(Frysmger, n.d.)

Frederick-
Collins (1993, cited in Gulas & McKeage, 2000)
(Ambassador of Business)
Gulas & McKeage (2000)

(Goal)

(Female Stereotypes in Advertising)
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(Denge'etal., 1998)
Frysinger (n.d.)

(Vogue)

(Rosie)



('Be the
Woman," . )

(Marilyn Monrog)
(Brunette)
(Audrey Hepburn)

(Nude) (Frysinger, n.d.)

(Ha I-Duncan, 1979 cited in Craik, 1994)

(Harrison,
1991 cited in Craik, 1994)
(David Bailey) (Terence Donovan)
(Brian Duffy) "Terrible Three"
1960 (Craik, 1994)
( rie, 1984 cited in Craik, 1994)
(Celebrities)
1970

(Frysinger, n.d.)



. 1911

2) 3)
@
(Courtney & Lockeretz's, 1971 cited in Zhou & Chen,
1997)
1930
(Feminist)

1950
(Vankatasan & Losco, 1975 cited in Wolin, 2003)
(Eating Disorder)

(Self-esteem)

(Frysinger, n.d.)
1990

(Cohan, 2001)

(Zuckerman & Carsky, 1991 cited in Wolin, 2003)



I «
‘vi

(Gustafson, Popovich & Thomsen, 2001)

(Denger et al., 1998)

(Englis, Solomon & Ashmore, 1994)
(Lin, 1995, cited in Gulas & McKeage, 2000)

(Thin'is )

(Gothic Period)
(Renaissance)
(Silverstein, Perdue, Peterson, & Kelly, 1986 cited in Fay &
Price, 1994)

! (“Body
Shapes,” 2003)
19
(Stearns, 1997 cited in Spink, 1998)
20

(Fay & Price, 1994)

19
(Mass Manufacturing)
19
(Lillian Russell)
200 (Dixon Kary & Maccarone, 1999)



(Corset)
Period)
(Charles Gibson)

Thomsen, 1999)

20 2
(S-shaped boday)

(“Body Shapes,” 2003)

1920

in Mazur, 1986)
(Dixon et al., 1999

6

(Victorian
(‘A Brief," n.d.)
(Gibson Girl)

(Gustofson, Popovich &

(“A Brief," n.d.)
(Craik, 1994)

. 1914

1920 (Paul Poiret)

(Dixon et al., 1999)

(Nolan, 1999)

(Rudofsky, 1984 cited

(Caldwell, 1981 cited Mazur, 1986; Nolan, 1999;

Spink, 1998; Thomas, 2003)

(Rayon)

.. 1801

.. 1910



‘ (Stocking)
(Nolan, 1999)
(Tomboy Look)

(Thesander, 1997 cited in Spink,

1998)
(Jazz Age)
(Thomas, 2003) 1
(Virginia Slims) (Lucky strike)
(Dixon et
al, 1999)
1930-1940
(Spink,
1998)
(Thomas, 2003)
(George Petty)
(Petty Girl) 1930
1940
(Vargas Girl)
(Alberto Vargas)
(Betty Grable)
(Lana Turner) (Jane Russel)

(Mazur, 1936)
1950 (Spink, 1998)



(Marilyn  Monroe)

(Dixon et al., 1999)  Rosen (1973, cited in Mazur, 1986)
(Mammary Madness)
(Spink, 1998)

1960 (Dixon et al., 1999)

(Twiggy)
"Youthquake" a

(Gross, 1995 cited in Radner, 2000)
(Dixon et al., 1999)

1970
(Spink,  1998) (Farrah
Fawsett)
1980
1980 (Liposuction)
(Elle MacPherson)
23 (Dixon et al,, 1999; Lohom, 2002)
1990 (Kate Moss)

(Looks Dictate Body Shapes)

(Looks)
(Icon of Beauty)



9

(Bordo, 1989
cited in Craik, 1994)

(Bartky, 1988 cited in Craik, 1994)

(Coirigan & Meredyth, 1992 cited in Craik,
1994)

(Craik, 1994)

(Hollander, 1978 cited in
Mazur, 1986)

(Mazur, 1986)

(Plus Size)

(Thomas, 2003)

(Craik, 1994)



100 1950
1990 (Dixon et al., 1999)

38

|

(The Reflection of Thin loeal in Adverti'sing)

10

Tie-in strategy)

50
20
(Boyd, 1999)
24
(“The Beauty,” 2003)
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(Masculinity) (Self-control)
(Underclass)

21 (Gamman, 2000)

(Richins, 1991 cited in Bower & Landreth, 2001)
(Striegel-Moore, Silberstein, & Rodin, 1986 cited in Bower &
Landreth, 2001)

(Runway)

(“industry,” 2003)

(Photogenic Facial Feature)

1980
(Craik, 1994)



12

1960
(Caputi, 1983 cited in Craik, 1994)

(Craik, 1944; Feliciano, 2000)

(Stephens, Hill &
Hanson, 1994)

