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The Structure and Details of Dimension

1. The Structure and Details of Sales Dimension
1.1 Sales Posting Date Dimension

1.1.1 Sales Posting Date Dimens

The Sales Posting Date Dimens N o hierarchies; Calendar Year,

Calendar Quarter, Calendar Month, Galeq! V Day as shown in Figure 1
> >

1.1.2 Posting Date Dimension Descriptions

The attribute Descriptions of Posting Date Dimension are shown in Table 1.
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Table 1: The attribute Descriptions of Posting Date Dimension

Calendar Year The calendar year for the sale-posting 1999; 1998
date
Calendar Quarter The calendar quarter for the sale- Quarter 1, Quarter 2

posting date.

Calendar Month January, February
Calendar Week Week 1, Week 2
Calendar Date ) S & hh ‘”‘\:\! 20-12-1998; 22-10-

1.2 Sales Concluded Date [ r

T
1.2.1 Sales ConcludediDate ?-1”‘5» \Si0

The Sales Concluded Date Di s 5

Calendar Quarter, Calendar Month, Cé .q«,?;:, : Day, and Calendar Day as

ierarchies; Calendar Year,

shown in Figure 2. ' ——_——.*:‘J'

|
i¥ |

AULINENTNEINS
ARIANTUNNINGAE




Calendar Year

Calendar Quarter

own in Table 2.
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Calendar Quarter The calendar quarter for the sale- Quarter 1, Quarter 2
concluded date.

Calendar Month The calendar month for the sale- January, February
concluded date.

Calendar week The calendar week for the sale- Week 1, Week 2
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concluded date.

Calendar date The calendar day for the sale- 20-12-1998; 22-10-
concluded date. 1998

1.3 Sold To Party Dimension
1.3.1 Sold To Dimensit

The Sold To Dimension ountry and Customer
Group and Customer Name as
- Whereby user can drill

- Whereby user can drill:

Customer Country [er W

i J

e SUEITEY S HEANS.

Customer Country Country of the customer. Thailand, Malaysia

Company Group Company Group for the customer Mitsui, SCG

Customer Name The full customer name. NEWCO FERROUS CO.
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1.4 Ship To Party Dimension
1.4.1Ship To Party Dimension Diagram
The Ship To Party Dimension consists of 3 hierarchies; Market Region, Market
Country, and Ship To Party as shown in Figure 4.

Figure 4

1.4.2 Ship To Party Difme
The attribute describes of Ship To Party

Table 4: The attribute,de

MarketRegionF o ResPpitheshieio ’ ! / lg#urope
Country o Hod ip-to pa Tllaild\d, Malaysia
Ship-to Party The full ship-tafparty customer pame. NEWCO EERROUS CO.

R

TINTTAY
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1.5 Product Dimension
1.5.1 Product Dimension Diagram
The Product Dimension consists of 6 hierarchies; Product Hierarchy 1, Product
Hierarchy 2, Product Hierarchy 3, Product Hierarchy 4, Product Hierarchy 5, and Product

Hierarchy 6 as shown in Figure 5.

Product Hierarchy

AULINENTNENS

Product Htﬁrchy 6

RNAY NNYINY

Figure 5: Product D|men3|on Diagram

1.5.2 Product Dimension Descriptions

The attribute descriptions of Product Dimension are shown in Table 5.
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Table 5: The attribute descriptions of Product Dimension

Product at hierarchy level 1 which Cement

Product Hierarchy 1
defined in SAP

Product Hierarchy 2 Product at hierarchy level 2 which Grey Cement

defined i

Product Hierarchy 3 Prod Lﬁ_;ﬁ_ rohy /oGy Grey Bagged Cement

Product Hierarchy 4 ‘ 14 which Grey Bagged Cement
LS
L\ S ‘
Product Hierarchy 5 Rrod at hierarc "“ ,l'** i Grey Bagged Cement
Type |, T Brand
Product Hierarchy 6 srey Bagged Cement

Type |, T Brand, plastic

1.6 Sales Organisation Dimension- 7=~

1.6.1 Organisatio ara
The Organisation DigTgnsion cons o) ganisation, Sales

Division, and Sales Departmen@ show
AULINENINEINg
ARIAATUAMINYAE
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Sale Organisation

Sales Division

Figure 640r03

1.6.2 Organisatioh Dj

The attribute Description in Table 6.

Table 6: The attribute Descripti

Sales organisation  «. 2SO sation. The only
= "'f,'
Sales Division 1! Major operating areas of the company. .| /Business Division
i’eﬁts the most recentgeorganisation
% “
L ’ - ; ;
Sales Departmerql The country where this cost center is Aluminum, Plastic
based ¢ Ll E -
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1.7.1Sales Business Practice Dimension
1.7.1 Sales Business Practice Dimension Diagram

The Sales Business Practice Dimension consists of 3 hierarchies; Sales Business

Type, Sales Business Practices, and Sales Document Types as shown in Figure 7.

Figure 7: Sales BusifessPractice' [ ion Riagram
bt s 8

1.7.2 Sales Business Practice Dilt nsi intions

The attribute describ iS0f Sales Business Bractice Dimension-a@.shown in Table 7.

Table 7: The attribute dmn‘bes of Sales Business Practice D

Business Type

=R
Busin Practice

9 carried out by the department in the Export Indent,
company. Export Direct,
Document Type Represents the business exercise AAA Export Direct,
carried out by the department in the AAA Import Direct

company.
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1.8 Quantity Unit Dimension
1.8.1Quantity Unit Dimension Diagram

The Quantity Unit Dimension consists of 1 hierarchy; Quantity Unit as shown in
Figure 8.

