNIRANs
waznslannfifaadesiunsdeaIan1enaALULINANNAT LR UNINATE ARRAAY
wudn uunanendesine lutszmaanizeising wazilssmadanguiinisUfuvdngmsuaznis
(FRUNNIADULDIGIY %ﬂmzﬁuﬂ?a&m&mm’?‘umﬂ?mmﬂﬂﬁmm%ﬁuLLuqﬁmﬁu’m%umm
Sy annif LLmﬁmoﬁ”\mmfaﬁiﬁgmwﬂLLW:“'zjﬂizmﬂm’fuﬂ@ﬂﬂmwiﬁmﬁmﬂum”um
(837178 DUURTNR, 2545)

o a K

Tdsunsunigdnin lussauiinuginne i uantladeniian uanaliiunawmuinig

984NTTANEAN1NNT TN ligeeizmad Tty (A.A. 1973) azBuNN1dAza AN
3l luss AUTURAAN I TRTWAL wAseasnL9n TudaausnilanitiunisAne e
aauinunslasnnusedu Sy ines e ldfuie wazisltingiessnlusedy
Brygyen aldsunsunisanssunislsaennlussauiudnfneillfiduiladudeana
= = Y " s o = ~ 0 e
nsilAnuN NIaINIeANEIALNNsTHEaN nuEdunIsineNansFauNIsaa ULl

e lufuNg w)uINTY (Ross, 1973)

Ross (1973) lona1 131l a.f. 1973 91 TsunsannsAnsnsnunisiusnin luses

¥ 1

o a = y . & a a = v v =
HnudinAnun Tudoed wiveandu 2 fidnag ArntsusnaeldsunanlussAugaaaTey
tsznavldsnesafanaiunislasnaiavns lsunsuiazidlunisusulivanzaniu

o =K dla U =3 2 1 in/ d’j v a dl v ada
nAnmInRlFaun12AnE AN N NNINew aiaztssnaulifqesneRaniiwiungnig

o

a dl o =8 a ¥ A =2 o ¥ =
nasUlsEnN TN Ane e lFTeulusrduganAnwnannaiuiunisUszensddne e
1 dla dl A o o o K % =K v
finee aufiAnsnaesde WesunsudwiudnAnsgaunisAnedularanuningnes
AtiuneFeunsauazitiunguazn1deiundn nankauiLeTesianazazniely

= [~ U
NNF BN ENLAN S
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?/ =2 % o o a K oy a 2 ¥ o o
anuunsAnea N TR lussAuTuARANEA IFeT ey iauiun lnaanfu
. “ 4 e . .
AINANIIANEIUDY Applegate (1997) Nanfiunangmsnislaman lussAuFayayninly
Uszinmanigewsni inudd AnisAnssunistasnnlussduinfindnsisduns 36
WINENAY waz 30 inanenaeldnislawanduidsenvireisnn IngazninisAne
AABANANART 30 - 49 F2THe TUaL AUNANFATTDIUFAZNUNINENAY TI9H NUNINENAUNE
natlaaeulundngmasinunisiammn 30 4aus leun University of Alabama, University of
Maryland, West Virginia University, University of Wisconsin W1 daununanenas i
e s Lo X irls . . o

mmgmmumﬂ%wmq 40 FaTneaulyl Teua University of Georgia, University of

Colorado, University of Minnesota iag Ohio University

Ross (1973) 1A1aaaAIn AR NNIANI N19iRu AN Lte9TU TN INn12FneEA

funislasnnlussdudnunafneil dulaniaduandaeuas lAimungeiaenig

Tamunlaeson saanauiuntsimuideanenianisAnsninenseuliinAnsnseunls
¥ K ' o o a K !

dnAnmsialussAuiusinfnesely

o

IHRENN9AN RN T UAINAALIWIANYARA NN e LINANgRIN1TANTA

pn1n1s TN ld Lancaster, Katz Waz Cho (1990) Wluansznilananlaluzassanann Tns

98 = A A v o ° -y
WrJﬂL"ll"]vLﬁ ﬁﬂﬂﬂ'qﬂ\??’]ﬂ’]mqﬂ'ﬂqqq?ﬂE@'ﬂu@quﬂflﬁ‘imﬂm’]@@uLﬂUﬂﬁ'zﬂq @ﬂﬂ'ﬂ’]@f]imﬂmﬂu

aa i p

frunslasnin udssinAanigemsni 41usu 283 AW wuda ATnRNnIsasuNINgn Ae
a ﬁy 2 % A a a % a

