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(Factor-driven  Economy)
(Efficiency-driven and Innovation-riven Economy)
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(Non-tariff Barriers: NTB)

( . 2545)

(Opened  Economy)

(Strategic Position)

(Nutcracker)
(More for Less)
2540
(Speed-Based
Competition) (Scale-Based)
(Tangible Assets)
(Intangible Assets) (Owing
Assets) (Gaining Assets Network)
(Creativity Base) (Capital Base)
(Consumption Base) (Production Base)
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(Scale-hased Competition)

(Tangible Assets)

(Owning Assets)

(Capital Base)

(Production Base)

51
1

( 0 )
2
3

I (Speed-based Competition)
[_ (Intangible Assets)
(Gaining Access)
_—
77 (Creativity Base)
L <
V)=
(Consumption Base)
, 2545
8
( 12545)

(Young Generation)

(Knowledge  Divide)
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(More for Less)
(More for More Value)
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2
(Education) (Information) (Research)
( , 2548)
2
1990
50
OECD (
)
APEC OECD

(Knowledge Based Economy)

I} (Innovation  System)

2. (Human Resource Development)
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3 (Information and

Communication Technology: ICT)

4, (Business Environment) ,

Global Literacy
Knowledge Based Economy
(Innovation)

(Intellectual Wealth)

23
.. 2548



214

3
( ) Office of Knowledge Management and Development
5 .. 2547
()
(
) ( . 2548;
2549)
1
2
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4, (Missing  Link)

5
L (. Thailand Knowledge Park: TK Park)
(Gifted) ICT (National ICT
Learning Center)
2 (. TCDC)

(Resource Center)
(Material Connexion Bangkok: MCB)

3 (. )



OKMD

14 .. 2548 1

2006-2007
(Value Creation Economy)

| 2549: 2)

216

( )
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oKMD
(TCDC)
TCDC
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Creativities Unfold 2006-2007
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(Value Creation)
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, 2049

5.2 (TCDC)
2549
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2552

' 2009

, 2553)

(Comparative Advantage)
(Demographic Change)

(

) ' "Factor Driven Growth”

(Factor Driven Growth)
(Creativity Driven Growth)
/
(Core Competency)
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(Tangible Assets)

1 (Creative Economy)

() (

15

UNCTAD

5.1

219

(Intangible Assets)
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Creation)
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4 (Heritage or Cultural
(Arts) (Media) (Functional
16



UNCTAD

J= &C
2
2544 - 2549
()
(TK Park)
( )
ICT

10

255

UNCTAD

(TCDC)
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L 2552
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3
1
2
3
3
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Creative Thailand National Commitments

B |
( , 2552)
L
(Creative Industrial Hub of ASEAN)
2
(GDP) 20 2555
12 4
1
(Creative Infrastructure)
1
(Creative Economy Agency)
2
3

Optics, Broadband ~ WIMAX
2

224

.. 2552

12

3G, Fiber

(Creative Education & Human Resource)

4



2553-2555

5
3
(Creative Society & inspiration)
6
!
8
Creative Zone
(Visual Art Zone) (Performing Art Zone)
4
(Creative Business Development & Investment)
9
10
1
12
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: UNCTAD (2008), Creative Economy Report 2008
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1990

5.2

2005

3,940

1,020
193
100
77
65

46
15

9

8

2005

32.74
8.47
1.60
0.83
0.64
0.54

0.38
0.12
0.08

0.06
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2005

)
2000-2005

59.7
44.2
38.8
6.3
0.7
-16.8

-34.4
53.6

40.2

-8.8
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3,940
2000-2005 59.7
0.12
53.6

European Audiovisual Observatory

Film Market Trend"

—_ —= =
~ — o
—_

32.74

228

2000-2005

“Focus 2009 World
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5.3

5.3
5.3 2008

10 2218 213 903 23.2 66.4

()
GDP 3849 2181 7866 1908 18306 4,099
( )
1403 1009 140 1082 1519 1299
194 480 439 Bl 245 326
219 021 160 072 093% 050
663 210 260 16l 706 398
o)
19 68l B3 T5 %80 704
()
36979 330257 60258 115783 39040 93381
8 3 3 2 18 15
()
23 f 121 | VAR
()

- Focus 2009 World Film Market Trend
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64.1
2008 48 43.9

2008 32.6

(Content)
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2542 1} n
(Brand Age Super series, 2010)
1} 7 2542
41 - 2543
2541 14 2542 9 2543 0 ("1
2544) 500
L
2
Last Life the Universe ( )
2547 - 2548

40 2545 20
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‘ 2547

2549 -
2550 il ,
26 2559)

“Selected Theatre”
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( 6 2553)
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o , 2010)
111 n 2542
2
¢ “(Film- Hire)
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(Sponsor)

50

UNCTAD (2008: 41)

: Creative Nexus)

