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This thesis was conducted to achieve two main objectives . (1) to study the process in co-opera-
tion between advertising agencies and production houses in producing  tact awarded television commercials
(2) to study probiems , difficulties and solitions in co-operation. Five creative directors , five directors , four
advertising agency producers and five produgtion house producers “were depth interviewed for collecting
data,

The results show thatthe process in co-operation s the same as cther eompanies that they have
produced with.  There are a few problsms and canfiicts bacause they always talk with reasons. The
Co-operation is started with the style of storyboard that links to the styie of director's directing. Moreover , each
partner has worked together for a long time ago before working this television commercials. Therefore , they
seo the way to work togsther throughly and it makes ther communicate effectively. Above all , they work like

partners not employers and emglovess.

The important point that makes them work smoothly and get TactAwarded is the freedom in
working , sharing opinion and,.communication especiaily the freedon from advertisers, Besides, the factors in

organizations push them towerk smoothly.as wéll
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