(Creative Economy)

John  Howkins

Howkins ‘
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Chris  Smith

Chalinee Venturelli (2000) '

(Creative  Activity)

(Gross Domestic Product; GDP)



(Tepper, 2002)

Lash Urry (1994)

(Small and Medium Enterprise: SME)
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Do-it-yourself Work-for-yourself
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L . 1970
(Flew  Cunningham, 2010)
1980
Nicholas Garnham (Labour Party)

" (Cultural Industries)
(2552; 15-17)



1) (Translation) (Transformation)
(Modification) “ " “tulture
industry” Dialectic of Enlightenment Max Horkheimer Theordor
Adorno
)

UNESCO

(UNESCO, 1982:

David  Thorsby  (2008)

- 255))
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Kristeller
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Creative Partnership
John Howkins

(UNCTAD) 3

Creative Partnership

Creative Partnership

Creative Partnership The Rhetorics of Creativity

L (Creative Genius)
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1 1 1} n Kant
Critique of Judgement

Kant Pierre Bourdieu (1984) Kant

Bourdieu

I\ Roger Scruton

Scruton
Plowden
Scruton
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Anna Craft (2001)
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The Illinois Loop

(Ubiquitous Creativity)
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1
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1999

Creativity : Find it, Promote it

Craft
(Iittle “c” creativity)

2

Craft

(little “c")

Thomson

Negus  Pickering

(2004; 44-45)

17

Hall



Pickering

Negus Pickering

Hume
Negus

Negus  Pickering (2004 138)

Negus  Pickering

(2004: 159)
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4, (Creativity as a social
good)
'3
1) (Pragmatic Appeals)
) (Culture)

Buckingham  (2003)



Glen Buglass

Negus Pickering

Jonathan Needlands (2006)

Buckingham Jones (2001)

3) (The Arts for everyone)
Finding Voices, Making Choices ~ Mark Webster

Herbert



5. L (Creativity a
economic imperative)

(Charles Leadbeater, 2000: 224)

(Gertler et al., 2002)

(Seltzer  Bentley, 1999)
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Gertler et al. (2002) Seltzer
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Bentley Seltzer
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Buckingham Jones (2001)

David Livingstone  Anthonie Scholtz (2005)
(Creative Space)

9,000 Buckingham  Jones
(2005: 3)
Seltzer
Bentley
6. (Creativity and Intelligence)
Howard Gardner (1983) (Multiple
Intelligence)

Gardner Frames of Mind 1993
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Gardner (1983)

2)

Gardner

Gardner
Gardner 8

7 (The Creativ
attendances of technology)

Aviil Loveless (2002)

Loveless



Loveless (1999)

School Project

Rebecca Sinker (1999)

Loveless

Loveless
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A digital big breakfast: the Glebe

Douglass Clement Julie Sarama (2003)

(2005)

(Logo)

Scanlon et al.



John Howkins

John Howkins
Howkins
Economy - How people make money from ideas 2001

BOP Consulting

Howkins (2001)

2%

The Creative

(Research and Development)

Edward O. Wilson

Howkins
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2

UNCTAD (2008)

" (the Creative Capital)
(Outcomes  of
Creativity)

(Financial capital) (Physical capital)

o 13

Dak Capital  Karl Marx ¢
16"
Fernand Braudel “Capitalist" ( )
17 “Capitalism” ( )
19 “Capital” ()
' “Capitalist” ( )
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John Stuart Mills

“Capitalism” ( ) Marx
1«
13
Alfred
Marshall John Maynard Keynes
(Economics of Scale)
1950
Antoine de Rivarol
Howkins 4
(Human Capital) (Structural Capital)
(Intellectual Capital) UNCTAD 5 2
1
Howkins Anita - Roddick

“ " (The Body Shop) Roddickl



Roddick
Roddick

(Exchange Value)
Roddick

2 (Human Capital)

Fritz ~ Malchup

Distribution of Knowledge in the US 1962
(GDP)
EF. Denison Kendrick JW.

P

Howkins

The Production and

" (Learning Curve)



(Structural Capital)

(Intellectual Capital)

" 1990 Leif Edvinsson Scandia

“ ™ Edvinsson



Intellectual Capital Management Group

(Brand)

James Tobin

q  Tobin"
(Tobin’s g)
q  Tobin =

Tohim, q

Tobin

Tobin



6,000
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Howkins
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(Creative Capital)



Howkins

Howkins

(United Nations Conference on Trade and Development: UNCTAD)

(Molecular Economy)

(Knowledge Economy)

33



(Factor-driven Economy)

(Efficiency  Economy)
(Innovation-driven Economy)

(Creativity)

2008
(UNCTAD)

Edna dos Santos-Duisenberg (2552)
UNCTAD
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(Creativity)

(2008: 9-10)

| £5Q00/

UNCTAD
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(Social Capital) (Cultural Capital)
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Capital) ‘ " (the Creative Capital)
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’ " (Outcomes of Creativity)

