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# C150208 : MAJOR DEVELOPMENT COMMUNICATION
KEY WORD : EXPOSURE/ TELEVISION COMMERCIALS

ARAYA SUPUTTHAMONGKOL : EXPOSURE TO TELEVISION COMMERCIALS OF BANGKOK
PEOPLE ON ENVIRONMENTAL POTIC. THESIS ADVISOR : ASSO.PROF.JARANAI
KALGOSON, Ed.D., 146 PP. ISBN 974-581-730-9

The main purposes of the study are examining of exposure on environmental
advertisement and its effectiveness in term of its creation of people's
realization on environmental problems and personal role on cooperation on
evnvironmental prevention and conservation activities.

The research in one-shog desc iptive survey done on 320 samples drawn
from the dwellers of all area ropolis under multi-stage sampling
method with the aid of questiennair data collection and SPSS-X
computer package as toolm j mrn of statisitcal application,
percentage, one-way ANOVA St moment correlation coefficient

The study provide ' §ions that most of the dwellers of
Bangkok Metropolis, w ‘ g £ i as the target audience of
the advertisement, frequ gxpos ; advertising on environmental

_ > > ments hit their main
interest. Among their mogt : i : ntal topics are air pollution,
water pollution and defofe / ’

among education level at stadtistd sipfiricant level of 0.05. In term of
communication form of prese hzg DI 4 gonmental topics, the top percentage
of the target audience is attentm—t vertisement.

The persons wﬁ : drivironmental topics tend
to realize on the sign : nclination to participate
in any activities whi man ad to "#EHe prevention and the

conservation of the en\ﬁé
The advertlsemen the audlenc ghly expose to are topics on

protection of tr n air pollution.
Most of the targﬁ Ec ;a lsement broadcased
during the suvey nd. For t ose W are able to recall, it

is found many then that the advertgsements cam evoke them ip become more

AN TN R T A

advice or ac‘n.ces given in the advertisement.

Remarkably, the exposure on and attentiveness to the advertisements
do not relate to product purchasing.
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