A N3 inenunliedsy (Fagas 56) 9898980 A ATIN19LEU 2 LINEN (Basay 42) 311

N1770u39AN19NNT TN (Feaaz 36) 31NN eudannNlnmn (Fagay 24) WazaT1nIg
MaunuBelumnn (Gasay 22) Aua1sU dadtfignasutiaaiign Aa FTINIAANANIA

(Gagaz 5) LAZAITIN1RBN WU BATAANEIWINEN (Fagas 5) (@,m‘mqﬁ 2.2)

AN Applegate (1997) AN N UANNARTIRTIAIAAATIANEEINE TR

nstaenn warfilsznatdadnsunisluenunndsessdasunisiawun Tnalinzu

'
0 o A

senRgninadesiunislasni 14 916397 GFeeann 1 uueDe AR aude 5 uunads

TdfiAnudnAtyLag anNUanIsANEMNLN Aransanseginaadasiunistasonlfaang

a

o a o

o o o o 4 1a I~ ¥
anAty vErannIg T RaRAL 1 (1.16) 799849HN I/LC"WLLﬂ N9 TR AN TR BN
(1.2

5 i

(1.50) muanAU Bnuei WA @ Atyiuds N sla i seniwlssmatdpangn (2.83)

1) A nagnsn1s T (1.28) 3MN19919uNuAa e (1.34) wazdgnadelasnn
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F1379% 2.2: e Tenansdgaeudiunisianmangeiulszan

Faliptie! Sneay
N3N Lﬁ@ﬁrﬁl’u (Introduction to Advertising) 56
neUIMsulEN (Advertising Management) 42
NN9TUNANNNITINETUN (Advertising Campaign) 36
nrdaudamaulusn (Copywriting) 24
mmmmu?&@iﬁm&mq (Advertising Media Planning) 22
suidenRfiqalasoin (Advertising Research Method) 19
TwauniuAassINLavdans (Social and Ethical Issues) 12
mﬁ‘ﬁﬂuiﬂﬂfmﬁ%’mmm%uq\i (Advanced Copywriting) 10
n19Aa1A (Marketing) 7
izLﬁﬂuﬁgﬁfﬁvﬂTmﬂmﬁ%ugﬂ (Advanced Research Method) 7
NN9A9LA3NN19278 (Promotions) 7
W FAnsINKLTInA (Consumer Behavior) 6
NIFAANANINBN (Direct Marketing) 5
NNgRaNLULLAZAANENLiREaN (Layout and Design) 5

#11: Lancaster, K. M., Katz, H. E., & Cho, J. (1990). Advertising faculty describes theory
vs. practice debate. Journalism Educator, 45¢1), 1.

v a &=

dnufisznatRznansunisiansaniuliaudAiudsinisinaunis T o
ududum 1 (1.41) se9asnnlun AamannisTasoun (1.44) ArnagmanisTason (1.46)

AN A UM R TSN (1:50) BaZATIIRe TN (1:51) HANAFL WD MTAIH

1
v a =

anAtyiudenslasnssdeilssmatenign (2.60) MwReiuiUAIanIIAN3EH

q

' 1
¥ o

Nendiesiunnsiawmn (9a19199 2.3)

wananid Tudauiingadesiunisiamangnasinunislawun Banta uay Associate
(1993, as cited in Applegate, 1997) l8na1ad1 Tunisinanangnssinunislusunazfas
o KR ==K o o ] d”il 2 1 o o 1 dld o ¥ dl
Artkeneiladadesialiiifan ldun nsfusesdngnsanuidaaeunia At
¥ dl ai a ¥ o &K &=
guaengnnylugraimnssunislamun aneiidaaausunislamon dnAnen nsinaw

