(Depth  Interview)

Real Time & Weekend

1.
1.1,
1.1.L
1.1.2.
1.1.3.
1.2,
1.2.1.
1.2.2.
1.2.3.
1.2.4.
2.
Red Time  Weekend
2.1, Red Time
2.2. Weekend

20
200
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(Mail Survey Research)

Red Time
Group Sales Manager Display

Executive Editor
Deputy Editor

Weekend
Business Development
General Manager

400

0



400

(Purposive  Sampling) 1)

Weekend |
150-200
1.
.. 2541
2. (Questionnaire)
2,000

15-2096

(Coding) SPSS
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Real Time
15-20



20
20-39
40-59

60

10,000
10.001- 20,000
20.001- 30,000
30.001- 40,000
40.001- 50,000

50,000

40



>40
31-40
21-30
10-20
<10

>2
1-2
6-12
3-6
<3

Best of the week/What’ on this week

4



10

9 9

Real Time
What" on this week
Cover story/ Articles
. Cinema / Film Review
CD Review
Eating out/ Cook time
Finess
. Quiz
Home & Living
9. Beauty / Nutrition
10. Paperbacks
11. Netscope
12. Dave Barry
13. Others

oo
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1-10

Weekend
. Best of the week
. Main Story
. Movies Review/Profile/Cinema/Theatre
. Music
Dining
Weekend Highlight
Around the country
Comics
. Crosswords/ Today’ horoscope
10. Wild Thing/Down but not out
11. Others
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1.50
1.50-2.49
2.50-3.49
3.50-4.49
4.50-5.00

4.1

4.2
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1.50

1.50-2.49

2.50-3.49

3.50-4.49

4.50-5.00
.
6. Red Time
Weekend

(Questionnaire for interview)
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2,
Questions)

30

oS o B

10
2541

(Questionnaire for Interview)

(Mail Survey)
(Opened-end  Questions)

(Questionnaire)

(Closed-end
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1-10 (Ranking)

3.
4,
3.
T-test  One-Way
ANOVA
4,
T-test ~ One-Way ANOVA
(Frequency Distribution) (Percentage) (Mean)

T-test One-Way ANOVA (P)
<0.05
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