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This study was to design the questionnairs to study the consumers'
attitudes, their reasons for drinking, and their requirements. This infor
information would help guide the producers to improve marketing techniques

and the product itself, and concerned official to control the producers.

‘The result of the research reveals that most of the consuﬁers are
male, Single, Chinese race, employees, aged between 21-30 years, Bachelor
Degree, and the range of their income is between 3, 001-6,000 baht per month.
The reasons for drinking the essence of chicken are that in can build up
health, and decrease fatigue during working hours. The consumers like the
taste of the essence of chicken, The most favorite brank is BRAND'S,
because they like the taste. Another reason is because the product is well
advertised. The parents buy the product for the consumers age below 20 years
old. The consumers always drink the same brand, and chill 1-2 bottles a
week, and prefer the middle size. They purchase a dozen at a time from drug
stores and department stores themselves. The prices are not reasonable, but
the consumers do not shift brand although other brands try to promote their
products. The consumers believe that both local and imported essence of
chicken products have the same quality, and they like to consume both of
them. However, some consumers don't drink it because of the taste and the

price.

This research suggests that the producers and the distributors of
the essence of chicken products should improve the taste, decreases the price,
and add more supplement, such as vitamins and minearls. Furthermore, the

concerned official ought to educate the public to be more aware about its

usefulness.
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