Merchandising Ringtone

5.4
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7 N
(Technology) (Entrepreneurship)
( N i

Creative Nexus

&
(Trade)
ne
N .
5.4 5- ( - Creative Nexus)
: Creative Economy Report 2008 (UNCTAD)
54
(Investment)
(Technology) (Entrepreneurship) (Trade)

(Positive  Externalities)
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(Value Chain)
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1 (Production)

3 (Pre-production)

(Production) (Post-production)

11

(Executive Producer)

12 (Production)
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13 (Post-production)

(Subtitle)
Post-production (
)
2 (Theatrical
Release) ( )
(Film Hire  Revenue Sharing)
50
) 2
( )
(
3 )
J 50
' ()
(Film Hire)
30
1 50 2
45 3 40

30
0 60 |
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30
30-60 )

(Flat free)

3 (Non-theatrical
Release)

105

(Sell Thru)

(Exclusive Release)



(Rental Shap)

3-6

1 2
(Package)

15

3-6

3.2 (Pay V)
(Fiber  Optic)
(Satellite)
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3.3 (Free TV)
(Fiber Optic)' (Satellite)
(Terrestrials)
1
6 1
3 1
(Re-run)
34
341
' (Pay Pal)
342
(Pay Pal)
24
343

(Package)
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4,
.. 2542
(English Subtitle)
(Screening)
(Film Market)
(Film Market)
(Megting)
(Screening)
4
' (Festival de Cannes)
63
(Producer Network) (Director Network)
( )
“Palais™
“Palais" American Village Plong Kong Village
Japan Village Thai Village
Festival “Palais”

5 American Film Market (AFM)
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“Screening" Screening

Hong Kong Film Market (Hong Kong International Film &
TV Market)
Asian Film Market

Hong Kong Asian Film Financing Forum (HAF)

(HK Film Mart)

. (Pusan International ~ Film
Festival: PIFF) 2010
15
Pusan Promotion Plan (PPP) 1999
“Pitch Film Project” PPP

(Paquet, 2009: 26-27)
4
Berlin Fim Festival Sundance Film

Festival Montreal Film Festival Tokyo International Film Festival (TIFF)
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5,038
4912

8,690
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40,988.7
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. .2549

( )
19238

3,080
5,632
4580
4520

7,900
9,626.8

37,262.6

10,600
.. 2541

(

.. 2548

)
1212

1,940

3,611

4,980
4,643.1

11,840
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.. 2550
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.. 2547

)
1,216
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5907

36,294



.. 2547
12

Outsource

41

.. 2550

5.6

247



248

fou fnenn A
fnevn fnem

s n1sane Anviend
I's clalal cadad
AAA NNEUAT 337 A9A

AUTHNANEUAS

¥ Yo
-BILARY/EIR

u o
-AULTEULN

v
-dilszauay
Ysa3auns
WA

. < a,
s -WAUR1IHAN

a ar ¥ [~} s <2
-UTHNIM  -wAaudunnLdes

wigilnsal -ulwihmaliamw -Aaasnlsuing

-~

-ANIU

519970

Vo as P
NN
-ANFVUNUAAS

a’ [ . ¥ o
ARREVLAINU NN
UTHEN(WAN/AING)

5.6

T 5C

o A v ar o .
- UFENHARAUNE
-AIANUIANINIA

Tssausudn(univ)
e v <
-HAdy/Alan
v v
S Ui
ﬁsamwaumﬂunwu. %

-HENUIAIIIUIA

1% <
- R1UBIFAUN
-uanegilnsailsamwaund
< = 12
U ANELATDIANUAZANIINA

Q.‘H'\ﬂau;’ﬁ%’sn /

5.




55
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3T+5C
(Talent)

(Technology)

3T

5C
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55 () 3T 5
(2
3T+5C
(Structural Capital)

.. 2530
(Social Capital)

Film Maker)

250

. .2551

(Young Thai



55 ()
()

3T+5C
(Cultural Capital)

(Creativity Capital)

5.5

(Talent)

3T 5C

! (GDP)
I (Gross Value Added: GVA)

3T
21
(Technology)

5C
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(Tolerance) T
L (Strengths)
].1 (Human Capital)
1.2 (Structural Capital)
121
12.2
_
)

" | % 2553)
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2553)
123
2551
2473
.. 2473
(2 .. 279 205 9
.. 2515 .. 2530
(Censor)
( )
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2. (Weaknesses)
2.1 / (Structural
Capital)
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83

Certain Regard ~ Jury Prize

63 2010



Film Awards ( )
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3)

(Rating)

Asian

.2550

(Rating)

(Rating)

25

(Rating)



(Rating)

(Rating)

(Rating)

2.2

(Rating)

20

(Rating)

(Rating)

(Rating)

(Human Capital)
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(Rating)
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Treatment
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(Creative Clusters)
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1. (Opportunities)
11

