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# # 5886820635 : MAJOR FINE AND APPLIED ARTS

KEYWORD: ELDER, FASHION AND LIFESTYLE, IDENTITY, BRAND
ATTHAPHON PONGLAWHAPUN : FASHION AND LIFESTYLE BRAND
INNOVATION IDENTITY FOR LADIES IN AGING SOCIETY. ADVISOR: ASSOC.
PROF. PATCHA UTISWANNAKUL, D.F.A.

Nowadays, Thailand is becoming the country fulfilled with elders. According to the
significant report from Institute for population and social research at Mahidol University in
2016, it indicates that elders in Thailand have high potential in buying, concern more in
healthcare, and spend their daily routine as other younger generations. However, they tend
to turn their interest into culture and travelling. The research aims to find proper innovation
for building a womenswear fashion and lifestyle brand for elder who has different fashion
styles and tend to be interested in culture. Also, this research will prove proper method to

merge innovations to satisfy those consumers.

This research aims to analyze the women'’s fashion styles for elder. By researching
their dressing in pictures divided by generations and observing the repetition of items they
are wearing, there are certain styles that appear as a significant outcome for the elder
women. There are three majors dressing style for women elders such as Modern-Urban,
Boho-Ethnic, and Luxury-Feminine. Also, the interview with experts helps to derive the
conceptual model for creating fashion lifestyle bands for each dressing styles of elder. One
specific target group, Boho-Ethnic, is selected to develop as a role model in building

fashion lifestyle brand identity and fashion collection.

Field of Study: Fine and Applied Arts Student's Sighature .......ccccccoeiiviiiies

Academic Year: 2018 AdVisor's Signature ........cccccvveeeeininnn.
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P%ZETT\ g%“— SILHOUETTE DETAILS MATERIALS COLORS
|
| | l
TARGET STYLES' BOHO-ETHNIC MODERN-URBAN LUXURY-FEMININE
| | l
QUESTIONNAIRE
T
BRAND CONCEPT BRAND CONCEPT BRAND CONCEPT
DESIGN CONCEPT DESIGN CONCEPT DESIGN CONCEPT
TARGET NEEDS TARGET NEEDS TARGET NEEDS
dl =3 v Y a = o 09; dl
NINN 8 ﬂq?LﬂUﬂ@H@au’i‘Iﬂﬁ@m?@JQQﬂﬂ?\‘]W 2
~ o , % ek o3 A o A
ANTINN 4 muﬁmmﬂm\‘]"ﬂ@\‘mﬂ? NU NTLAUAINLTANUN 95%
auruilszding auAAIaNg (n) fiszAuAaIALAREY (C)
(N) (+,-) 1 (+,-) 2 (+,-) 3 (+-)4 | (+-)5 | (+-) 10
500 222 83
1,000 385 286 91
1,500 638 441 306 94
2,000 718 476 333 95
2,500 1,250 769 500 345 96
3,000 1,364 811 517 353 97
3,500 1,458 843 530 359 97
4,000 1,538 870 541 364 98
4,500 1,607 891 549 367 98
5,000 1,667 909 556 370 98
6,000 1,765 938 566 375 99
7,000 1,842 959 574 378 99
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AuuUTzINg auARA2asNg (n) fiszauAaIAAREY (C)
(N) (+) 1 (+-) 2 (+-)3 | ()4 | (+°)5 | (+-)10
8,000 1,905 976 580 381 99
9,000 1,905 989 584 383 99
10,000 5,000 2,000 1,000 588 385 99
15,000 6,000 2,143 1,034 600 390 99
20,000 6,667 2,222 1,053 606 392 100
25,000 7,143 2,273 1,064 610 394 100
50,000 8,333 2,381 1,087 617 397 100
100,000 9,091 2,439 1,099 621 398 100
>100,000 10,000 2,500 1,111 625 400 100

n: Asanmnd gassnnsd (2538)

ya o
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zt
=N

AFRLAY = AuduERatuLUgaURTNludetil X 100

v
o

QWNQMQMQULLUU@?JUQWNVNMN A

o

(2) MamARAL (Mean) anuuuaaunn ligasnisiinaziuaAinay A3l
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(Universal Design) §34eli1dnszuaunisddadsnninan foanisdnsnfeyaiiesfiu
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ANNNBURTEITIEY ATUIU 3 NU SINmmsﬁluﬂwmuum@mmmﬁyﬂ@ mml,flugmmmty

PHAMNTANAINITDFIUNNTAS RN ARA LAz N TR nuLLRA WU laa lAd uaznag

b2
o

QI dl 2 = = a L4 S
‘ﬂ‘ﬂﬂLL‘]J‘].I@\‘]V]@LW‘ﬂMWﬂJ@@@ﬂ Iﬂﬂmﬁ‘ﬁﬂ@m@ﬁlﬁﬂ@ﬂﬂ’ﬁ@ﬁ;ﬂLLu’JVI’]\‘]ﬂW‘é"] LATIENURHANANY

