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The purpose of this research were 1) to compare pretest and posttest creative thinking
and the creative products scores of the undergraduates who studied multimedia lessons which
consisted of 4 synectic activities, 2) to compare the creative thinking and the creative product
scores of the undergraduates who studied multimedia lessons of each synectic activity, and 3) to
study the relationship between the creative thinking and the creative products of the
undergraduates who participated in the multimedia lessons of each synectic activity. The
experimental design was Pretest-Posttest Randomized design. The research instruments were
1) multimedia lessons which synectic activities, 2) Torrance's creative thinking test (Figurai test
Booklet B,1968), and 3) evaluation form for creative products in the industrial designThe sample
group included 72 undergraduates. They were randomly divided into 4 experimental groups each
contained 18 students. The synectic multimedia lessons consisted of 4 different analogies which
are Direct Analogy, Symbolic Analogy, Personal Analogy, and Fantasy Analogy (Gorgon, 1961).
Two-way ANOVA and Pearson’s correlation coefficient were utilized for statistical analysis.

The results of this research were 1) there was a significant of both the creative thinking
scores and the creative product scores. The scores after completing all multimedia lessons were
higher than the scores before taking the lessons at the significant level of .05, 2) there was no
significant different between creative thinking and creative products of the undergraduates who
learned the synectic activities in multimedia lessons, and 3) there was positive relationship
between creative thinking and the creative product scores after studying multimedia lessons with
4 synectic activities at the significant level of .05.
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