.. 2501

44.1 72.4

2, (Threats)

2.1
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2.2
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(Mapping)
. 2547
2547 36,294

40,988.70

. 2550

263



5.7

AWIANTAUNNIINY 1A Y
ChuLALonNGKORN UNIVERSITY

Spillover



AARIUNTTN ANSATNUDS

.
>

nweuasne AAFINNTTY

MNEUAS Lne

v

Qs vv Qs v . d
ATINUBIANENIWATUANE ) N
P as [y ¢ a
LNEINUANNATIIFITARINGY

AAFINNTTNNINEUAS INg

ATUATULTINUN arimuasisullng
v o & a v o
ATN9ATTA wug'mwas'masm
(Human Talent Index) (Infrastructure Index)

4 }

o o as e
ATUAUMANNONETDS

ANARHIIINTTA

(Outcome of Creativity)

J

AT UAURIAN

WRZIMIUGTTH

(Social and Cultural Index)




5.7
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.. 2501

151

5.8
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.. 2550

.. 2550 .. 2551
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42 55
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Focus World Film Market Trend 2007 2009
45
42
49 )
. 2551 . . 2552
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2501

1.2012

2.Transformers : Revenge
of the Fallen

4. Avatar

5. Harry Potter and the
Half Blood Prince
7.Terminator Salvation
8.Fast &Furious 4

9. The Twilight Saga: New

Moon

10.

11.

12.G.l. Joe: The Rise of

Cobra

13. 2

14, 2
15.X-Men Origins:
Wolverine

16.

17.Angels &Demons

18.

19.Underworld: The Rise

of Lycans

20.

.. 2552

2009

201.00

198.50

146.00

139.80

119.10

111.20
97.70
92.80

91.00

90.00

89.90

81.10

77.90

76.50

66.30

56.10

49.90

49.40

48.80

48.30

2010

20

1.The Mummy: Tomb of the

Dragon Emperor

2. 2

3.Quantum of Solace
4 1
5 2

6.

7.lron Man
8. The Dark Knight

9.Hancock

10.Indiana Jones and the
Kingdom of the Crystal

Skull
11,

12.Wanted

13.The Chronicles of

Narnia: Prince of Caspian
14,

15.Twilight

16. Hellboy II: The Golden
Army
17.Jumper

18.10,000 B.C.

19.The Forbidden Kingdom

20.
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.. 2552

.. 2551

122.20

108.00

88.70

82.30
80.90

9.7
78.00
76.80

75.40

65.4

64.40

63.80

60.80

60.60

58.30

53.50

53.10

50.50

50.20

49.00
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2551 . . 2552

20

12 8

2002

. 2549

1 13
(Institute for Management Development: IMD)

b2
(Thailand Development Research

Institute: TDRI)

World Economic Forum Global

Competitiveness 2009

1 2009
‘ " (Institute for Management Development; IMD)
59
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5.9

World Economic Forum (WEF) 2009

2 33 95 43 23 70
- 1 43 113 60 53 58
- 4 26 98 40 17 84
- 35 42 76 22 11 52
- 13 34 93 61 27 82

2 25 78 40 20 50
- 5 41 68 54 16 69
- 6 37 84 63 15 88

10 24 74 47 16 40
- 8 24 99 57 11 39

: WEF Global Competitiveness Report, 2009

5.9
4
1 (Fluman Capital)
(Dependency Ratio )
(Low Labour Productivity)
2. (Social Capital)

(Low Cost Living)
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Micro
Micro
3. (Financial Capital)
(Cost of Capital)
4, (Physical Capital)

(Information

Technology Skills)

World



Economic Forum Global Competitiveness
5.9
5.10
(IMD)
6.02
(
)
0.260
( GDP)
0.231
40
( 1,000 )
58.17
( 1,000 )
0.757

")

: WEF Global Competitiveness Report, 2002

( 60)

10 . . 2552

211

2009
45 22.41
46 1.375
41 42,358
45 309
40 267.96
41 0.835
61

( )
" ( 49)

15
8 . . 2548



(OECD)

dé

AWIANTAUNNIINY 1A Y
ChuLALonNGKORN UNIVERSITY

272

dé



(Rating)

(Rating)

, 2547)

. 2551

(Censor)

2173



	บทที่ 5 ศักยภาพของอุตสาหกรรมสร้างสรรค์ไทย กรณีศึกษาอุตสาหกรรมภาพยนตร์ไทย
	กระแสโลกาภิวัตน์และผลต่อเศรษฐกิจของประเทศไทย
	จุดเริ่มต้นของนโยบายเศรษฐกิจสร้างสรรค์ในประเทศไทย
	นโยบายเศรษฐกิจสร้างสรรค์ในประเทศไทย
	ศักยภาพของอุตสาหกรรมภาพยนตร์ไทย


