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SAKNARONG LIMPAPASWAT : URETHANE FOAM MATTRESS BUYING BEHAVIOR OF
CONSUMERS IN BANGKOK METROPOLIS. THESIS ADVISOR
PRASIT TANGTIENKUL, 106 pp.

The research is to study the attitude of the different groups of
consumers as well as the products, price, channel of distribution, sales
promation and the target group of consumer, the factors affecting the buying
decision on urethane foam mattresses. The study is emphasized mainly on the
survey by issuing 600 sets of questionnaire by sampling from business areas,
residential areas, and suburban areas. Each area is provided 200 questionni
aires. 598 complete questionnaires are used for this survey.

The study reveals that the major group of consumers for urethane
foam mattresses is the group of present consumers who would like to make the
change of the worn out mattresses, accounted for 40.7 percent of all respon-

dents. The second largest group of comsumers are those who require additional

mattresses, accounted for 25.0 percent. Factors which influence the buying
decision on urethane foam mattresses of consumers are durability, price,
quarantee, brand, beauty and place. Regarding the decision process on the
buying of urethane foam mattresses ; it can be concluded that factors which
influence consumers to purchase are : the old mattresses are worn out
requiring change, demand for additional mattresses. The information search
are mainly from TV ads, newpaper ads and billboards, advice foam mattresses
dealers and discuss with spouses. Consumers buy the mattresses from nearby
mattresses stores of from general mattresses stores at the price not exceed-
ing 3,000 Bath. The reasons to buy a particular urethane foam mattress are
convenience of purchase, various designs for selection, and that they are of
superior quality than the other types of mattresses. After the use of
urethane foam mattresses, the majority of respondents are satisfied, a few
which are not satisfied then switch to other types of mattresses and never
return to use urethane foam mattress.

The author has given recommendations for those who engage in the
business and those who want to enter the market to pay more interest on the
marketing of urethane foam mattresses, the consumers' behavior as well as

providing ' advice on market strategies for each market segment for each brand.
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