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PRANEE MANARUNGSAN : A PUBLIC RELATIONS STRATEGIC APPROACH TO THE
HOUSING DEVELOPMENT PROJECTS BETWEEN 1991-1992: A STUDY IN THE. ..
PSEUDO-EVENTS PERSPECTIVE. THESIS ADVISOR: ASSO. PROF. JARANAI
'GLAEGOSOL 34b7 pp. ISBN 974-584-091-2

The objective of this research is to study a public relations
strategic approach to the housing development projects, pinpointing the
application of pseudo-eyvents, for projects between 1991-1992. Three mega
projects are introduced for the research case study; they are Noble Park,
Muang Thong Gardens and Thana Place. The study is based on exclusive personal
interviews and documents, and through the system analysis, the concept and
conclusion materializes under the pseudo-events perspective.

The research found out that the development projects for residents
need public relations plans to build up the project's image and to promote
marketing and sales. A PR plan will be carried out in three stages; the
introduction, the inauguration, and the post-launch; each stage requires
different PR activities.

Regarding to the creation of pseudo-events for the development
projects, PR activities employed to build the project's image focus on two
types of pseudo-events;

1. Pseudo-events in terms of publicity

3. Pseudo-events in terms of special events

On the other hand, the PR proéess for image building comprises:

1. Publicity
2. Persuasion
3. Psuedo-ideal
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