Figure 8: Quar

1.8.2 Quantity Unit Dig

The attribute describes of Q

Table 8: The attribute dg

Quantity Unit

1.9 Weight Unit Dimensio

1.9.1 Weight Urilt imension Diagram

in Figure ;he e Uﬁ WE]W% {Wﬁw ﬁgﬁumt e shon
W'lmfrm:mm Y1

Figure 9: Weight Unit Dimension Diagram




192

1.9.2 Weight Unit Dimension Descriptions

The attribute descriptions of Weight Unit Dimension are shown in Table 9.

Table 9: The attribute descriptions of Weight Unit Dimension

Weight Unit Metric Cubic , tons

1.10.1 INCO Ter;
The INCO Term Dimensiog#€op as shown in Figure

10.

darTable 10.

{

de term fora 2&:3

* (3 I ..‘
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1.11 Payment Term Dimension
1.11.1 Payment Term Dimension Diagram
The Payment Term Dimension consists of 2 hierarchies; Payment Term Group and

Payment Term as shown in Figure 11.

Figure 11: Paymg

1.11.2 Payme

The attribute description nin Table 11.

.

NI WE
Y

1.12 Currency Dimension

AR ARSI INYNA

The Curr%ncy Dimension consists of 1 hierarchy; Currency as shown in Figure 12.
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[ Currency }

Figure 12: Currency Dimension Diagram

1.12.2 Currency Dimension Descriptions

The attribute descriptions of Currene r ensic 1 @regshown in Table 12,

Table 12: The attribute deser

AULINENINYINS
AN TUAMINAY
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2. The Structure and Details of Financial Dimension
2.1 Financial Time Dimension
2.1.1 Financial Time Dimension Diagram
The Financial Time Dimension consists of 3 hierarchies; Financial Year, Financial

Quarter, and Financial Month as shown in Figure 13.

-
-

W i Table 13.
{|
Table 13: The attribute des€riptions of Financial fiime Dimension
r ﬁ g — — ~ b %f; -

Finan ‘- al
- r TI | .“’

Finan c .J¢ ' e final ’a 4

Financial Month The financial month. January, February
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2.2 Sold To Party - Dimension
2.2.1Sold To Dimension Diagram
The Sold To Dimension consists of 2 hierarchies; Customer Country and Customer
Group and Customer Name as shown in Figure 14.
- Whereby user can drill: Customer Country -> Customer Name

- Whereby user can drill: Company Groupy-3 Customer Name

ompany Group

able 14,

Customer Country 7 ' hailand, Malaysia

Company Group 7 tomers, Mitsui, SC@&S

coimy U PR 1 Vb
1 | II‘.I‘V Il. L
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2.3 Product Dimension
2.3.1 Product Dimension Diagram
Product Dimension Diagram consists of 2 hierarchies; Product Hierarchy 1 and

Product Hierarchy 2 as shown in Figure 15.

Product. /
: i
Figure 158Pr
N
2.3.2 Product Dimgnsi scripfior
The attribute descriptions of Product Dith 1’ in Table 15.
: "J-:tl
Table 15: The attribute descriptions ef : ion
Product Hierarchy 1 =+ minum
he Hierarc
Product Hierarchy 2 Ehi E the product deﬁn@n SAP as Master Alloys,
ﬂ UEe ﬂN B i
owest level avallable for the financial
cube. . . , /

g —
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2.4 Market Region Dimension
2.4.1Market Region Dimension Diagram
Market Region Dimension consists of 2 hierarchies; Region and Country as shown in

Figure 16.

Figure 18

2.4.2 Market Regig

The attribute description§ of Magke ,' Difnension are shown in Table 16.

ension

o/

o & «1 NI W]
sl dYICIYI d NN
" W L]

RETIALI NNt

Sales Organisation Dimension consists of 3 hierarchies; Sales Organisation, Sales

Division, and Sales Department as shown in Figure 17.
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[ Sale Organisation }

\

{ Sales Division }

Figure 17:

2.5.2 Sales Organigatiop'D.

The attribute descriptiofs of £ : s ati sion ar own in Table 17.

Table 17 The attribute desci

Sales Organisation

Sales Division |" Business Division
Reflects the most recent reorganisation | i)
ifitgavertical business graups.

Sales Departmerit ' 'i n.” B ;f S ."U "g Al min m, Plastic

based

quﬂ\ﬂﬂ‘iﬁumﬁ’m&ﬂﬁ&l

2.6 Sale! Business Practice Dimension

2.6.1Sales Business Practice Dimension Diagram
Sales Business Practice Dimension consists of 3 hierarchies; Sales Business Type,

Sales Business Practices, and Sales Document Types as shown in Figure 18.
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Sales Business Type

Figure 18: Sale

2.6.2 Sales Busi

The attribute descriptions offSalés k

Business Type 7 ts the busine: . | Xport
N — -

J'L." 'or‘t

i
:.am'ed out by the department in the Export Indent,

@irect,
dport Direct,
carried out by fife department in&a AAA lmpoﬁgirect

Business Practice mport Indent,
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2.7 Quantity Unit Dimension
2.7.1 Quantity Unit Dimension Diagram

Quantity Unit Dimension consists of 1 hierarchy; Quantity Unit as shown in Figure

[ Quantity Unit ]

Figure 19: Quantity Unit Rimension Diagram

2.7.2 Quantity Unit Diriension DescriptiGnese™

The attribute descriptions of QUantity-Unit Dimension are Shown in Table 19.

Table 19: The attribute desci

Quantity Unit

AULINENINeINg
ARIANTAUNNIINGIAY




202

3. The Structure and Details of Purchasing Dimension
3.1 Purchasing Date Dimension
3.1.1 Purchasing Date Dimension Diagram
The Purchasing Date Dimension consists of 5 hierarchies; Calendar Year, Calendar

Quarter, Calendar Month, Calendar Week, and Calendar Day as shown in Figure 20.