ANAIRBLAINIIAIaNgu T NNt asTga3R Winlddnguiisnaisaugluiy

v v
o

Winnnaulalufrunisvieanaamunisuasimuassy Nallusaznguilansiesn1sfiunig

2
o [ % ]

AR HINUNAUDNINA NI N AT UNUTM UEIINANNTZAUAY LHIasaINTaRe N

q

v
o K o

AYNNTALNINAIUNITUFINIE HAREAIS

Lo

ANYAFIUNNTUIUUIAANITRRNULLUAEN Y
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HAAREN9BIRNUNANNATINTAR NNIAAINLNLE1B9ALITZNALININ T8 NULLLNDNI AT
(Universal Design) 2849 Martins, S. B. and Martins, L. B. 1uT 2012 u1 14 lunnseenuuyid
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Behavioral Culture) liiun Avudniusraanysuazasdngni1edann vsantsldimuassy
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[
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wdunnguiunnglinonuanla lHun uwannenisusniedosea A6, 1950 wazdduaene
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ANANLT R (Paper Doll Data Set)

HaaINN3ANIIadiayagLlninainuuafn Paper Doll Data Set uanaliimiudegiuuy
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WATNANMIUTIEBUNINY (Luxury-Feminine)

PAPER DOLL DATA SET

AGING WOMEN'S FASHION STYLE
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Modern-Urban

SILHOUETTE

TUBE
[VENZEN)]
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COLOUR WAY

. Lead ‘ Mocha
Silver ‘ Maroon
Q Snow . Nickle

dl a L'e { dl v v ' dd‘ { {
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NuaNeAINNTZLARYN (Modern-Urban) Henaanld
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2. NENAUNULAZIIUETIN (Boho-Ethnic)
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991 (Boho-Ethnic) Huuannenisusnisafnaadenulsydfaansnieundulugdoses
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Tuanueinguii3inaasagadanguignsaaunanu (Luxury-Feminine) guuuunig
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v
Y o o

(Fitted Bodly) qmmuﬂﬁmﬁ@mmum UNAUBAINUINTIVBITAAAN AN FNARIIATLNG V1

a
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4.3 Mswaszndayaanuuusdauaunanituanaduslnagssgels
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F1ENTURYA AND Saeaz
\AN289AAanNIT 91 20.73
§U911N13 35 7.97
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Tdmai 4 0.91
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0-15,000 U 15 3.42
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5.3.1 ananemawzatulselagildgas
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aalafinuariaduda wiun1saqulalulaniasiaasnedsasss (Casual-Party) waziiy
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5.3.1.2 NANNUINIEBUNINY (Luxury-Feminine)
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nnUszasAnanaasduinlssinni@aiinuazipsasusenig 1Hie
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q

5.3.1.3 nguiuatanNnszuatiean (Modern-Urban)
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SILHOUETTES
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dsenalne 1wy nramitatarnianzduaanaaamilaninng
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ANANHOIANNABINIIAUNNTUFIN L TRIALES

A-MUST ITEM COLORS DETAILS MATERIALS
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P399 24 UAPNIIEAZIBAAY NN ZF UL uLLRRRUsTIaenguELFTnAnguA LT

LaZImUa97H (Boho-Ethnic)

asAlsznaunienisaanuuy
S1EALLDEA
(Design Elements)

1. TAS9579L90 (Silhouettes) NINFN (Tube) N9La (A Line)

ANNNENINNTINLS LL@ZV’]QWNH’]"Jﬂ?‘ﬂNﬁu

2. @ (colors) udan (Vivid Colors) Lay MR (Dull)
3. HuAzAIAAY (Textiles) JananssINTF Hefinnftminug

SLUNANIALENNE NANNETRIAGE

4. 1ARLALAANIAY M3yN (Tie) N1987A (Knot) Nsa519Wuinain (Surface)
(Detail Finishings)

o Vg o
5. TNTIUASAIINSAN SANDNImUEIIN (Cultured)

(Mood/Tone)

nnd 38 aginwaneniduiunnseenuULATIAWAN

109nguELEFINANGNNUTULATImUFIIH (Boho-Ethnic)




LUXURY FEMININE

SILHOUETTES | A-MUST ITEM COLORS DETAILS MATERIALS
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(Mood/Tone)
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(Detail Finishings)
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(Mood/Tone)
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= o o Ly a v dl o a o % 1
TUAZIRLABAANHIIIANAT RUATMILTUARALARINTIAE 1®LLﬂ

'
o o

(1) emanuninsduAnlduuiAnn1reenuuU A ImuassN (Cultural Design)
srAuNEWan (Outer Level) WATWLUIAANITRANLULINBNYATY (Universal

