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Department

Academic Year

s one of the most

A number of new
business magaziffcs ek i y “A o 3 market. Each producer
tries to make thelir 18 7r ‘. =: isfy consumers' needs,

thus increasing incnme e
2737
source of iniile ofethis study is to

ed ads which are a major

study consumed ¥ AY Joss magazines,

influential fa!}-rs or . sions, :lrketing condition and
purchasing beha study@ conducted through a survey
e AT WEARS
100 b

ﬁ%ﬂnmm’jwmé’ :
The following findiﬁgs are concluded from the study :-
1. Most of the consumers are males, 25-29 years of age,
private company workers, earn more than 10,000 baht per month

and hold a bachelor degree. They have been reading Thai business

magazines for 1-3 years and read them every month.



2. Consumers think that reading Thai business
magazines can help them keep up with what is going on in today
business, enhancing business knowledge, helping to make decisionm
in business and providing reference of statistical data

3. Currently, Tha iness magazine market consists

Al / iness field such as business

of not only consumers »
men OTr entrepreneu;uau;filéf: h WS work in non-business
field such as do , " students, etc.

4, Conter g Jho N - i £he most influential
factor for consums h luential factors are
wordings, sized§ : ﬂ;annela, respectively.
5. Cond#megF ‘i??: ﬁ{ < ‘Elli and loyalty. Most of

them buy the same®bdrghd Gl NSNS %romore than 1 year.

Pruﬁ Cers OL e 255 maf:zines should provide

# incentive G#stems to motivate personnel in

training progr
oL O TSN THEADT o o o
Besjd fEhege companie dhould be n€arganized an@/set a marketing
TN TAHINAANENAL, e
2, Marketing Strategies:
Producers should offer readers more deeply analyzed
but comprehensible articles since it was found that consumers will

significantly consider content of the magazines when making

choices. Besides, Thai business magazines should be more widely



distributed since if was shown that consumers need convenience
in buying. Furthermore, the delivery time should be on time
every month. As for newly launched, Thai business magazines
should make more advertising to make people know about the

product. Then the cover w I“r;~ertise itself on the stand.

In conclusiol Fioazine market tends to

R

expand in the futui. e n this market will

definitely incregg "iado their best to adjust

the marketing m demand .
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