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ABSTRACT

Wheat flour industfy has been established for more than
20 years in Thailand. Until now, there are 4 producers named
United Flour Mill Co., Ltd.. Siam Flour Co., Ltd., Leam Thong
Cd., Ltd. and Thai Flour Industry Co., Ltd. Now-a-days, the wheat
flour products are very popular among Thai consumers due to the
availability of raw material and the easiness of preparation.
The total local production in 1981 was 109,021 metric tons and
the imported wheat flour from abroad amounted to 10,405 metric
tons. Because of the rapild growth in the wheat flour market in
these recent years has induced the writer to study the industrial
marketing system of wheat flour especially in Bangkok Metropolitan
Area. Tne wheat flour consumers are classified into 3 segments

as follows:

1. Manufacturing Industries, using wheat flour as raw
material in producing goods

- Instant noodle industry



- Egg noodle industry
- Bread, Biscuit, Cookie, Cracker, Wafer and Chinese
Cake (Khanom Pia) industry.
2. Bakeries

3, Others such as Patongco, Rotee and Salapao makers

The purpose of the research:-

This research will be a guide line to support further sfudy
in the wheat flour industry in the future. It also will be an
alternative in improving the marketing strategies in order to

serve the consumers' needs.

Research Method:-

The research method is based on primary and secondary
data. The primary data is by personal interviewing method with
the participants among the field like wheat flour producers, wheat
flour distribution agents and wheat flour consumerse. The secondary
data is collected from the government offices and private

organizations.

Research Conclusion:-

1. The market share of local wheat flour exceeds the
imported wheat flour. For the local wheat flour, United Flour
Mill Co., Ltd. rank the first in the market share, others are
Leam Thong Co., Ltd., Siam Flour Co., Ltd. and Thai Flour Industry
Co., Ltd. respectively.

o>, Based on the percentage data, the suitable channel
of wheat flour distribution is through the wheat flour distribution

agents for the instant noodle industry, the large scale of egg



noodle industry and the large scale of biscuit industryv. The
wholesalers are suitable for the small scale of egg noodle
industry, the small scale of biscuit industry, the bakery,

Patongco maker and Salapao maker. The retailers are suitable

for Rotee maker.

%z, 'The factors which affect the buying-decision of
wheat flour consumers are as follows
- For instant noodle industry, the bakery, Patongco
and Salapao maker; they consider the quality first and then the
price.
- For egg noecdle industry; they consider the price
first and then the credit terms.

- For biscuit industry; they consider the price

first and then the qualitye.
- For Rotee maker; they consider the brand first

and then the cuality.

4. Most of the credit terms for the instant noodle, the
egg noodle, the biscuit industry and the bakery are around 30
days and 15 days for Patongco maker. For Salapao and Rotee

maker, they pay cash.

5. Sales Promotion; For the instant noodle industry,
they favour the price discount. For the egg noodle industry,
the biscuit industry, Patongco and Salapao maker; they favouf
the price discount first and then the free goodsf For the
bakery, they favour the free goods first and then the price
discount. For Rotee maker, they favour the coupon first and then

the bonus.



From this study, the writer would like to recommend
the proposal as followss-

1. Product; The manufacturers should be strict to the
standard quality and stamp the date of production on every
package. They should also use the bulk delivery system for
the large scale consumers such as the instant noodle industry

to lower the packaging cost.

5., Price; Tne wheat flour manufacturers should not

increase the price too often as the wheat flour consumers are

o)

price conscious. Credit terms £or the instant nocdle, the e:

o
(=]

!

noodle, the biscuit industry and the bakery should be 30 days
and 19 days for Patongco maker. It should be sold by cash for

Rotee and Salapao makeT.

3, Channels of Distribution; As the wholesalers take an
important role in distributing wheat flour to consumers, the
wheat flour distribution agents should find the methods to
motivate tnem to increase sales volume such as the price discount,

the free goods, the credit terms etc.

4. Sales Promotion; The sales promotion techniques

by the price discount and/or the free goods may be effective

way e
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