Calendar Day

A 283 wmwmn 3
L
The att‘vute descnptmmm Date Dimension ﬁ s&cl)wn in

Table 20.
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Table 20: The attribute descriptions of Purchase Concluded Date Dimension

SR

Calendar Year The calendar year for the purchase 1999; 1998

concluded date
Calendar Quarter The calendar quarter for the purchase | Quarter 1, Quarter 2
concluded '
Calendar Month January, February
[arweek ffor the pur Week 1, Week 2

Calendar week -- caiend S6.
aneTled ey | | | N
Calendar date z , for the purchase
EPNN

20-12-1998; 22-10-
1998

3.2 Supplier Dimension
3.2.1 Supplier Diménsig

The Supplier Dimension consi .fi‘.’_;'ﬂf; li€ ; Supplier Region, Supplier

ARIAATAIMINYAE

Supplier Name ]

N

Figure 21: Supplier Dimension Diagram
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3.2.2 Supplier Dimension Descriptions

The attribute descriptions of Supplier Dimension are shown in Table 21.

Table 21: The attribute descriptions of Supplier Dimension

Supplier Region South East Asia, Far

East

Supplier Country

Thailand, Malaysia

Supplier Name 1 NEWCO FERROUS CO.

3.3 Product Dimensioh
3.3.1Product Dirme .

The Product Dimension#Consists ¢ ; S; \Pri o Hierarchy 1, Product

Hierarchy 2, Product Hierarchy 3 | ierarchy 5, and Product

Hierarchy 6 as shown in Figure 22.

AULINENTNEINS
ARIAINTAUNM TN
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Product Hierarchy 1

Product Hierarchy 2

‘l

resenn B S ST AR S

Product Hierarchy 1 Product at hierarchy level 1 which Cement

defined in SAP

Product Hierarchy 2 Product at hierarchy level 2 which Grey Cement

defined in SAP
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Product Hierarchy 3 Product at hierarchy Ievel 3 which Grey Bagged Cement
defined in SAP

Product Hierarchy 4 Product at hierarchy level 4 which Grey Bagged Cement
defined in SAP Type |

Product Hierarchy 5 Grey Bagged Cement
Type |, T Brand
Product Hierarchy 6 Grey Bagged Cement

Type |, T Brand, Plastic

3.4 Purchasing Organisatio
3.4.1 Purchasing
The Purchasing Organisatig

Organisation, Purchase Division, and

Purchase Division

ﬂﬂﬂ?ﬂﬂﬂﬁﬂﬂ’ﬂﬁ
R 1INYIAY

Figure 24: Purchasing Organisation Dimension Diagram
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3.4.2 Purchasing Organisation Dimension Descriptions
The attribute descriptions of Purchasing Organisation Dimension are shown in Table

24.

Table 24: The attribute descriptions of Purchasing Organisation Dimension

Purchasing Organisation

Purchasing Division

Purchasing Group

3.5 Purchasing Business Pra
3.5.1 Business Pragti

The Business Practice Dimensién gpnsists of 3/ hies; Purchase Business Type,

Purchase Business Practices, and Purcha as shown in Figure 25.

Y]
I

i

ﬂ U m IS NYNNS
R4 1INYIAY

Figure 25: Business Practice Dimension Diagram

Purchase Document Types
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3.5.2 Purchase Business Practice Dimension Descriptions

The attribute descriptions of Purchase Business Practice Dimension are shown in

Table 25.

Table 25: The attribute descriptions of Purchase Business Practice Dimension

YR
Business Type eS busin f‘f ""

Business Practice

Export Indent,
Export Direct

Document Type V NS {he bis 1"' !"‘“ \\ AAA Export Direct,

t by ﬂh c’-*', AAA Import Direct

rt‘.?.: . ",.-::J ;
r .F = { 7|
3.6 Quantity Unit Dimension T BN

3.6.1 Quantity Unit Dime;

The Quantity Unit -”r e

.ll
1 ]
i

AU AR NN

F| ure 26: Quantity Unfit Dimension Diaggram

QRIS I NYAY

y Unit as shown in

Figure 26.
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3.6.2 Unit Dimension Descriptions — Weight / Quantity unit

The attribute descriptions of Unit Dimension are shown in Table 26.

Table 26: The attribute descriptions of Unit Dimension

Quantity Unit

3.7 Factory Dimension
3.7.1 Factory Di

The Factory Dimension : Group and Factory as

shown in Figure 27.

F|g 2 27 Factory Dimension D|agram

smquuﬂ?nﬂﬂmﬂ’m’ﬂ‘i

The attnbute descn tions of Facto% Dlﬁ](ﬁuﬁr;]slam in ngbje }]7 aﬂ!ﬂ

Table 271: The attribute descriptions of Factory Dimension

Factory Group Represent the factory groups that AAA GROUP

factory belongs.
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Factory Represents the factory that AAA

manufactures the purchased item.

3.8 INCO Term Dimension
3.8.1 INCO Term Dimensioi
The INCO Term consists of 1 .

n in Figure 28.

3.8.2 INCO Temm Dij ‘
The attribute descriptiongi iDinte are shown in Table 28.

INCO Term "= = Represents

3.9 Payment ﬁnﬂn&iﬁ ‘Vl E]‘ 'VI fw E] N ﬂ ‘j

3.9.1 Pdyment Term Dimension Diagram

e IRTAD T AN TN TR Y
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( Payment Group }

Y

[ Payment Term ]

Figure 29: Payment Terms Bimension Diagram

3.9.2 Payment Term Dimension escn&

The attribute descriptions of Payment-Term Dimension are shown in Table 29.

