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Wave 106.5
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Peak FM 88.0, Hot Wave 91.5, Banana FM 89.0, EFM 935

FM Max 88.5, Mix FM 90.0, Cool FM 93.5

Life FM 106.0
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8.2.3 2
Get 1025 Fat Radio 104.5

8.24 - ( )
3 Virgin Hitz 95.5, Virgin Soft 1030 Easy FM
1055
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( ) Albarran (2001)
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8.3
McQuail (2000) Sherman (1995)
(Social Pressure) (Economic Pressure)
(Political Pressure)
Hendricks (1995)
(Market
Situation) (Dynamic)
(Forces determining market cevelopment)
.. 2547-2549
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(Analog)

6.

(Digtal)

1

Easy Listening
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