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The purpose of this research is to illustrate the clear picture of prime time drama industry, 
pointing its evolution and current situations, the market structure of the industry, and creating a 
economic model to explain the incentive, objective, and decisions making of key economic units.

Research results point out that the prime drama is a part of television media industry, 
where the industry's structure comprises of: audience, TV station, drama producer, and 
advertiser.

The prime time TV drama is a major source of revenue of the 2 market leaders in TV 
industry. Concurrently, channel 3 and 7 has continually televised prime time TV drama for more 
than 20 years. Especially during BE 2530s where TVs and its programs have expanded into most 
households in the Thai society. The advertisement rates during prime time dramas have 
escalated. Furthermore, the show times of its dramas have eventually extended from 1-hour to 2- 
hours as present.

The prime time drama market เท terms of television stations has duopoly structure having 
tight competition between the 2 leaders: Channel 3 and 7, while the drama market in terms of 
drama producer has monopolistic competition structure, with only few large producers in the 
market. However, bargaining power and program schedules are dictated by the TV stations.

This research has propose a model of prime time drama industry that explains the 
behaviors of each of the 4 key economic units, including its relationships—revealing the behaviors 
to seek optimum profit for the TV stations, by targeting to produce each TV drama at optimum 
quality.
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