Payment Term Group

Payment Term T/T 30 days after B/L

!r; * ! ‘
\ \ date

3.10 Currency Dimensien

3.10.1Curren ;YD _.f"

The Currency Dimensic ‘| Diagra . ‘w cy as shown in

AULANENINeINg

Currency

AAVINIANY 8D

Figure 30.
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3.10.2 Currency Dimension Descriptions

The attribute descriptions of Currency Dimension are shown in Table 30.

Table 30: The attribute descriptions of Currency Dimension

Currency

3.11 Weight Unit Dimen

3.11.1 Weight Uni N
The Weight Unit Dimensio ' Of 1 hierarchy; Weig 'n as shown in
Figure31. \
Figure 31: Weig f’a;;rf_ U9
3.11.2 Weight Un )
The attribute descriptionsfof Weig sion‘are show Table 31.

the weight of the sales product.
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4. The Structure and Details of A/R Dimension
4.1 A/R Due Date Dimension
4.1.1A/R Due Date Dimension Diagram
The A/R Due Date Dimension consists of 4 hierarchies; Calendar Year, Calendar

Quarter, Calendar Month, and Calendar Day as shown in Figure 32.

Figule A2 | Y]

| )
4.1.2 AIR Due Datg llglnension Descn'p@s

The attribute ﬂrﬁrﬂfﬂz ?ﬁl; ﬁﬂﬂwﬂ%‘/ﬂ ?Ie 32.

Calendar Year The calendar year for the Account 1999; 1998

Receivable due date.

Calendar Quarter The calendar quarter for the Account Quarter 1, Quarter 2

Receivable due date.
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Calendar Month The calendar month for the Account January, February

Receivable due date.

Calendar day The calendar day for the Account 20-12-1998; 22-10-
Receivable due date. 1998

4.2 Sold To Party Dimensiof "

4.2.1 Sold To Party.Dimeasior

The Sold To Party Dimensigg 5.shown in Figure 33.

Figure

4.2.2 Sold To Party Di

The attribute descriptions of Sold

Table 34: The attribuf

Sold To Party

4asﬂ3&’]ﬁﬂ£¥§ﬁu URINYIAY

3 1 Organisation Dimension Diagram

The Organisation Dimension consists of 3 hierarchies; Organisation, Division, and

Department as shown in Figure 35.
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Organisation

Division

Figure é' POroz

4.3.2 Organisati
The attribute descriptions

Table 35: The attribute descrip

Organisation 1 Sale: __ _____

Division ' the'company. || Business Division

Department 1'
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4.4 Product Dimension
4.4.1 Product Dimension Diagram
The Product Dimension consists of 2 hierarchies; Product Hierarchy 1 and Product

Hierarchy 2 as shown in Figure 36.

Figure 36#Prg

4.4.2 Product Djiiénsion
The attribute descriptions @f Prg

Table 36: The attribute descrip

Product Hierarchy 1 .4 {" Product at hierarchy ' / level 1 which ‘“r, ent

.
| de ;

;Produc at hierarchy level 2 which E:J rey Cement

@lu NN NENNS

AR AR NI NN

A/R Over Due Period Dimension consists of 1 hierarchy; Over Due Period as shown

in Figure 37.
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[ Over Due Period }

Figure 37: A/R Over Due Period Dimension Diagram

4.5.2 AIR Over Due Period Dimension Descriptions

The attribute descriptions of A/R Over Due Period Dimension are shown in Table 37.

Table 37: The attribute description:

Over Due Period

61 -90 days,
> 90 days.

AULINENTNEINS
IR TUNN NG Y
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Questionnaire

The Evaluation of Effectiveness in Implementation of Data Mart Project

The following questionnaire has been designed to evaluate the effectiveness in implementation of

data mart project by users. The questionnaire is divided i arts.
Part 1: this part consists of 5 questions. The questions in tf )
is p

your personal information.

od 0 he respond s\q epartment.

-ﬂlu_ 4 1
Part 5: this part consists of 2 questions. The first@; Dlease rate © II'erformance of

Part 2: this part consists of 32 questions. The questions in fhis we attributes of the system

which you believe are important to the ef /engss ementing.da project.

Part 3: this part consists of 32 questions#The giie st / i 's similar to part 2 but it is

referred to how the data mart project i Hogfieg 3! \‘7".

Part 4: this part, the respondents are requiifed o iAci| ca e thele \ atisfaction to the report proceed by
A

Data Mart, and do answer only those repoit§ con

i
implementing the data mart project. The séco queﬁﬂﬁ He.open-e N\ ed question in which you can

; . W (i :
give any comments concerning your own experiedce irom the art project.
ZTRIIN I

The questionnaire should not take mgre than 15 minutes to complete "AltiRformation supplied by
s L] 1
AL

respondents will be treated with the -‘a’t m

1 =

e VT LTS
RN IUANINYIAY

Mr. Jadepiya Penlerk
Building 5, Floor 4
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Part 1: Please provide your personal information

1. What is your level in the organization?

[ Coordinator  [] Supervisor [J Management

2. Which department you are currently placed?

[J Cement [J Steel Products ~ [] General Merchandize (] Building Materials [ Aluminum

Pulp and Paper [ Plastic and Chemical

&es amonth LI Never

U Industrial Products ~ [JEnergy  [J Intemational Sourcing

3. How often do you use Data Mart?
[UEveryDay  [J23timesaweek [12-3 ).-v...‘__.

4. How familiar you are in using PC? ’-"

UExpert [ Above Average [ Average
5. What is your behavior toward “Data Mag
[J 1 always access by my own [ Somebod

] Occasionally access by my own, accasionally

Part 2: Please rate the level of sig * 2 in_implementing data
mart project
The questions in this part consists of - 2
Y— X
2.1 System Performance = .
2.2 The ability of the system to develo;me organization m

