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" 4185343528 MAJOR ADVERTISING

KEY WORD: BUSINESS TO BUSINESS/ INDUSTRIAL / MARKETING COMMUNICATION/CLEANING PRODUCTS
PURCHASING / STANDARDIZED FOOD & BEVERAGE FACTORIES.
NITCHAKARN PORNLERDNAKARIN : BUSINESS TO BUSINESS MARKETING
COMMUNICATION FACTORS AND CLEANING PRODUCTS PURCHASE OF STANDARDIZED FOOD &
BEVERAGE FACTORIES.
THESIS ADVISOR : ASSIST. PROF, YUBOL BENJARONGKIT, Ph.D. 224 pp. ISBN: 974-334-405-5.

The objectives of this research are to study : (1) The marketing activities of cleaning
products suppliers to standardized food & beverage factories . (2) Cleaning products purchasing behaviors of
standardized food & beverage factories. (3) How the standardized food & beverage factories use the
information from marketing activities of cleaning products suppliers in purchasing decision. Data were
collected by in-depth interview of 2 groups. The first group was consisted of 10 cleaning products suppliers.
The second group included 32 standardized food & beverage factories. Total amount is 42 interviewers from
42 organizations.

Results are as follows:

1. The marketing activities of cleaning product suppliers are personal selling followed by
direct marketing, advertising, sale promotion, and public relations.

2. Standardized food & beverage factories buying decision-making unit consisted of
several officers : cleaning products users, production manager, quality control officer, engineer, administration
officer and purchasing officer. Product properties and complication will indicate who should decide to buy it.
Purchasing process begins with problem recognition, product specification , suppliers searching, sample
testing, and price comparison among each supplier , then supplier selection and ordering.

3. Marketing activities positively and negatively affected decision making to buy cleaning

products of standardized food & beverage factories. In a positive way, factories will consider professional
characteristic of sale representatives i.e, their efficiency, competence ,understanding of factory contact process
,good service and complete details of product as well as certificate providing. On the other hand, to show up
at the factory without an appointment , to ignore factory’s purchasing process and to fail to provide product

information negatively affected buying decision of cleaning products.
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