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Anurak Champrecha : Consumers' Attitude towards Electrolyte
Beverage in Bangkok Metropolitan Area.Thesis Advisor : Asso.Prof.
Surapat Vatcharaprateep. 119 -pp

The objective of this thesis is to study consumer behavior
and attitudes towards electrolyte beverage. Personal interview with
users and non users in Bangkok Metropolitan Area was conducted A
total of 500 respondents were successfully interviewed

The result of hypotheses test, consumers 1less than 70%
belive that electrolyte beverage d help to replace sweat that

loss of working hard or exe e Wynd female users preferred

different favours.

It was found -8 ﬂn users, male users

significantly outnumbe v of users were 30-40
years old, mostly &Wf e reason for the first
trial is from curiogi athelectrolyte beverage
would help preven hat 1is reported more
frequently than othe

The factor tj
be a wide distribution
and drink it at a reg
be one bottle perfmo
aspects are as follows
with net weight of 2
baht range. Most respon
non-carbonate. They believe

relaxation of fatiques an@_ﬂ@}y -
Past usexsddre f es Mo
old. Most of them~at

curiosity. It is oun
because they think the

of ‘Brands is reported to

d purchase the product
i€y of usage is found to

" findings on different
4 Container is glass bottle
price should be in 3-5
néss with lemon flavour and
“trolyte beverage can help
tned with side effects

aged 35-39 vyears
& trial is also from
topped theconsumption
il to them.

Finally, for téigse who are nohdsers, It isdéfunded that most

ot them are f mﬂﬁﬂqga the reason for
not buying is e1§l e i ' i t
chcern?tg reconmendatibns to manuBacturers a istributors
of ele 7 ﬂnﬁmﬁm%ﬂﬂﬁ}: to cover
differeggqf ::L 8 A'strawberty ! orlange .~ Moreover,
be

taste shauld sWweet with lemon-flavour to meet consumer
preference. Besides an improvement in taste, attempt to expand
distribution must also be undertaken. The retail price for each
bottle should be 5 baht or below. The manufacturers and
thedistributors should concentrate on T.V. advertising especially
during summer or at initial launch period to build consumer
avareness and familiary with the product. Active in store promotion
is suggested for maximum brand exposures. Furthermore, sponsoring
sport events might be considered effectively communicated product
benefits to the target group.
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