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ABSTRACT, -

The purpose of fthis research is to study how the rubber growvers,
especially the ones who held a small rubber plantation, can sell their
product at a higher price, and without the unfair gain of the middlemans

According to the study about the structure of marketing in
general and rubber marketing in particular, it is found that'concentrétion
of the dealers is high, especially the exporterse. There are not more than
thirty export companies. The structure of rubber marketing is like a cone,
the growers at the base and the export companies at the apex. In 1978
rubber export amounted to k41,780 metric tons. A new dealer.}inds it
difficult to carry on h{s business because rubber marketing is built on
the realiability and credit of each other, which costs a lot of time and
money, to cr%ate. .

Rubber marketing begins with the man riding around the village
on a motorcycle, collecting rubber from the small scale growers énd theh

selling it to the local merchant who, then, sells it to the merchant



in the twor- From this point the rubber is sent to the processing
factory owned by the exporters. This procedure keeps the markefing cost
high, and of course effects the rubber growers because our country is in
the condition of the price taker.

Marketing;costs maygbe peduced by increasing facilities in
markéting, such as providing good transbortation in the village and from
the village to the town, offering a good. education for the people,
creating bargaining power, and iﬁproving thé quality of théir prpduct.

In addition the financial organization and the cooperative should be
encouraged to help them with low interest loans for acquiring basic
necessities. :

| ’&he structure of rubber marketing is a kindfofimperfect competitione
In the view of the buyer the market 1s a kind called oligopsony (the market
with a few buyers), so the buyers carry on their common pol1cy 1n buying
vwhile the producers are tryping to build up their bargalnlng pover under
the d1rect1on of some government officials such as Group Processing Centre
and Group Marketing ‘Organization (GPC and GMO), which now work in a
limited extensions  If these 1nst1tut1on can/increase the1r activities
mone widely the  rubber producers will get a higher-bargaining powers

An outcome of this study is that the rubber growers in Songkhla

~can sell thelr product at a higher price than those in Yalao |

From the study we obtain the following suggestions $

1, Acceleration of high yield rubber"replanting in-order to -

increase rubber output and reduce costs.



rubber grower.

3¢ The government

@prove the quality
| —

of the rubber sheete f‘ , w

e The gover should imp . the transportation, especially -
& . \ s
in the rural areas. \
5. The governmer yuld/ elimine ery e rubber=-growing

regione @ \\\
~ rubber consumptione

6. The government should promot domes

) . = bi . \
7. The government s jd +tak 'ﬂ",’_ icy as OPEC does, and

(AR

use it in marketing rubber
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