(MBO)
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1
11 McOuail
McQuail (2000)
(Social Pressure) (Economic
Pressure) (Political Pressure) (Dynamics)
(Gerbner, 1969 McQuail, 2000)

McQuail
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(owner) !
2 1)
[ (management), (technical)
(media professional)] ) [
(economic pressure), (social and political pressure),

: , (distribution
channels and audience interest/demand)
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12

Sherman

Barry L. Sherman (1995)
Telecommunications  Management
Broadcasting / Cable and The New Technologies
(complex) (dynamic)
(External Forces)

(Internal Forces) ,

(Stability) '
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Patrick Hendricks (1995)
The Journal of Media Economics
(Structuralistic Theory of Industrial Organization) (Hay &
Morris, 1991; Scherer & Ross, 1990) (Dynamic Market Theory)
(De Jong, 1989; Sheperd, 1985) (Structure-Conduct-
Performance  Paradigm)
(Dynamization) Dynamic Market
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l ulovwassunikanegaamMnssudo

(Public policy affecting the media industry)

Voo

4,
¥ | P
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Msyszausznang
(Market Situation)
molunaznivuen

(Strategic behavior:
internal&external
co-ordination)

Tasaadegsiafo
( Structure Media

Industry) J
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(Strategic behavior:
internal&external
co-ordination)

L
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(Market Situation)

Tnssadragshade

( Structure

Media Industry)

Y

NSAAUINAIA

(Market development)

3. usaudnaunm lfinansvauinaia

(Forces determining market development)

(Media Industry Organization)

Y

(Media Market Perrormance)J

i
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(Strategic Behavior)
(Media Market Performance)

Patrick Hendricks (Market Situation)
(Forces  determining  market
development)

(structure behavior internal & external co-ordination)
1 (Media Market Performance)



Alan B. Albarran (2001)

(Segmentation)

G. Picard (1989)

2 (Dual Product Market)
(Advertising Market)

L (Consumer Market)
(Audience / Media Consumer)
Product) ,

i Keajjannn an;[.BHK im

«ifiomnurrl"raioB
1
2
(Niche Market) !
Patrick Hendricks R).

(Consumer Market)
2

(Content

(Public Goods)
( ,



Rating )

22

[ (Audience Rating) ,

(Advertising Market)
(Time or Space for Advertising)
(access to audiences)
(Size) (Characteristic)
(Rating)
(
2.4
Good/Service Market
Media Good Access to
(content product) Audiences
(for advertisers)
24 / (Media Good/Service Market)
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(private sector)

(Intermedia Competition) (Intramedia Competition)

21 , (MBO)

(Modem Approaches to Management)
(Management Effectiveness)

Drucker (1986) ( Albarran, )
(Management by Objectives/MBO)
(Manager) MBO

(Middle- and Senior-level managers)

MBO
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(Promotion planning), (Marketing
planning) (Financial planning)
2.2
Alan B. Albarran (1997) (Management)
(Process)
1
Albarran (1997)  Albarran&Pitts (2001) f
3
1 (Top-level/Executive/Genemal manager)

(External factors)
(Internal factors)

2. (Middle manager)
(Radio
Station manager)
3. (Lower-level manager) :
Program Director (on-air)
. Music Director © ,

Promotion Director
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1
25
1
3 () (Pringle, Starr and McCavitt, 1999 : 16)
(General Manager)
]
(General Sales Manager)  (Creative Director)  (Operations Manager)  (Chief Engineer)  (Controller)
Program Director
1 1 1 1
A B C A B
I 1 1 1 1 1
I
(AE) (AE) (AE)
AE = Account Executives
= Sales Secretary
25 3 )

(Organization of three radio stations operating under the same owner and
general manager)

2.5

(General Manager) 4



(Program Director/PD)
(General Manager)

(Program Director)
(Disc Jockey/Deeiay/DJ)
(Music Director)

(playlist)

2.3

(Management Skills)

skills), (Human  skills),
(Financial ~ skills)
(Albarran, 1997 : 18-20

Albarran&Pitts, 2001 69-70)

26

(Operation Manager)