2.3 Quality of project team

o AUEINENTNENT
o v o QRN AT e

the effectiveness in implementing Data Mart project, please put “X” into the box which indicated “Very
important”
1. Up-to-datedness of Software (Microsoft Excel)

Very important [ Fairly important U Neutral [J Not so important [J Not at all important



2.1 System Performance

1. Up-to-datedness of Software (Microsoft Excel)

(] Very important [ Fairly important U] Neutral [] Not so important [J Notatall important
2. The ability of the system to change the format of the report

] Very important [ Fairly important [ Neutral [] Not so important [J Not at all important

3. The quickness of the system to change the format of the

[ Very important O Fairly important [J Not at all important

4. The simplicity of the system to access.
O Very important O Fairly important [J Not at all important
5. The completeness of the data generate
[J Very important [ Fairly important [J Not at all important
6. The precision of the data generated by i s

[J Very important [] Fairly important | [ Not at all important
7. The low level of the system’s downti

(] Very important [ Fairly important [J Notat all important

(] Very important [ Fairly important O Neutrd [ Notat all important
e

et

9. The sufficiency of the hardware ane, soft

(] Very important U] Fairly importan y—:‘" ) t {' [J Not atall important

Question 10-11 are provided for those@aople who are the representatives oﬂach department, those

who are not the representativapﬁsﬁi? %cﬁﬁ %4“ E]‘ P ﬂ ‘i

10. The ability of the system to generate the report acéording to the targets and user requirements

v QIR I HBANDI 8) Ok Eboe

11. The ability of the s;%tem to extend the scope and support the upcoming system in the future.

(] Very important [ Fairly important [J Neutral [ Not so important [J Notatall important

238



239

2.2 The ability of the system to develop the organization

12. The ability of the system to response to the organization's needs and coincide with the organizational
strategies.

[J Very important [ Fairly important U] Neutral [J Not so important [J Not at all important
13. The ability of the system to increase the employees’ productivity.

Z

[ very important LI Fairly important [J Neutral

14. The ability of the system to provide the important ini

s0 important [ Not at all important
iness decision- making.

0
(] Very important [ Fairly important N [J Notat all important

] Very important [] Fairly important ; \ [J Not at all important

17. The ability of the system to collect

'
0 _ [J Notat all important

\

L] Very important [ Fairly important
18. The ability of the system to reduce the qve
[J Very important L] Fairly important : (] Not at all important
19. The ability of the system to support CRM (Cus Relationship Management)

= =

~[] Not at all important

Yo i
2.3 The quality of the project tea

[J Very important L Fairly important

Question 20-25 are provided for those pegple who are the representatives of each department, those

who are not the representativ E]lﬁ Wﬂlﬂ'\%’w H Fa ﬂ ‘jv
20. The staffs’ effort to develom: it ’

(] Very important U Fairly important (INeutral ¥ [INotso impBrtant [l Not@tdll important
21.The good atitucs oo ptgvbrara sl 11 | d 11216\ 2
(] Very important 0 I!airly important (] Neutral [ Not so important [J Not at all important

22. The technical capabilities of the IT staffs in the projects
(] Very important [ Fairly important [J Neutral [] Not so important [J Not at all important
23. The ability of the staffs to coordinate and communicate with you

(] Very important (] Fairly important [J Neutral [J Not so important [J Notat all important



24. The appropriateness of the project implementation steps

U] Very important [J Fairly important [J Neutral [J Not so important [J Notat all important

25. The project can be finished on time

[J Very important [ Fairly important L] Neutral L] Not so important L] Not atall important

2.4 Others

[J Not atall important
[J Not at all important

(] Very important LI Fairly important ] Notat allimportant
29. Your confidence toward the syste

U Very important L] Fairly important [J Not at all important

L] Not at all important

(] Very important L] Fairly importan L] Not at all important

4

rtant _m O Not atall important

32. Your desire to use the system. )f

-

U] Very important LI Fairly important m [N

240

3.1 System Performance

3.2 The ability of the system to develop the organization
3.3 Quality of project team
3.4 Others



Example: If you believed that “Up-to-datedness of Software (Microsoft Excel)” in the question No. 1 has
the effectiveness in the “Good” level, please put X into the box which specified “Good”.
1. Up-to-datedness of Software (Microsoft Excel)

(] Very good [l Good [ Neutral U Poor [J Notgood atall

7

(] Poo J Not good at all
2. The ability of the system to change the fo ) "-I-‘
(] Very good ] Good U | N

3. The quickness of the system to chang

3.1 System Performance

1. Up-to-datedness of Software (Microsoft Excel
L] Very good U Good ON

: 14l Not good at all

[ very good [ Good t good at all

4. The simplicity of the system to acce

[ Very good [ Good Not good at all
5. The completeness of the data generatedby the —r
.éﬁ =
. 1 Pox [ ] I
[J Very good [J Good [J Neutra s .‘;:J L] Notgood ata

6. The precision of the data generated by the syst M

g Z/ _
[J very good ] Good [ T Opo JuNotgood at all
7. The low level of the system’s dow "V_— Y )
[ Very good L] Good eutra Ll Nét good at all

8. The ability of the system to secure and ;orrect the data effectwely

e MNP YT
e AR eSS SN A YAy

Question 10-11 are pro&ded for those people who are the representatives of each department, those

who are not the representatives, please skip to the question No.12.

10. The ability of the system to generate the report according to the targets and user requirements

L] very good ] Good [ Neutral [J Poor [J Notgood at all
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11. The ability of the system to extend the scope and support the upcoming system in the future.

[] very good [J Good [ Neutral U Poor [J Notgood at all

3.2 The ability of the system to develop the organization

12. The ability of the system to response to the organization’s needs and coincide with the organizational

[J Not good at all
produc

[{iPoor ot good at all

R foF bUSH
\

strategies.