(Runway) (“Beauty," n.d.)
(Look)

(Solomon, Ashmore &
Longo, 1992)
Fraser (1997, cited in Lohom, 2002)

Fear of Fat: Why Images of Overweight Women are Taboo

(Fantasy)
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(Advertorial)

(Thin |deal as Ethical Issue)

(Modeling)
(Mirroring)
(Myer, 1984; Pollay, 1986 cited in Gronhaug & Heide,
1992)
(Modeling):
1979 (Reid &
Soley, 1983)

(Karen Carpenter) .. 1983
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(Dixon et al., 1999)

(Gamman, 2000) Kilbourne (2000)

(Holmes, 1995 cited

in McCann, 1995)
(Franzoi, 1995; Rozin & Fallon, 1988 cited in Martin & Gentry, 1997)

(Brown, Cash & Mikulka, 1990; Cash,
Winstead & Janda, 1986; Franzoi, Kessenich & Sugrue, 1989; Franzoi & Shields, 1984
cited in Martin & Gentry, 1997)

(Superslim)
(Gustafson et al., 1999)

(Stephens et al., 19%4)

(Self-indulgent) (DeJong & Kleck, 1986 cited in
Stephens et al., 1994)

(Lohorn, 2002)
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(Tiggeman &

Rothblum, 1988; Powell & Kahn, 1995 cited in Wan, Faber & Fung, 2003)

Nichter, 1991 cited in Stephens et al., 1994)

(Sociocultural Factor)
Fay & Price (1994)

"Obsession”

(Rubenstein, 1993 cited in Bush & Bush, 1594)

110

(Nichter &
Gustafson et al. (1999)
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(Blackhurst, 1999
cited in Lohom, 2002)
Gulas & McKeage (2000)

Pollay, 1986;
Richin, 1991, (1996 cited in Gulas & McKeage, 2000)

(Pollay, 1986; Pollay & Gallagher, 1990 cited
Gulas & McKeage, 2000)

(Mirroring):
(Stereotype Advertising)

(Kelly, 1995
cited in McCann, 1995)

(Non-verbal) (Buttle, 1989)

(Lifestyle Fashions)

(Designer Food) pil

(Garnman, 2000)

Aitchson (2000, cited in
Brabbs, 2000)
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Blachas (2001, cited in Gutman, 2001)

(Fads)

“Obsession”

(Jose Borain)
1980 (Craik, 1994)

Faurschou (1987, cited in Craik, 1994)

Blachas (2001, cited in Guttman, 2001)

(Aitchson, 2000 cited in Brabbs, 2000)
Holbrook, 1987; Rotzoll, Haefner & Sandage (1990, cited in Fay & Price, 1994)
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(Belch et al., 1987;
Bloch & Richins, 1992: Caballero & Pride, 1984; Chaiken, 1979; Kahle & Homer, 1985;
Kamins, 1990; Ohanian, 1990 cited Langneyer & Shank, 1994)

(Langmeyer & Shank, 1994)

(Blachas, 2001 cited
Guttman, 2001)

(Cohan, 2001)
DeGregorio (1999, cited  Cohan, 2001)
(Lancome) ...2000

“Get in

Touch with Your Inner Beauty"
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(Slice of Mind) ( akita, 1998 cited in
Kilburn, 1998)

(Wakita, 1998 cited in Kilburn, 1998)

(Cohan, 2001)

(McKenna, 1995 cited in McCann, 1995)

(Wakita, 1998 cited in Kilburn, 1998)

(Cohan, 2001)

(Kelly, 1995 cited in McCann, 1995)

(Rationale for the study)
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(Stearns, 1997
cited in Spink, 1998)
14
22
(“Body Shapes,” 2003)

(Thomas, 2003)

(Spink, 1998)



A fill o lm

(Waldrop, 2003)

(Mendell, 1992 cited in Gamman, 2000)

(Rowan, n.d.)

Evans (2003)
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(Supermodel) (Cindy Crawford)
40

(Rudolph, 1991 cited  Craik, 1994)

(Anonymous,
1981)
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(What is Beautiful is Good) (Dion,
Berscheid & Walster, 1972 cited in Bower & Landreth, 2001)

(The
Influence of “Thin Ideal” in Advertising Based on Physical Attractiveness stereotype in
Female Consumption Patterns)"

(The
Influence of “Thin Ideal” in Advertising Based on Physical Attractiveness stereotype in
Female Consumption Patterns)” (Focus Group Discussion)
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(In-depth Interview)

(The
Influence of “Thin Ideal” in Advertising Based on Physical Attractiveness stereotype in
Female Consumption Patterns)’

(The
Influence of “Thin Ideal” in Advertising Based on Physical Attractiveness stereotype in
Female Consumption Patterns)”
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I . (What is Beautiful is
Good)”
L /
)

(The
Influence of “Thin Ideal” in Advertising Based on Physical Attractiveness stereotype in
Female Consumption Patterns)”
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