(Announcer)

(Technical
(Conceptual skills),
(Marketing ~ skills)



distribution)

(Leading)

skills)

(positioning)

(Technical skills)

(Signal  transmission),

(Human skills)

(Motivating employees)

(Financial skills)

(Marketing skills)

(Demographic)

27

(Program

(Conceptual or Problem-Solving

4P

(price),



(product),

EXECUTIVES

MIDDLE
MANAGERS

SUPERVISORS

2.6
Levels)

24

(promotion) (place))
(Isolation)
24
Marketing
Flndnua!
(‘onccplual
Human
Technical \
J
(Management Skills) (Managerial

Pringle, Starr and McCavitt (1999)



L (Sale Department)

(Account Executive/AE)

2. (Program Department) ,
(
3. (News Department)
4, (Engineering Department)
b. (Business Department)
6. (Promotion and Marketing)

"1 (Program Promotion)

29



/

(Traffic)

(Continuity)

30

(Sales Promotion)

Fayol ( Alan B. Albarran,
(Flexible)



3

3.
31
Herbert H. Howard, Michael . Kievman Barbara A. Moore (1994)
(Target Audience)
(niche market)
(Albarran, )
L (Market Analysis)
rating , (Demographic

characteristics) !

(Existing Audiences)

18-49



(Niche/Specialty Market)
(New Age)
(Marketing) (Promotion)

(Programming)

Pringle, Starr McCavitt (1999)

(Programming)

(Programming)

(Program Department)

3
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(Programming)

(Program Director)

(Wheel or “Hot Clock™) ,
(Concept)

Michael C. Keith (1987)
(Format Station) (Elements of
Programming)
24

11

1 ( Music)

(News and Talk Format)

11 (Codification)

(Adult Contemporary)
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1.2 (Rotations)
2. (News)
5
FCC
(Federal Communications Commission)
(1218 ) (Contemporary Hit Radio/CHR)
3. (Public Affairs)
! 1
( FM
)
4, (Sports)
(Rating)
AM FM

Top 40, Easy Listening,

Urban Contemporary

B. (Weather)



6.
(Heavy)
6.1
6.2
6.3
1.

(Medium)

(Spot/Commercial)

X

X33

3

(Announcing)

(Announcer/Disc Jockey/DJ)
3
(Light )



10.

11.

(Slogan)

(Features)

(Contests and Promotions)

(Lifestyle)

(Jingles)

(Call Letter)

KISS 102, Power 103 m, E293
Z-95, A-101

3
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Program Director
(Albarran, )

L (Technical aspects) : FM
(Music formats) AM
(informational programming)

(Niche / Specialty Format)

2. (Local-air staff or satellite format)
(local talent) (satellite-delivered service)
3. (Commercial matter)

(the sale of commercial time)

(Commercial matter) 8-10

4, (Marketing and

promotion  considerations)

(Research)

(Albarran Pitts, )



2
L
2.
J. David Lewis
1L

38

Albarran Pitts (2001)

(Sales Research)

(Rating Research)

(Programming Research)

Pringle, Starr McCavitt (1999)

(Promotion)

301

(Direct Feedback)



2.1

FCC

(Ratings)

(Rotation) ( )

(Music-format

environment, Source : The Arbitron Company)

39

decision-making
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3.2
2
1) (Block Programming)
2)
(Format Programming)
3 (Music-based Format),
(Information Format) (Specialty Format)
(Herbert H. Howard, Michael . Kievman Barbara A. Moore, 1994)
Pringkle, Starr and McCauvitt (1999) (Program
Format) 3
L (Music Format)
tCommercial Radio Station)
(Adult Contemporary), (Album
Oriented Rock), (Easy Listening or Beautiful Music),
(Classical), (Contemporary ~ Hit  Radio),
(Country), (Jazz)
11 (Adult Contemporary/AC)
25-44

(Soft/Lite Adult Contemporary) 1960-1980
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32-50 (New Adult Contemporary)
(light jazz and soft rock)
25-44 (Rock Adult Contemporary) Soft rock
Adult rock and roll
(Album-oriented rock) .. 1960-1970 35-44
(Hot Adult Contemporary)