L] Very good [J Good U Neutral
13. The ability of the system to increase the
[J Very good Ll Good [ Ne
14. The ability of the system to provide the ia
U
15. The ability of the system to reduce the y

eC|S|on making.

(] Very good L] Good good atall

[J very good L Good I Neuyfra R ot good at all
16. The ability of the system to explore e QPpartuniti i@ more ofganizational profit.
[ very good [J Good ra 'ﬁ'g L} Not good at all

17. The ability of the system to collect and ma wledge.

taip sjgets
s

[l very good [ Good O Neutral  =——C1Py (] Notgood at all

18. The ability of the system to reduce,the ¢

[J very good L] Good H‘fj -------- et = '_}; od at all
19. The ability of the system to suppongz G agemient)
[ very good U Good Neutral O Poor [ Notgood at all

3.3 The quality of the pro;@mq (n Elqﬂ‘jw Hﬂ ﬂ‘j

Question 20-25 are provndea jor those pe h e who are‘fhe representatives of each depafiment, those

s et e 0S| 3 110110

20. The staffs’ effort to develop the system

U Very good ] Good U Neutral U] Poor [J Notgood at all

21. The good attitude of the project staffs toward the users

[] Very good ] Good [J Neutral [J Poor [J Notgood at all



22. The technical capabilities of the IT staffs in the projects

(] very good Ll Good ] Neutral (] Poor [J Notgood at all
23. The ability of the staffs to coordinate and communicate with you

[J Very good [J Good ] Neutral [ Poor [J Notgood at all
24. The appropriateness of the project implementation steps

[ very good [ Good LI Neutral

(] Notgood at all

25. The project can be finished on time
L] Very good L] Good [ poor===_f Not good at all

3.4 Others

[ Very good ] Good " £ Poo ) Not good at all
27. The training before using the systert
[ Very good [ Good t good at all
28. The completeness of the working man
[] Very good ] Good L] Notgood at all

29. Your confidence toward the systems

U Very good U Good L1) Gopd at all

.fl

] :,l,n good at all

30. Your understanding toward the i%,.‘—m-— ,

[J Very good [J Good E‘eutr
31. Your understanding toward the way to *)s_e the system.

2 e ( UB NI NS

32. Your desire to use the systeql

AR MmN AT
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Part 4: Please rate your satisfaction level toward the report* format provided by
Data Mart.

In this part, please provide the answer for the questions in which they are directly related to your
department only. There are 2 sub-questions in this part.

For the first sub-question, please specify the way that you use to construct the report. In case you

use Data Mart, you can go directly to sub-question nur ‘ / case you do not use Data Mart, please

skip to the next question.

For the second sub-question numbeg [ 2npiCase SpeBify t@ur satisfaction toward the

report provided by “Data Mart”. 7 ‘

*Those reports are identified nt before implementing

project. Thus, it does not totally mean ti eports specified below.

Example: In case you are in the “Genef: ¢ ,_\ answer those questions in

which they are directly related to the part nt” only. There are 5

questions in this part related to 1) Sales Perf ance of specific product in specific
e TR

country, 3. Sales Turnover Performance 4. Incefne Pei orman 5. Sales Budget

In question number 1, sub-que Sl .w g the report “Sales

Performance”, please put the “X” int0 ", and skip to sub-

f|ed with the “Sales Performance” ré

please put X into the box Whlcﬁ ﬂeﬂwﬁoﬁ E\I ?\f%'w EI P ﬂ ‘j

1. Sales Performance

e A RARAT I MY N AR

1.2 In case you used’ 'DataMart”, please rate your level of satisfaction toward it.

question number 1.2. If you are very sa oort provided by Data Mart,

X Very satisfied (] Some what satisfied ~ []Fair (] Some what dissatisfied [ Very dissatisfied
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Cement Department

1. Cement export statistics
1.1 Which method you use for constructing the report? U Traditional Way [J Data Mart

1.2 In case you used"Data Mart”, please rate your level of satisfaction toward it.

[JVery satisfied ~ [] Some what satisfied ~ [JFair  [] Some what dissatisfied [ Very dissatisfied
2. Monthly Sales Performance

2.1 Which method you use for constructing the report? L] Data Mart

2.2 In case you used”Data Mart”, please rate your level.o
. ~ J ) )

[J Very satisfied ~ [] Some what satisfied i | Sorne whg [ Very dissatisfied

3 Top ten cement customers : .

3.1 Which method you use for constructing

3.2 In case you used”Data Mart”, please ra

[ Very satisfied  [] Some what satisfied

4. Cement budget

4.1 Which method you use for constructing t [ Data Mart

4.2 In case you used"Data Mart”, please rate y

[] Very satisfied  [] Some what satisfied [ Very dissatisfied
5. Cement export statistic by region

5.1 Which method you use for constructi l_-, the L. Data Mart

— d|

at dissatisfied mD Very dissatisfied

5.2 In case you used"Data Mart”, please ’t‘_
[ Very satisfied [ Some what satisfied m U Fai
6. A/R, Inventory value by month ¢

—— forcoﬁcﬁ@@ﬂ ﬂ%"%" W 8] ) Fpser

6.2 In case you used”Data Mart”, pl@e rate your level of satisfaction toward it.
e YRRV ETH Y
7. Monthly report ’j q a‘i 3“]

9

7.1 Which method you use for constructing the report? U Traditional Way ] Data Mart

7.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

0 Very satisfied [] Some what satisfied U] Fair [] Some what dissatisfied U Very dissatisfied
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General Merchandize Department

1. Sales Performance

1.1 Which method you use for constructing the report? [ Traditional Way [] Data Mart

1.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

U Very satisfied ~ []Some whatsatisfied ~ [JFair ] Some what dissatisfied  [] Very dissatisfied

