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The objective of this SW an insig .\ difference in television advertising

THONGMEEARKOM, Ph.D. 20

strategies of major oil companies in i th \\ e ontrol and during the period of
price-floating. The analysis was ¢ 1 ‘gach n the basis of communication
\ WI h involved persons.

messages, execution and the concepl;

From the research findi depth, analysis, this study finds that

advertising strategies from all 4 major mpanies (BT oll, Esso, and Caltex) have shifted their

focus after the price-floating policy v strategic communications are more

emphasized on product adverti sing rat

‘ing as it was. Moreover,

advertising budget for product adverfising have sased drastically. m

Even thougtﬂ! ﬁﬁﬁﬂ ET% %d :ﬁscﬁng peint in their strategic

communication, “Social Céntribution” on corporate image adve ising cusing “Quality Product
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