, v e o . J s
Design) TneldnuimuassuinaifuasAlsznauluniseanuuuingadiunig

wauadmusssiuuylidaney dAuiunguuluunanguiuiuuasdmusss

(Boho-Ethnic)

BOHO ETHNIC

AW 2019
TARGET CULTURE TREND DESIGN THEME
THE BOOMERS NAN CULTURE | LIGHT MAGIC CULTURE COLLAB

BRAND IDENTITY
1970's ETHNIC

NN 43 agUnn9ainaudnnssudnanHaina N A"

nstiAnENguELEnANgNNUTuLAZImUe93N (Boho-Ethnic)
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) enanuninsduAnlduuiAnn1reenuuU A ImEassN (Cultural Design)
TLAUNAN (Mid-Level) WATLUIAANITRDNLULLNDNIATL (Universal Design)
Tneldvuimusssniaiiuesddsznavuluniseenuuunyaiunisinaue

TNUBITNUUUHANNAIW RNFUNGUNUTIMNIENGNNINTIEBUNINY (Luxury-

Feminine)

LUXURY FEMININE

AW 2019
TARGET CULTURE TREND DESIGN THEME
THE BOOMERS MID LEVEL LIGHT MAGIC LUXURY FEMININE

BRAND IDENTITY
1950's Feminine

NN 44 agUn9aEauIRNsINS RANHAININAUAY

nstuAnENguEL3InANgNgNI1BauNINU (Luxury-Feminine)
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o o

(3) enanuninmAuA N uuiAnniseen U8 dmussIN (Cultural Design) 7ML
nnel (Inner Level) WALLUIAANITRBNLLLNDNIATL (Universal Design) 1ag
Tnuimusssnieiluesdlsznenlunisasnuuuisaiiunisiniauedmuasss

wuvaanaud uiunguiisnanguiuasianunsziatian (Urban-Minimal)

MODERN URBAN

AW 2019
TARGET CULTURE TREND DESIGN THEME
THE BOOMERS INNER LEVEL | PURPOSEFUL MODERN URBAN

BRAND IDENTITY
1990’s Minimal

MODERN
MINIMAL

NN 45 a31n19aiaudnnssusnanHain N AUA"

= K 1 o o a .
NTUANINANNUANEATNNTLUAUEN (Urban-Minimal)
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6.1 LWIUNAITRANUULAZLSIIUANA LA
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ANLUIAANTEUAUNITAATI RN aaF U THnundulud (Waan giidassuna,
2560) fadeivuanisAns LW iunszuaunNdunan (Main Trend) An13En WGSN Lita
Wuwnulunisdnsmwun I undy wianaruua liuundises (Trend Support) 1iia’ld

% 3 dl o % 1 Y a
THasAlsznaunIsaaniuUNNaINUaNtLazATaLAQNNLANNAEIN1I8INg N L3 TnA
dl 3/1 va o ° & v nl/ o
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1. wuatunszuaundu g luldseynguuns 2019 (AUTUMN/WINTER 2019) (384

LIGHT MAGIC

Light Magic

i 46 wualiiunszuaundy ogluliisawnguuie 2019 (AUTUMN/WINTER 2019)
éﬂQLKﬂ{FMACﬂC
2. uwualtinunszuaundu galuliisnynguuin 2019 (AUTUMNWINTER 2019) (394

PURPOSEFULL

purpose full

i 47 wualiiunszuaundy g luliiseenguune 2019 (AUTUMN/WINTER 2019)

(389 PURPOSEFULL
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3. uwualtiunszuaundu ggluliisny/nguuin 2019 (AUTUMNWINTER 2019) (384

FREE STYLE

FREE STYLE

0/61 M/¥ spusiy eimng

n & Young Women
p —
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3

Sporty Ruching
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NEW TREND
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LAZIRUE991 (Boho-Ethnic)
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AR 50 WHUNNLIITUANA A (Inspiration Board)
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DETAILS COLORS MATERIALS A MUST ITEMS
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FASHION AND LIFESTYLE
BRAND INNOVATION
IDENTITY FOR LADIES

IN AGING SOCIETY

ABSTRACT

Nowadays, Thailand is innovation for building a womenswear fashion
becoming the country fulfilled and lifestyle brand for elder who has different
with elders. According to the fashion styles and tend to be interested in
significant report from Institute culture.
for population and social
research at Mahidol University This research paper aims to analyze the
in 2016, it indicates that elders women’s fashion styles for elder. By researching
in Thailand have high potential their dressing in pictures divided by generations
in buying, concern more in and observing the repetition of items they are
healthcare, and spend their wearing, there are three majors dressing style
daily routine as other younger for elders’ women such as Modern-Urban,
generations. However, they Boho-Ethnic, and Luxury-Feminine. The interview
tend to turn their interest into with experts helps derive the conceptual model
culture and travelling. The  for creating fashion lifestyle bands for different
research aims to find proper dressing styles of elder women.
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