2. Sales Performance of specific product in specific cou

2.1 Which method you use for constructing the report? [] Data Mart

2.2 In case you used”Data Mart”, please rate your | ' i i ‘

' C—
[] Very satisfied ] Some what satisfied , Sofie m [J Very dissatisfied
3. Sales Tumnover Performance N\ —
3.1 Which method you use for constructing the r:
3.2 In case you used”Data Mart”, please ur
[ Very satisfied  [] Some what satisfied
4. Income Performance
4.1 Which method you use for constructing the regort? -ﬁ- H"-r fac adil 3l Wa L] Data Mart
4.2 In case you used"Data Mart”, please rate y of safisiz -F
[] Very satisfied  [] Some what satisfied
5. Sales Budget

[ Very dissatisfied

5.1 Which method you use for constructing e___,,___;,_“____.,_ Data Mart

5.2 In case you used”"Data Mart”, please faiéy A\

dissatisfied m [J Very dissatisfied

sl 118 TN HNTNYING

1. Sale Performance by Produoq]

TR A N 1

[ Very satisfied [ Some whatsatisfied ~ [1Fair  [] Some what dissatisfied [ Very dissatisfied

[ Very satisfied ] Some what saﬁsﬁedm OFair — [)Some wha

2. Sale Performance by country

2.1 Which method you use for constructing the report? L] Traditional Way [J Data Mart
2.2 In case you used"Data Mart”, please rate your level of satisfaction toward it.

[JVery satisfied ~ []Some whatsatisfied ~ [JFair ~ [J Some what dissatisfied  [J Very dissatisfied
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3. Gypsum Sales Volume by country

3.1 Which method you use for constructing the report? [J Traditional Way L] Data Mart
3.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.
[J Very satisfied ~ []Some whatsatisfied ~ [JFair  [J Some what dissatisfied [ Very dissatisfied

4. Analytical Report
m

7nal Way (] Data Mart
e%ed [ Very dissatisfied
J_
——

(] Data Mart

4.1 Which method you use for constructing the report? U

4.2 In case you used"Data Mart”, please rate your level

[ Very satisfied ~ [] Some what satisfied ~ [JF

5. Monthly Sales Report to Supplier

5.1 Which method you use for constructing the re

ditional \
5.2 In case you used"Data Mart", please rate your iar \'\\n\
[J Very satisfied  [] Some what satisfie / o 1‘ ssafisfied L] Very dissatisfied
6. Gypsum Board Export Sale /] - -. \
6.1 Which method you use for constructing the T Ve [] Data Mart
6.2 In case you used”Data Mart”, please rat ! \
1.8

[ Very satisfied  [] Some what satisfied [] Very dissatisfied

7. Monthly Export Sales Report by country b

7.1 Which method you use for constructing the report2 = ] Data Mart

7.2 In case you used"Data Mart”, please _’ your level of satisfaction foward it. . 4
| §
L Very dissatisfied

1y

[ Very satisfied (] Some what satisfiscd

y

Industrial Products Departmen :
€ a Q/
e AUNINYNINYNS
1.1 Which method you use for consﬂcting the report? Traditional Way Data Mart

1.2 In case you used"D . se.rate your.lev fgﬁa i a it."n' o

U Very satisfied [ g\mﬁaﬁ ﬁﬁo Sﬂ ﬁ:]sgﬁy &l\a aa%ﬂld
2. Purchase Order Conglude

2.1 Which method you use for constructing the report? [ Traditional Way [] Data Mart

2.2 In case you used"Data Mart”, please rate your level of satisfaction toward it.

[ Very satisfied  [J Some what satisfied UFair  [JSome what dissatisfied [ Very dissatisfied
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3. Sales Performance

3.1 Which method you use for constructing the report? [ Traditional Way ] Data Mart

3.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

[ Very satisfied ~ []Some whatsatisfied ~ [JFair ~ [] Some what dissatisfied  [] Very dissatisfied

4. Sales Performance of non-SCG product

4.1 Which method you use for constructing the report? ] Data Mart
4.2 In case you used"Data Mart”, please rate your level of sati
U Very satisfied ] Some what satisfied [ Very dissatisfied

5. Sales Performance of specific product i

5.1 Which method you use for constructing the re L] Data Mart
5.2 In case you used”Data Mart”, please rate yo

[l Very satisfied (] Some what satisfied ] Very dissatisfied

6. Sales budget

6.1 Which method you use for constructing the g€port t ~: D Data Mart
6.2 In case you used"Data Mart”, please rate your o '
LI F

[ Very satisfied [ Some what satisfied [] Very dissatisfied

Pulp&Paper Department

1. Sales Tumover Performance V.

—

)
1.1 Which method you use for constructing @report? L Traditional Way m] Data Mart

1.2 In case you used”Data Mart”, please rate ycwr level of satisfaction to ard it.

e e8] BRI P

2. Tumover by product

e A sl

U Very satisfied O Some what satisfied L Fair L] Some what dissatisfied O Very dissatisfied

3. Order Conclude by Customer

3.1 Which method you use for constructing the report? U] Traditional Way U Data Mart

3.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

[] Very satisfied [ Some whatsatisfied ~ [JFair [ Some what dissatisfied [ Very dissatisfied
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4. Order Conclude by Supplier

4.1 Which method you use for constructing the report? U] Traditional Way U Data Mart

4.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

UVery satisfied [ Some whatsatisfied ~ [JFair [ Some whatdissatisfied [ Very dissatisfied
5. Conclude Quantity and Shipped Quantity by product

5.1 Which method you use for constructing the report? itional Way ] Data Mart

5.2 In case you used"Data Mart”, please rate your level o
U Very satisfied ~ [] Some what satisfied [
6. Sales Budget

[ Very dissatisfied

6.1 Which method you use for constructing the rep U Data Mart

6.2 In case you used"Data Mart”, please rate your
[l Very satisfied [ Some what satisfied L] Very dissatisfied

Energy Department
1. Monthly Report to business Division

1.1 Which method you use for constructing the [] Data Mart
1.2 In case you used”Data Mart”, please rate your | _
[ Very satisfied ~ [] Some what satisfied it 20 I isfied [ Very dissatisfied

2. Sales Turnover Performance

2.1 Which method you use for constructin ‘ 1"“') Mart
2.2 In case you used”Data Mart”, please rategur level of satisfe foward it. .m

[l Very satisfied  [J Some what satisfied JZ] Fair  [JSome what‘gissatisﬁed [ Very dissatisfied

sremernmaee @181 TN N TNUNT.

