(Media Exposure Behavior)
(Atkin 1973 - 208)

(Lerner, 1958 : 56)

1,000
.. 1958
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( 2509)

(feedback)
(Atkin 1973)
3

(Information) (Entertainment)

11
(Extrinsic
uncertainty)
(Festinger, los7)

(Cognitive dissonance)

(Festinger)



12

13

(Intrinsic uncertainty)

15

(Selective process)
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(Joseph T.Klapper, 1967 : 49
2529 . 637)

(Filters)

< - o
RAGLI T
<4 o v
naiaeniug

\_)/ N9RBNAAAN

rReNyellsn Talsvnaudeunisnaunses 3 du aail

21 (Selective  exposure or  selective
attention)

(Festinger LA : 199
: 2530)
(Cognitive dissonance)

, (Reinforcement

Information) ,
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2.2 (Selective perception or Selective
Interpretation)

2.3 (Selective retention)
]
3
(Atkin, 1973)
(Reward value) (Expenditure)
(Liabilities)
31
32

(Information ignoring)
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3.3

34
(Information
yielding)
(Schramm, 1973 : 121-122)
11
(Friedson), (Flowerman), (Riley)
1
(Media) ( ,
2520 : 3)
2 (Mass Media) (Personal Media)
( 2528 :3)
I} (Mass Media)

( 538 - 134-1%)
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L
2
3 (Weakly  Held
Attitudes)
, 1957 1969 (Bruce H
Westly and Malolm

L Maclean Jr, 1957 Everette M.Rogers with Lynne Svenning, 1969
, 2539 :69-72) 3
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(feeclback)

(Delayed feedback)
6.

(One-Way Communication) (Two-way Communication)



fel L jjjujiiij

| <x1 »g10* f?

10,
(Select) (Selective Exposure)

(Selective  Attention) (Selective
Perception /Interpretation) (Selective Retention)

1

(Joseph T.Klapper,1960 : 15 - 49,
25331 14)

1

11 (Predisposition)

12 (Selective Processju '

13 (Personal Influence)
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14 (Economic Aspects)

2 1

3

4,

2 (Personal Media)

2 2
(Rogers and Shoemaker,1978) ,
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" (Bettinghaus, 1968 : 180)

(Characteristics)
(Rogers, 1978
1 201)
(Hovland, Janis and Kelley,1968 :
%)
(Competent or Expertness)
(Katz and Lazarsfeld, 1955 . 27
231 B

(Lazarsfeld and Manzel, 1968 :97) 4 2
1



(Scharmm, 1967)

24
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(Rogers, 1978 : 291 203 B

(Bettinghaus, 1968 : 180)

(Multi-step  How  of
Communication)

(Qpinion  Leader)



(Scharmm, 1973 : 125)

26

(Manzel and Katz, 1955 : 377-452)

(Specialized Media) (

2530 2537 1%)

(Adams, 1971 : 162-167)

(larger Audience)

(Direct il
(Demonstration) ,

(Schramm, 1973 : 156) "

(Face-to-Face)
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' Q "Attituce” (Webster : 1
1960) "AptLs"
"Attituoe"

(Norman L Mun)

(Cyrun Mayshakk and E Richardson)

(2517 : 157-169)



(Learning)

(Rensis Likert

(Specific Experience)

2506 : 9199

28



(Communication from others)

(Models)

(Institutional Factors)

(Attitude Change)

(Zimbardo and others, 1977 : 39-43)

(Cognitive Component)

29



(Affective  Component)
(Behavioral Component)

(McGuire, 1968)
5

(McGuire, 1968)

3 ( 253

30



3
(Interanalization)

(Herbert C.Kelman, 1967 : 469-471)

(Compliance)

(Iclentification)

(25)

(2533 : 129

31



32

(2531 1 9)

(2534 : 3)

(High
Involvement)

Involvement)

(Crobach , 2531 2 29-90)

1 (Goal)
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2 (Readliness)

3 (Situation)
4 (Interpretation)
) (Response)
6. (Consequence)
(Confirm)
(Contradict)
1. (Reaction to Thrashing)
AIVE
( , 2534)
L
2
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B
6.
(Attitude)
( 2533
122,
(Katz and Stotland)
3

I} (Cognitive

Component)
2

2 (Affective Component)



3 (Behavioral Component)

( 253:2)

Concept

(Concept)

(Source)

( )
( 535 19

(Practice)

1&04 464N



36

( 5% 1%
12

I} (Emotional Arousal)
2 (Empathy)
3 (Internalized Norms)
4 (Reward)
2
(Activation)
(Deactivation)

(Adolescence Psychology)
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(Dorathy Rogers , 2528 : 15)

(Adolescence)
(
2521+ 1) ( , 25151 1-2)
I} (Period of Reconstruction)
2 (Period of Transformation)
3 (Period of Indepencence)
4
( 2529 :2)

(Hurlock,1949 : 3)
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(2524 : 194)

(2529, 3-4) 3
(Early Adolescence) 13- 15

(Middle Adolescence) 16-18

(Late Adolescence) 19-21

(Maturity)

2540 - 36-37)

(Formal operation)
(Scientific thinking) (Analyzation)



39

(Criticism) (Systematic thinking)

( 2520 :4)

, 2538 : 38-39)



(Interest)

(Hilgard R.Ernest

Crow and Corw (1956:204)

2539 :40)

40



(2519)

(BrandAge,

2543 87-90)

41



42

, 2519 : 95-98)1
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(. 2519 :
131-134)



2518 - 133-139)

45
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a7

(Demographic Characteristics)

(Demographic) C

, 2539 : 12-14)
(Demographic Variables)
(Socio-Economic Status}



2

(Home-oriented)

(Age)

(Burgoon, 1988 : 58

(Sex)

(Emotional)

(Submissive)

2538 :113)

48



31

(Education)

(Socio-Economic Status)

(Knowledge)

49



3.

(Income)

(2537)

(253%)

(2534)



(2534)

(2539)
Brand Name

Name
Brand NameR

(253)

258 3)

51

Brand



(25%)

%559 2
1
2
5%
(25%)
CNN

(Instant gratification)

52



(25%)

(2540)

(2531)

(25%)

(53%)

(2534)



(Katz and Lazarsfeld, 1955)
(Interpersonal Communicaiton)
to-Face Communication)

(Freedman, 1961)

(Rush &Athoff, 1971 : 16

(Beny, 19 5L 1)

(Rogers & Shoemaker, 1983)

)

54

(Face-
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(Klapper, 1960)

(Pechman.C and Ratneshwar, , 19%)

304 Factorial Design

(Power-Robert ; Power-Tom ; Gibsin-Nigel, 199%)

(Feilcied, 1964)

(Valente and Saba, 1996)
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