(Contemporary Hit Radio) :

1.2 (Album Oriented Rock)

1960 (1960
(heavy metal)
25-44
13 (Easy Listening or Beautiful Music)
45
14 (Classic Rock)
.. 1970-1980 25-44
15 (Classical)
(symphonies), (opera) (chamber)

16 (Contemporary Hit Radio/CHR)

1980 Top-40 Top-hits 18-24
(playlist) (DJ)

(promotion)
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(Modem rock) 25-
RV / (CHR/Dance), (Adult CHR)
25-44 .. 1970-1985
17 (Country)
25-65 (traditional
country) (contemporary country)
18 (Jazz)
19 (Middle-of-the-Road/MOR)

(Easy Listening)
(Standard Hits) , ] C

35
1.10 (Nostalgia)
1930-1950 50
111 (Oldies) 1960-1970
35-54 1960
1980 25-44 “70s oldies
1.12 (Urban Contemporary)
12-34 (Rhythm and Blues/R&B)

25-44
R&B R&B R&B/Adult



2. (Information Format)
3
2.1 (All' News) (
) \
35
2.2 (All Talk)
35-65
2.3 (News/Talk Format)
35-65
3. (Specialty Format)
3 1) (Ethnic
Foimat) y 2)
(Religion Format) ,
3) (Variety Format) )
12 54
(Keith, 1987
Keith and Krause, 1989)
(Continuous Music Form)
(Music-Format Station) (Contemporary Hit),

(Easy Listening) (Adult Contemporary)



321 (Adult Contemporary)
Adult Contemporary .. 1980
MOR (Middle-of-the-Road) ~ Chicken Rock ( Soft Rock)
24-39
Adult Contemporary

11 (Music)

1.2 (Announcing)

13 (News)

Adult Contemporary
14 (Contests and Promotions)

44



1990

2.8

322

15

1.6

45

(Public Affairs)

Adult Contemporary

(Commercial)

10-12

Cv . Comme«al

Adult Contemporary

(Contemporary Hit Radio)

Contemporary Hit Radio CHR 1980-
Top 40



Radio
2.1
2.2
2.3
1
(
2.4

(Music)

(Announcing)

Top 40

(News)

(Feature)

46

Contemporary Hit

Billbord

DJ.



2.5

2.6

2.1

(Spot Set)

2.8

(Contests and Promotions)

(Public Affairs)

CHR

(Commercial)

3-4 4

(Jingles)

47



KSYZ Days
3p - Tp - hon-fri

A OPTIONAL WEEKDAY X g0 e R
TIHE CHECK/TALK ® =y
OPPORTUNITY  WF

Flu
SLURINCE 4

PLAY 15 "B CUKRLNT [ ] PLAY 1)  ACCA JX
FlLay 1 alCa JiIxti) rm o) 0 LAY 04 OLDIL
PlLay L oL} FLAY 14 ECUmXeENY
PLAY 1% MECUKKLENY FLAY 0) Oudli2
2.9 Contemporary Hit Radio

323 (Easy Listening)

Easy Listening
(Beautiful Music/BM)
1985
25 ,
Easy Listening



31

3.2

3.3

34

3.5

3.6

(Music)

Easy Listening
DJ.

(Announcing)

(News)

(Feature)

(Contests and Promotions)

(Public Affairs)
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3.7 (Commercial)

(Spot Set)

1S Butter ID

WX -~ Weather ctiech

2.10 Easy Listening

(Album-QOriented
Rock), (Classical), (Urban Contemporary)

(Classic  Rock),
(heavy metal)



(Classical)

(symphonies)

(Urban Contemporary)
Top-40 | (Dance)
Rhythm and Blues (R&B)
Top-40

(Dance Club)

(2538)

Top-40

(opera)

Top-40

(Black)

5l



2538-2539

(2540)

.. 2535-2537

52

) . 2529-2539

.. 2529-2534



(2541)
(2530-2539)”

. 2530-2539

2530

(2543) ‘
(.. 2535-2542)"

. 2532-2542

53
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