3.1 Which method you use for constfiicting the report? raditional Way

TR i An o ds

4. Pet Coke Volume Shlpped to specific plant/customer

4.1 Which method you use for constructing the report? [ Traditional Way L Data Mart

4.2 In case you used”Data Mart", please rate your level of satisfaction toward it.

U Very satisfied ] Some what satisfied OFair  [JSome whatdissatisfied [ Very dissatisfied
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Plastic and Chemical D men

1. Sales by Grade

1.1 Which method you use for constructing the report? [ Traditional Way (] Data Mart

1.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

[Verysatisfied ~ [] Some whatsatisfied ~ [JFair [ Some whatdissatisfied [ Very dissatisfied

2. Sales by Grade in specific country

2.1 Which method you use for constructing the report? [] Data Mart

2.2 In case you used"Data Mart”, please rate your |

[ Very satisfied ] Some what satisfied fie Q [ very dissatisfied

3. Sales by Budget
3.1 Which method you use for constructing the r
3.2 In case you used”Data Mart”, please ra ur
[ Very satisfied  [] Some what satisfied
4. Export Volume of specific product to s
4.1 Which method you use for constructing the re [] Data Mart
4.2 In case you used”Data Mart”, please rate yi
U Very satisfied  [J Some what satisfied [J very dissatisfied
5. Export Volume by customer
5.1 Which method you use for construc ' g — ‘ Data Mart
5.2 In case you used"Data Mart”, please *f’:
[l Very satisfied [ Some what satisfied m OFair — [/'Some what dissatisfied -m[] Very dissatisfied
6. Sales Budget

eS| BASWE | i

6.2 In case you used"Data Mart”, plédse rate your level of satisfaction toward it.

e TR T Sy

Aluminum Departme 1
1. Sales Performance

1.1 Which method you use for constructing the report? [ Traditional Way U] Data Mart

1.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

[ Very satisfied ~ [] Some whatsatisfied ~ [JFair ~ [] Some what dissatisfied [ Very dissatisfied
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2. Sales Performance of specific product by business practical
2.1 Which method you use for constructing the report? L] Traditional Way [] Data Mart
2.2 In case you used”Data Mart”, please rate your level of satisfaction toward it.

[l Very satisfied  [] Some what satisfied [lFair  [JSome whatdissatisfied [ Very dissatisfied
3. Sales Performance

3.1 Which method you use for constructing the report? (] Data Mart
3.2 In case you used"Data Mart”, please rate your level
[ Very satisfied ] Some what satisfied [ Very dissatisfied

4. Sales Budget

4.1 Which method you use for constructing the rep (] Data Mart

4.2 In case you used”"Data Mart”, please raf

[ Very satisfied  [] Some what satisfied 'y Very dissatisfied

Steel Products Department
1. Overdue A/R Aging Analysis by SC

1.1 Which method you use for constructing the ] Data Mart
1.2 In case you used”Data Mart”, please rate your } C '
U Very satisfied ~ [] Some what satisfied [ Fair_~ e wi atisfied [ Very dissatisfied

2. Sales Budget :
I bata Mart

2.2 In case you used”Data Mart”, please rat%ur level of s ction t . ,m

[ Very satisfied  [] Some what satisfied ‘D Fair  [J Some what dissatisfied [ Very dissatisfied

‘UEJ’J‘VIEJVI‘?WEJ”ﬂ‘i

2.1 Which method you use for constructig i

1. Monthly Sales Rep

ﬁmmmmwn NBAAY

1.2 In case you used"Data art”, please rate your level of satisfaction toward it.

U Very satisfied ~ [] Some what satisfied ~ [JFair ~ [J Some what dissatisfied [ Very dissatisfied
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2. Monthly Performance by customer

2.1 Which method you use for constructing the report? L] Traditional Way (] Data Mart

2.2 In case you used"Data Mart”, please rate your level of satisfaction toward it.

[ Very satisfied ] Some what satisfied [JFair  [JSome what dissatisfied [ Very dissatisfied
3. Monthly Highlight

3.1 Which method you use for constructing the report? [ Teaditional Way [J Data Mart

3.2 In case you used”Data Mart”, please rate your level

U Very satisfied ] Some what satisfied L] Very dissatisfied

SRR
Part 5: Please rate overall perfoumangeé data mart project
This part consists of 2 questions. The first gliestion, pleas : rate ove \ ance of implementing the
data mart project. The second questioftis the open g ' which you can give any comments

and suggestions concerning your own @ perié
J” # " i 2
.l#ﬂ v
Example: If you believe that the effectivenessiof g "-mqrn oI of implementing the data mart
project is very successful, please put X into the b ._. i “Very successful”
@Very successful [ Successful !L led | Ll Completely failed
—_—
'vl"'

1. Please rate overall performance of i@emen ing the datz

Oject m

U Very successful ~ [JSuccessful ] Neither successful nor failed ] Failed [l Completely failed

2. Please give any commentsﬂduﬁq %ﬁ%ﬁg‘o%ﬁﬂ ﬂ the Data Mart

project.
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