(Creativity Index) ‘ " (5 Cs
Model)

(Originality)
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: Creative Economy Report 2008, UNCTAD
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John Howkins

2001 The Creative Economy - How people make money from ideas
; Howkins
Howkins
15
Howkins 2000
2.2 5
2

(UNCTAD, 2008; 15)

UNCTAD il
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3, (Creative Nexus)

Nagaur 2005
(United
Nations Educational, Scientific and Cultural Organization: UNESCO)

Jodhpur
Initiatives

UNESCO

UNESCO 2005
2007

10
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UNCTAD
(2008; 15)

. (Creative
Industries)

(Creative Industries)



UNCTAD (2008; 5)

8.7
424.4
‘ ", (Creative City)
654
12.3
5.6
2005
1996-2005 bl 214
(Catching up Strategies)
1994 “Creative Nation”

1997

2000-2005
2005
3.4

2003
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1 [
(UK DCMS Model) 1990

(UNCTAD, 2008: 12)
13

2.
(Symbolic Texts Model)

(Popular Culture)
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2.2
2.3

3
(Concentric Circle Model)

3.1
3.2
3.3

Services)

(WIPO  Copyright  Model)

41

42

43
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4
UNCTAD
UNCTAD 4
L (Heritage or Cultural Heritage)
!
2
11 (Traditional ~ Cultural
Expressions) !
12 (Cultural Sites)
2. (Arts)



2.1

2.2

31

3.2

41
4.2

Content
4.3

(Downstream Activities)

45
(Visual -~ Arts)

(Performing  Arts)

(Médias)

(Publishing and Printed Médias)
(Audiovisuals)

(Functional Creations)

(Design)

Digitalized Creative

UNCTAD
(Mainstream Activities)



UNESCO

1999
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1 (Technology)

3 127 31.5
1999 2003

(Video on Demand)
(Music Podcasting)

1 2552; 11-13)

(Knowledge Economy)
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2. (Demand)

(Income-elastic  Product)

(Open-source Software)
(Peer-produced Information)

3. (Tourism)
2004
416
153 33
(Galleries)

(Cultural
Tourists)
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851 141
(World Heritage

Committee) 660 166 25
2007 184
5
200
UNESCO

(United ~ Nation ~ World  Tourism
Organization)

1 (Economic Aspects)

UNCTAD
2000-2005
8.7



2003

103

1996

<8

(Social Aspects)

2-8

221

2.5

a3

2005

50



3. (Cultural Aspects)

2001
(Uniqueness and Plurality)



(Sustainable development)

52

UNCTAD



(2547) (Social Capital)
“ " (Economic  Capital) (Human Capital)
(Intellectual Capital) (Social  Capital) (Sustainability
Capital) ' Y
L (Human Capital)
(2543: 9, , 2547)
(2544)

Human capital



(Cultural Capitalism)

(Cultural Capital)

(2546:  2)

(2540)

54



(2547)

2.1

(Social Capital)

(Cultural Capital)

(Human Capital)
, 2547

21

(2542)

2541
2544

55
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.. 2544 -
2543



9 (2545-2549)

Jame Jacobs

Barriers)
Floria

56

(Talent  Pool)

Quigley

Jacobs

(Low Entry
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(Technology)
(Tolerance)

11

Florida

Florida (2002: 249)
(Talent)

Robert Putnam

Robert Lucas Edward Glaesar

Baltimore St. Louis  Pittshurgh

o7
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3 Miami ~ New Orleans
San Francisco ( ) Boston

Washington p.c. Austin ~ Seattle

(Gay Index) (Bohemian Index)

Florida

L (Technology)

(Ftigh Technology) ~ Robert Solow
MIT
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(High technology)

)
2) ( )
3) Milken's Tech Pole Index
(biomedical product)
2 (Talent)
Robert Lucas
Edward Glaesar Harvard
)
2) Super Creative Class
3) (Creative Class)
Super Creative Class (Professional)
3. (Tolerance)

Florida
Kevin



stolarick Carnegie Mellon
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1999 -2002

Portland  Seattle  Minnesota

New York City ~ San Francisco Kevin Kelly
the New Economy

Index)  Florida

Gates  Florida
" (Composite Diversity Index)

(Gay Index)
(Bohemian Index)
Pot Index)
11) (Gay Index)
1990
1.2)
Index)

New Rules for

(Composite

“© CDI”

(Melting

2000

(Bohemian

Bohemian Index
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1990 1998
Bohemian Index 1990
1990 2000 '
Richard  Florida Gary Gates (
Washington D.C)
1990  Gates Florida
200
4
2.2
250,000 (GDI)
Florida
1990 2000
CDI (Bohemian Index)

(Melting Pot Index)



Bohemian

Bourdieu

Bohemian Index

CDI
2.2

Coleman
Putnam
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(Weak Ties)

Nicholas Lemann
Lamann

127,000 24

Dora Costa ~ Matthew Kahn
1952 1998 Kahn
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Florida

Kahn

" (Social Capital Gap)
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