NNTUTUHUNA WAZIULTEHU
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1
¥ o

R399 2.3: ANARWINIesAnansIanstEinaadasiunislumn uazgisznasdaansiu

a

=

N9 T NN R FABTNEATI AN T NN

gneTFunTs N Aransastelamon | dusenevdn@nlumon
nannslumnin (Principle of Advertising) 1.16 (1) 1.44 (2)
madeudannulasn (Advertising Copywriting) 1.21(2) 1.48 (4)
nagninslasn (Advertising Strategy) 1.28 (3) 1.46 (3)
mimmmuﬁa‘ﬂmﬁmﬁ (Advertising Media / Planning) 1.34 (4) 1.51 (6)
nnsqalawn (Advertising Research) 1.50 (5) 1.50 (5)
nAnssugLFina (Consumer Behavior) 1.53 (6) 1.54 (7)
NN3BBNULLKATAAINNUTHEUN (Creative design / Layout) 1.58 (7) 1.72(8)
nsineunisTaimun (Advertising Internship) 1.59 (8) 1.41 (1)
ng'vimﬂLmzﬁﬂﬁﬁumamii@mi (Communication Ethics / Law) 1.81(9) 1.94 (12)
nsanalasn (Advertising Sales) 2.25 (10) 1.80 (9)
N19R9LE3NN997E (Promotions) 2.27 (11) 1.87 (10)
nslasnnFuALAN (Retail Advertising) 2.40 (12) 1.89 (11)
szdRAraninislamnn (Advertising History) 2.69 (13) 2.59 (13)
nslamnnszudndszma (International Advertising) 2.83(14) 2.60 (14)

fiun: Applegate, E. (1997). Advertising. In W. G. Christ (Ed.), Media education
assessment handbook. (pp. 319 - 339). Mahwah, NJ: Lawrence Erlbaum

Associates, p. 332.

42U Applegate (1997) lolauauiiuataasangnssiunisiasnnluaasssn 21 13
2 LU AB LU NLINANMSUAN1TUNN AN HIIUIALAN m“ﬂzgm%ﬂ@xﬂ@ué’w ATLNU
a v o a A o v a i3 = nI/ a % 1
1T9AU waraTnaen austagunuarlfinanlun1sEaunisgan 9 F2lue (3 290) Touwn
AM19FAIANERTUAY / 7RI IN13A0A1INATY TR g 1T9A U I naNNN9FeUNNT 481 18
F0114:(6 390) Taun Jranslasanuaznislszan duiugiliosu danagnsnsainegsss
BIABHULAZNNTUTLIN A NAUS FTINIFIEUTANINT IR U LAZNNTUTEIN A NAUS 210
N1989417 N AN T U LAL ATz I A URLS AT ARAIRNNINAN1TUTZ I FUAUS wazATn
AN9LEIN MU LAY TN A URUS doudtaaniiuas MaaINI9FeuNN74a1 9 Fa TN

a v 1 =] a a o a dl a =K

(3 311) 1un n1FEneuUns T Am1n1339e laen Anaaluendn FTnTmANHIUaY

nstlseaduiug uazngunnenislamanyssandusiug
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WU 2 druduanntiunisAnsnaunnng nangasazdsznausaainwnm 310
17940 wazAgnaen ladwnuazldnainisiFaunisgaeu 6 49lug (2 391) tewn 311
NN9A1IANART LAY / UFBITINT9ADRNTNIATY daud Tl a1n173uNNsaau 21
d0lu9 (7 397) 1oun FrnsTamnniiiedu danagnsnisainassdanulumnn 391n1s
SUPANIINT e An@e e ATN1TUET T L INEN ATn1sUsTandNuE
dlzJ v a dl dl [ o & 1 a A i’/ ¥ =
WR9AY 31N 4NTINANTUTTINANAUS wazdautesigniaantiuaz kinan lunisise
AN9gau 9 FaTua (3 311) Teun NsHnaIuNIs oM Fn19998 Tendn AT svimy
dl o a dl QI a 6 dl o/ o ca a K o/ o '
NIALNNF N U TN ARFRINNINNBN1TLTZINENNUS T NTEUANEN289N1TU T2 T dNAUS

waznOuNENs sl s I dNAUS

PN

o %

matiu anaagldda ndngnssnunislasnnflunguaes e il i

u
v 13

Aendesfunislamaniialaenss a7 3saniatasnnitiedu dannmnauudalumon
Amnagnsnislumon uem wazlpeden 879 f‘imﬂgummmqmiﬁ'ﬂmi ATINTAUETH
nsane g s NANUBIILATIAINAN3zYNAALNLT LI TIILILLLLNUARD ANAN GRS
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Advertising 1 The Education Committee of American Association of Advertising

Agencies (Ross, 1973)
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